




















of the SHOW ! 


SCHACK’'S beautifully styled Tapered Pine theme for Christmas was this 
year's sensational "Hit of the Show’ at the N. A. D. |. Market Week in 
Chicago. If you missed our June showing, our representatives will be 
pleased to present the complete series to you when they visit your city soon. 
Or, write us direct for a full photographic brochure: ask for SCHACK’S 
"Tapered Pine'' Christmas brochure. Free, of course. 
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2516 West Armitage Avenue @ Chicago 47, Illinois @ HUmboldt 9-2516 
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Hundreds upon hundreds of store executives from 

IN MINIATURE coast to coast saw and acclaimed our Disneyland 
Christmas Show...a tremendous spectacular hit 
for America’s greatest retail store Christmas at- 
traction. 


ISNEY PRODUCTIONS 


isneyland tain 
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Here are only a few examples...large units exclusive to one store each city. 
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All items shown in 


Disneyland in miniature window or interior display proper- 
ties created in vacuum formed plastic in deep bas relief. 


Added Attraction! 
MICKEY MOUSE CLUB 


ABC will premier Walt Disney's “Mickey Mouse Club” TV Show on 


October 3 over a nationwide network of 164 stations. This one 


‘ catalog on non- 


exclusive basis 


hour, 5 to 6 P.M., five-day-a-week TV show will have an estab- 
lished listening audience of approximately 150,000,000 each week. 


' ® Walt Disney characters in many sizes 
available in full round, bas relief, or cut 
. out figures with and without animation 


Also Disney Character Comuras silk 


. screened in rich oil colors 
ay 


See Reader's Digest——July issuwe—ond read 


OFFICIAL MICKEY MOUSE CLUB HOUSE ‘Mickey Mouse Club’’ and Disneyland story 


Also see Look magazine — July 26 issue 
in giant and small sizes, with and, without ’ 4 


—s W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE ST., CHICAGO 7, ILLINOIS 


Ask our representative to call...or see our 


Specialists in Merchandise Presentation « Demonstration + Displays + Exhibits 


‘ae mpkete show in « hy aeleis, ale obligation 
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VOLUME 67 AUGUST, 1955 NUMBER 2 


CONTENTS 


Editor's Comment . 

Annual Market Week Is Big Success 

Chicago's Summer Displays Go Places By Jean Mowat 
Bala Cynwyd: Distinctly Different By Irene Miller . 


Mass Displays At Lever House Help Build Prestige 
By Clara Baldwin 


Los Angeles Display Continues To Be Highly Promotional 
By Howard Kuhn 


Promotions Coming Up By Louis Gehring 
Manhattan Summer Displays By Virginia Roehl 
Easily Adapted Ideas For The Small Store By Jim Kiley 

“New England Summer Holiday" 

Display .. . On And Off The Record 

Trade Personalities By Jim Tupper 

NADI News By John F. Bowman . 
The Display Parade By Jim Tupper 


Reminiscing 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI I, OHIO 


OUR NEXT ISSUE 


“Lighting Tools for Effective Display’ 
will be the subject of an excellent articie 
by R. T. Dorsey, of General Electric 
Company ... Another will deal with 
the dramatic display of footwear .. . 
and still others will touch on other im- 
portant phases of display . . . The Sep- 
tember issue, in the mail August 20. 


= 
THE COVER 


The cover shows a portion of the 
millinery salon installed by Robert J. 
Otten, display manager, for Stone & 
Thomas Company, Charleston, W. Vo. 
. . « [Full-color photograph by courtesy 
of Art R. Cohen Company, Pittsburgh.) 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


& 
SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U.S. funds by Internationa! 
money order or New York bank draft. Single 
copies 50 cents. Send ail subscription orders 
direct to the publication office at Cincinnati 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879 


Nationa! 
Association of 
Display Industries 


Nel 


a\* 
\° 
° 
"€ona%’ 
Audit Associated 


Bureau of Buriness 
Circulation Publications. Inc. 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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W..2 are totally inadequate 
to express our thanks and grateful appreciation to all 
those who visited our factory showrooms during Display 
Market Week in Chicago. _ 


We only regret that the immense crowds each day made 
it completely impossible to render to each of you the 
individual and personal attention we would have liked 
to give you. 


GEORGE SILVESTRI BERNARD J. GORMAN 

AL HUDSON HERB HILL 

HARRY KOEPP AL POLLARD 

SAM BLUM MIKE MICHELLE 

WALTER CROOM SIDNEY SEELEY 

EUNICE MILTON ARLEN RAMSEY 
JAMES SMALL 


ART MANUFACTURING COMPANY 
1147 WEST OHIO STREET, CHICAGO 22, ILL 


DISPLAY WORLD 
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Change from cardboard to paper by the turn tising paste-ups ... Use one or several colors 
of a dial... Print one of a kind, two sided or of ink at once . . . Adopt any layout and 
repeat extras . . . Use new display scripts control copy ... Models for all size stores .. . 
and/or any type combination . . . Reproduce 


zinc plates, half-tones or any cuts for headings Write for complete catalog ey, 
and toppers... Prepare originals tor offset with prices and tree samples . 


duplication . . . Proof lines of type for adver- of work. Lo Ss 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 


AUGUST, 1955 
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404W Dutch Lilliput White Brick 
404WGR White Brick-Grey Mortar Lines 
4O5R Dutch Lilliput Red Brick 


a EXCLUSIVE 


SHOES OR WEDDING GOWNS... VITAMINS OR OUTDOOR 
FURNITURE... HAROWARE OR LINGERIE...NO MATTER WHAT 
YOU HAVE TO SELL, IT'S LIKE PUTTING A FULL TIME 
SALESMAN IN YOUR WINDOW WHEN YOU USE DECRO-WALL. EASY 
TO PUT UP! INEXPENSIVE TO USE! DECRO-WALL ACTUALLY MAKES 
DISPLAYS COME ALIVE WITH 3D REALISM—LENDS 

A BACKGROUND OF ELEGANCE TO ANY PRODUCT—I/S THE 

KEY TO A THOUSAND AND ONE DISPLAY IDEAS. 

SO EASY TO INSTALL 


COMES FACTORY CUT IN APPROX. 7 SQ. FT. PANELS WITH 
COMPLETE INSTRUCTIONS FOR INSTALLATIONS. PUT IT RIGHT 
OVER EXISTING WALLS; IN COUNTLESS DISPLAY SPOTS. 


FIRE-RESISTANT... SUPERIOR INSULATION 


DECRO-WALL IS ABRASIVE-RESISTANT RIGID VINYL. IT WON'T 
SUPPORT COMBUSTION. AS A PERMANENT WALL COVERING 
DECRO-WALL PROVIDES EXCELLENT INSULATION. 


A MONEY-SAVER VERSATILE, TOO 


DECRO-WALL'S GREASE AND STAIN RESISTANT SURFACES ARE 
EASILY CLEANED WITH A DAMP CLOTH—PAINT IT FOR USE SEREEEE Contact your local jobber or write to MAHARAM for semples ond order 
IN MEW SET-UP. Fee niormation. 


Decro-wall i: packed 20 panels per case Approx. 
Sq. Fi. 
Pattern Color Panel Size Panel 
Domestic White 23'/,243'/,” 
Domestic White Brick 23'/,"43'/,” 
Grey Mortar Line 
Dutch Rembrandt White 23'/,049" 
Dutch Rembrandt White Brick 23'/,x43” 
Grey Mortar Line 
Dutch Rembrandt Red 23'/,243" 
Lilliput White 23'/,043'/,” 
Lilliput White Brick 23'/,x49'/,” 
Grey Mortar Line 
Lilliput Red 23'/,n43'/," 
Ledge Rock Grey 23'/,247”" 


40TW Domestic pattern White Brick 
401WGM White Brick-Grey Mortar Lines 
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ENTER NOW — DON’T MISS THE 


1955 


DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1955 
got under way January |. Decide now 


to take part. There are 98 merchandise 


and service classifications, and every dis- 


playman is eligible for the plaques and 
awards. This Sixth International 


Display Contest — with 306 awards — will 


medal 


continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
It is our belief that 


this recognition of meritorious work will bene- 


dence of their ability. 


fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 














CLASSIFICATIONS 


|. Women's and Misses’ eve 44. Notions 

ning weer 37. Linens, bedding 

Womens dresses 38. Furniture 

Women's sportswear House furnishings 
Paints, wallpaper 
Furs China, glassware 
Bridal display Silverware 
Lingerie Toys 
Millinery Luggage 
Women's footwear Sporting goods 
Musical instruments 
Handbags, umbrellas Radios, television sets 
Womens gloves, accessories Gift novelties 
Jewelry Books 
hMandkerchiefs. bloutes Stationery 
Corsets, surgical garments Greeting cards 
Women's bathing suits Drugs 


Womens coats. suits 


Women's hosiery 


osmetics, perfumes. et< 


( Tobacco, smoking 
Childrens appare! 
( 


equipment 
Groceries 
Childrens hosiery Candy 

infant's wear 


hildren's footwear 


Men's clothing Refrigerators 
Men's shirts Ranges 

Mens nechwear 
Men 
Men 
Men 
Men 
Men 
Men 
Men 
Men 


Laundry equipment 
hats Lamps 


socks A. Maior appliances 
underwear Vacuum cleaners 
Kitchen equipment 
Garden tools and 
equipment 

robes Hardware 

Mens evening wear Automobile showrooms 
Men's gloves 67. Automobile accessories 
Yard goods and equipment 


swim suits 
sportiwear 
toiletries 


rrr nr rr rr + 


Liquor, other bottied goods 


shoes Electric and gas appliances 


68 
69 
10 
VI 
M2 
13 
74 
§ 
16 


7 
78 
719 
80 
8! 
82 


97 


98 


Florist display 
Photographic equipment 
Optical goods 

Exhibit booth 

Exhibit display 
Institutional display 

Civic display 

Christmas interior 
Christmas facade and 
marquee. 

Christmas window display 
Fioats 

Showcards, pen-lettered 
Showcards, machine-lettered 
Showcards, hand-lettered 
Banks and other service 
institution display 

Travel display 

Animated display, interior 
Animated display, window 
Anniversary display 
Valentine Day display 
Easter display 

Mother's Day display 
Cotton Week display 
Father's Day display 
Independence Day display 
Thanksgiving Day display 
Style show setting 

Interior ‘shops’, such as 
“Town & Country’, ‘'Bud- 
get’, etc 

National advertiser's display 
National advertiser's display 
unit 

Miscellaneous 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat!, on10 


Top awards will be beautiful gold, silver and 
bronze plaques, and their will be gold, silver 
and bronze medals presented in each of 98 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 


entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 


to participate in this contest. There are no 


strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 
The more entries submitted, the better your 


chances for international recognition. 


. Any displayman in the world may enter this contest; 
it is mot necessary to be a subscriber to DISPLAY 
WORLD. 

. All entries must be of displays installed during the 
year 1955. 

. Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably & x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

. Each photograph must be clearly marked on the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74”. 

5. All entries become the property of DISPLAY WORLD. 

6. All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati |. 

7. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the “Display of 
the Month’. The contest ends December |, 1955. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

. Each photograph entered will be eligible for only 
one classification. 

. Judging for the annual awards will be done by an 
outstanding board of well-known display authorities. 
Their decisions will be final. 

. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 


DISPLAY WORLD 
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Vi Mead Ttncket Wlech Cstters Convinced 
New Texture-Flex Displays and Reproductions 
Open Unlimited Potentials for Realistic Settings 


White louvered panel doors . . . authentic These new Texture-Flex displays, just a part have been moulded from actual samples of 
garden settings with realistic red brick walls of the new line, are so realistic and so authen- — stones, brick, bark, hedges, ets 


natural-looking green hedges difficult to tie, N.A.D.I. Market Week visitors kept ask- Texture-Flex offers other advantages Dhe 


distinguish from the real thing .. . snowy- ing, “Is it real?” material is light, flexible and unbreakable. It 
white dimensional baluster railing complete 
with urns . . . colorful fieldstone foun- 
tain completely fabricated with actual running 


. . } - 7 ile ~ . | » } "T . . 
Once you examine actual samples of this as long life, is excellent for semi-permanent 


new lightweight material, you too, will ask 
this same question. Texture-Flex displays and You must see and examine an actual sample 
water, texture sheets look so authentic, they cannot of Texture-Flex to appreciate its fidelity of 
be distinguished from the originals when detail. Ask your GW salesman to show you 
viewed from a few feet away. They repro- a sample and give you the complete story on 
Top of page, left to right: No. 370 and No. 371--Louver duce the depth, color and character of the Texture-Flex. Or write for complete details 


Panel Door; No. 1203 Curved Brick Wall and Post, No originals with startling fidelity because they today. 
444K Tree with Leaves; No. 1201 Brick Wall and Post 


tts So ive tata watt van teas ot tore GGARRISON-WAGNER COMPANY 


bene Pattern Platform: ‘Ne 1204 Fieldstone fountain 


Completely Fabricated with Figure, “Ceres.” 2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


displays and it is economical 


AUGUST, 1955 





























ILLUMINATED PLASTIC OUTDOOR CHRISTMAS LIGHTING UNITS for 


STORE DISPLAYS — BUILDING FRONTS — MARQUEE OR ROOFS — LAWN SCENES 








GP-400S—ilil. Single Face 48°’ Dia. Five 


GP-470-—il|. Single Face 47'' Dia. Twinkling Point Stor. Molded white translucent star . 
Wreeth. Holly leaves of wreath molded in that has 5 points and 50 facets. 100 watts . 
detail, screened in two-tone green with em Std. Pkg. | List Price—$19.75 ea. 


bossed red berries, with lustrous red plastic 
bow attached For animation, eight C%'/, 
red tamps are mounted on the face that 
blink independently to give effect of twink 
ling lights. 240 watts overall backlighting 

Std. Pkg. | List Price-——-$52.50 ea. 








GP-6405-—1I!. Single Face 64°' high Giant 
Senate. A big colorful lighting unit, ideal for 


terrace or lawn Santa is in action here with 
his toy pack and Christmas Gell in hand 
200 watt 

Sid. Pkg. | List Price-—$27.£0 ea 








GP-500S—ili. Single Face 52°’ high Reof 
Top Sente. A brilliant life-size unit, ideal 
for roof top or lawn. The colorful Santa with 
his bag of toys tells an age old story for 
children. 120 watts 

GP-72 — ill. Single Face 72'' Twinkiing Std. Pkg. | List Price-—-$22.50 ea. 
Christmas Tree. A big, brilliant six foot ani- 
mated tree for street, marquee, building 
front or lawn. Tree portion screened in two- 
tone green, with snow-white base and colorful 
gift packages. For animation, twelve C9'/, 
lamps are mounted on face that blink inde- 
pendently to give effect of twinkling lights 
Molded reflectors in matching color surround 
each lamp to magnify the colorful twinkling 
action of the display. 240 watts overall back- 
lighting 

Std. Pkg | List Price-——-$67.50 ea. 



















GP-3905-—-il!. Single Fece Candie Wreath. 
7° die Wreath portion screened in two 
tone green with red berries. Relief moided 
candie group screened in bright red and yel 
iow 100 watts 

















Std. Pha. | List Price-—-$22.50 ee. GP-144-——iI11. Single Fece 144°° Tell Candie. 
Candie portion of red plastic: flame tip of 
white and yellow; candle base consisting of 
moided red bow, green holly wreath with red i 
berries and white pedestal. Iiiumination from 
tip to tip provided by means of a series of 
incandescent lamps, interior mounted, with 
hand holes in back. A giant 12 foot colorful 
lighting unit designed especially for building 
fronts. 250 watts 
Std. Pkg. | List Price—-$67.50 ea. 
GP-390S-—ili. Single Face Giant Santa Face. 
FREE! Send For Your Copy—Cat. No. 55—Illuminated Outdoor Plastic Christmas Decorations wa re? ane ree in bold a 
(46 big, bright lighting units) . . . Quantity Discount Price Schedule. Also Bulletin 645. red end exh ester. a oc uteaigs 
Jobber inquiries invited. Std Pkg I List Price-—-$22.50 ea. 





GENERAL PLASTICS CORPORATION 


P. O. Box 747 1400 NORTH WASHINGTON STREET e MARION, IND. Phone 4870 
WEST COAST OFFICE: 2398 CALIFORNIA AVENUE, LONG BEACH 6, CALIFORNIA — PHONE 4-1710 
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NEWEST MEMBER OF THE FAMILY... 


AUGUST, 


1955 


Here's a brand new star in the Showcard Machine line-up. 


It is a specialized model, designed for use where quantities 
up to several hundred of the same sign are regularly required. 


For such use its mechanical inking unit, combined with the patented 
Showcard Machine method of type setting, make it the new 

speed champion. It is remarkably smooth-acting 

for all its rugged strength. 


And if the new Sign-master doesn't fit your needs, remember there 
is one model in the Showcard Machine family that will. 


Write for complete information. 


1196 MERCHANDISE MART CHICAGO 54, ttLtinois 











GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe tor a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Windew Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 
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DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 


-~ You Must Have A Copy 


..- to make your displays sell more goods faster 

.. it's the kind of book you have been waiting for 
... its a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work -——in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD. Cincinnati 1, Ohio 


_| Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 


Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (Al! foreign 
combination orders, except Canada, $1.00 additional. ) 


NAME 


STREET 


CITY 
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Ideas for unique 


displays just pop 






































438 display construction items are described 
and illustrated in this new Weldwood 


48-page indexed reference manual 


NOVOPLY® a 
unique wood-plastic 


WELDTEX® 
plywood 


striated 


SURFWOOD? low- 


cost decorative panel 


Here is the Weldwood display “idea book’! It's a beauti- 


' novel 
fully printed informative catalog that gives detailed intor- 


with 
texture creates un- 


and 


laminated panel with Grain in etched-out 


shadow relief produces avy 


highlight effects 


gleaming mosaic tex- usual 


mation on hundreds of Weldwood display materials and 


tured surface thentic rustic effect 


supplies—many of which are new, unique and of startlingly 
novel effect. 

In the Weldwood catalog you will find plastic, wood- 
and-metal, paper-and-wood and other laminates that afford sa i | | 
endless opportunity for unusual designs at low cost. Shown AY Wy oe e a | 


also are rare woods of breathtaking beauty, specialties with Pe 


striking textures and many other items. 

Learn how you can apply Weldwood products to enhance 
the appearance and cut the cost of traveling displays. 
Simply fill out and mail the coupon below. 


LOW-COST HARD- 
WOODS from Europe, 
Africa, the Philippines, 
distinc 


Japan; offer 


tive beauty at low cost. 


TEKWOOD®— o« 3-ply 


material with a hard 
wood core; bends and 
works easily; light in 
weight, low in cost. 


ARMORPLY® — ply 
wood-metal laminate 
combines rigidity of 
with 


ness of metal 


plywood 


tough 


, 


—e— FREE SampieFREE Cataiog—Send Coupon Today!"-~—-7* 


UNITED STATES PLYWOOD CORPORATION 
Weldwood Building, 55 West 44th Street, New York 36, N. Y. 


Weldwood 


PRODUCTS FOR DISPLAYS 


Made by 
United States Plywood Corporation 
World's Largest Plywood Organization 


NAME 


COMPANY 


ADDRESS 


r 
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A Copyrighted Theme for 


Store-Wide Christmas Promotions wt 


One of the most talked-about promotions at 
the recent N.A.D.1. Show in Chicago, “Mr. 
Kristelioe” is a copyrighted theme for store- 
wide Christmas promotions. Use the theme 
throughout your windows and interiors and tie 
it in with your newspaper advertising. Figures 
available in three sizes, 48 in. 36 in. and 18 in. 
for window or in-store use. Constructed of the 
finest materiale throughout, this humorous, 18 IN 


gnome-like character is colorfully dressed in . STATIONARY PIXIES 


red velvet and Facil Fab and trimmed with a Supplement your “Mr. Kristeltoe” theme with a selee- 
mistletoe crown. Sequinned legs and hand- tion of pixies in an assortment of styles and poses. 
painted face. Purchase the complete promotion Cleverly hand-painted faces with sequinned bodies and 
or individual figures. Sold only on an exelu- legs. Figures dressed in red velvet suits and sequinned 
sive basis one store in a town. caps. All pixies are approximately 18 in. high. 


24 IN. 
STATIONARY . GF 
Proven Pn lg &. . 
a asa ) 
Attention- te sage 


itvemade of the finest 


materials, this figure 

( y tT > - is dressed in rich vel. 
x€C ers vet with sequinned 
vest, arms, legs and 

hat. Available in It. 


for Mun dik. blne or char- 


Successful 
((hristmas 


Promotions 


5 FT. ANIMATED SANTA 


Striking, life-size 5 ft. animated 
PF ie Santa with time-proven arm and 
he asonably -Pr rice id body movement. Figure dressed 


in luxurious gold lame cloth with 


: 30 IN. ANIMATED SANTAS white fur trim, white leather belt 
Quality-Built Animated It's a proven fact that animated displays attract and boots. This model also avail- 


attention and win added sales. Crowd-pleasing 30 in. able in red velvet suit. 


and Stationary / ures siiailie animated angie is pment to win added gift sales for — OTHER 5 FT. SANTAS 


lime-proven animated movement consists of arm and 
body motion. Figure dressed in choice of red or A wide selection of 5 ft. Santas 


{// Hits al the NAD] Show white velvet or gold lame cloth with white fur trim, in both animated and stationary 


Fiberglas or wooly whiskers, white leather boots and figures is also available. Write 
white leather belt. Tinselled white wood base. for complete information. 


See Your G-W Salesman or Write today for Complete Information and Prices. 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE LOUIS 3, MISSOURI 
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oS from the NADI 
es Fall and Xmas Market Week 


BEST SOURCE FOR XMAS DISPLAY SUPPLIES 
WALTERS INDUSTRIES, 156 SEVENTH AVENUE, NEW YORK II, N. Y. 
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MOST ITEMS AVAILABLE AT YOUR 


SEND FOR LITERATURE DISPLAY DEALER OR DIRECT FROM US 


Walters industries, inc. 


A BEN WALTERS ENTERPRISE 


156 SEVENTH AVENUE, NEW YORK 11, N.Y. « Algonaquin 53-2308 








x For Your “BACK to SCHOOL” Displays | 
Bulltons we " R OYA L S C 0 T P L A D ” flee Cden 


@ Red—Blue—Grey—Brown—Green List Price 36 ft. x 26 in. $2.50 per roll 
Use Buikton 107 in. Wide Seamless on your Background 


Available in 42 Colors 
Bulkton Bitare. | Bulkton 
“TEACHER” . : = ~ 
ym. __ “s a ‘ Royal Scot Plaid 
in a Charcoal Bia ck ‘iy Fei, 4 i ¥ | a i P Pe ; T UJ a 7 S 
Wal-Flex F a7 : re 
a g @Xx i ame (RY | a a ite 107 in. x 4% in. 
a b, ie @ Be ae f # ws 
; ; i, 3 a oo ai 
Size 21 in. x 27 in. 4 4 : | LIST PRICE 
4 $ 2 »-50 EACH 


LIST PRICE TUBE 


2 FOR $395 ene Packed 
ay 2 to a Carton 
Packed 2 to a Carton ” Pe 
= ry j / | , y ‘ j t f ; 
Pian , , 4 ¥ ‘ ’ ¥ 


Bulltou WAL-FLEX PEDESTAL SETS . wveiliic ta 2 Celers 1 


Each Set Consists of 7 Pedestals 
6 in. High to 24 in. High ust price $44.95 














PER SET (Assembled Ready to Use) 


BULKTON DISPLAY DIVISION Corry 2-8257 


BULKLEY DUNTON & cOo., INC., Corry, Pa. 
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CHRISTMAS 
PROMOTIONS 


for . 0A siilidliaes er interiors 


that were so well received during June Market Week at Chicago are 
available for your store if ordered now. 


SEE OR CONTACT US 


R Pe STUDIO, INC. CRAM 


SERVING THE LEADING ST ES 
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Upson 
Panels... 











custom processed 
at production prices 


SIZES AND THICKNESSES 


The widest range olf standard sizes and thicknesses on the 
market. A huge saving for you. On special orders Upson can 
accomplish miracles. Good reason why the display world 
looks to | pson as headquarters for all panel 

needs, Details? Mail coupon, 


SPECIAL CUTTING 


Large quantity displays with extra eye-appeal at low, low 
cost. This is what precision pre-cutting by Upson means 
to you. Panels, clean-edged, cut to exact size and shape you 
want. | pson's 40 years experience assures highest quality. 


STRIATED 


Stunning | pson Striated Panels are outstanding: by 
themselves in quality and priced well below othe 
materials! Proof? Just compare Upson Striated with all 
others! For extra dazzle, paint Striated with two-tone 
eflect. \ breeze lo do. looks great. Send COUPOT, 


COATINGS AND COLORS 


Standard | pson Panels are ivory. Surtace takes paint beautifully, One coat 
oil, tempra or lacquer covers. On mass produced displays, factory applied 
colors offer tremendous savings. Send color swatch, | pson 

will match it. Try Upson Cut-Out letters, too, 


45th 


Prices for custom processes depend on quantity and effect wanted, ae 
W rite for quotations. Vail coupon for KREE details, 





THE UPSON COMPANY 
UPSON 9138 Upson Point, Lockport, N.Y 


Please send me FREE details on 


Upson / dilly /panels =. 


ADDRESS 


(type of product) 


eee ae eae eae eee 


rSEQeaVErw.  @B@eaALTTY *tO8. Caw. tc avenwr 
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Hditors Comment 


i 


Hi 
il 


During Display Market Week in Chicago I spent much of two very 
enjoyable days in the company of three visitors from West Germany -- 
Hermann Schlipphacke, display director of the group of Kaufhof stores, 
A. Sanders, sales manager of Kaufhof, and H. Riedel, of the firm's 
marketing research staff. We visited the various exhibits and show- 
rooms, and it was particularly interesting to note their reactions to 
American display materials, equipment, and display themes. Transmitting 
our thoughts through the medium of an interpreter -- Mr. Riedel -- at 
first seemed difficult, but soon became matter of course. And during 
those two days I learned some things about the scope of the Kaufhof 
operation, especially from the display standpoint, that I think you 
will find interesting. 


In the first place, Kaufhof consists of 57 major department 
stores, and in addition owns and operates a chain of 76 variety stores. 
Last year the volume of the department stores alone amounted to 
$155,560,000, but Mr. Riedel pointed out to me that actually this 
figure should be more than doubled when expressed in dollars because of 
the relative buying power of the dollar compared to the Deutsch mark. 
Furthermore, the company paid a 9 per cent dividend for the year's 
operation. 


The central administrative building is a modern structure of 
eight stories, located in Cologne. It is in this city that Mr. 
Schlipphacke has his headquarters, and as director of all the company's 
display he has more than 600 employes under his management. In addition 
to the heavy duties such a position entails, he also heads a display 
school in Cologne where Kaufhof display people are brought for training 
so as to ensure a certain uniformity in the window and interior presen- 
tations of all the stores, even though each store has its own display 
manager who, for most occasions, executes displays as he sees fit. 


As an example of the coordination among the stores, Mr. Schlipp- 
hacke recently was in Italy for some time, securing materials, props -- 
even a troupe of Italian dancers -- in preparation for an "Italia" 
promotion. This broke simultaneously in all 57 stores, literally 
blanketing West Germany with the theme. 


Only on major promotions are prototype displays set up at the 
Cologne headquarters to serve as models for those used by the other 
stores; otherwise the execution is left to the individual display man- 
ager. Regular inspection trips are made by Mr. Schlipphacke to see 
that the Kaufhof standard of display is maintained. 


Mr. Schlipphacke told me an astonishing thing: no newspaper ad- 
vertising is used by any of the Kaufhof stores; they rely on display 
alone to do the publicity job. As a result, display has a most im- 
portant function to perform and its value to Kaufhof can hardly be 
over-estimated. In this connection, Mr. Schlipphacke commented that 
the people of Germany regard displays in a much different manner than 
we do here. He mentioned that people in America pass along the streets, 
looking at displays, but stopping only when they see a display which 
definitely interests then. In Germany, (Please turn to page 64) 





you be the judge Jf 








\. ceoe comparison pro, es! 


al Leading, mdnureguin, miles Only TERO offers qual OL. ind 


We would be most happy to send you prepaid —— 


and on memo charge, a sample of any ‘ 
| Wy 
mannequin you may be interested in, so that you Vy 
may compare with any other mannequin os 7 
INC. 


in your store, for craftsmanship, finish, art work, 


ease of handling and honest dollar for dollar value. Please indicate below, which mannequins you would be interested in 


receiving photographs and price information on: 
LADIES TEENS PRE-TEEN GIRLS 


TERO.,. INC. 203 WEST 33RD STREET BOYS MEN SPORTSWEAR 


Name 
NEW YORK 1 N ae CHICKERING 44-5977 
Store Name 

Street Address 


City Zone No. State 











Annual Market Week Is Big Success 


\ttendance and buying excellent 


with interest once more 
Lane used ati animation , I. Ty, \ ierheller reelected president 
of the National Association of Display Industries . . . Display 
NADI and the National Retail 


\ssociation again proves highlight of the show. 


( linie sponsored by the 
Drs (,o0ds 


ntinuineg 


ihe quality 
rit offered by 


ly good 
Ket Weel 
ohn | Bow! 
NADI 
market event 
banni pon 
NADI ina 


~ i oe ration 


mdividual highlight of the entire 
known authoritr in the field 
and retailing were the speakers 
mm detail im this articl ven 
person the C lina WV a well attended 


Lin) heme present at thie hur 


rie*c) 
' 


divided thi MiOrhiliy and aiternoon ( 


\ number ot those at the 


—Upper left, in the usual order, George Silves- 
tri, chairman of the board, NADI: |. T. Vier. 
heller, president, NADI, and Dick Adler, treas 
uvrer . . . Upper right, Mrs. Silverblat+ 
and Nathan Silverblatt, manager, DISPLAY 
WORLD, with Miss Florence Trenk, Stens 
gaard's Left center, Arthur Gray, Lans- 
burgh's; Alvin Mendle, president, American 
Fixture, Inc.; Mr. and Mrs. Walter Zemitzsch 
Zemitzsch Displays; Harry Guest, president, St. 
Lovis Display Guild . . . Right center, Harold 
McLaren, Bon Marche, R. C. Kash, editor 
DISPLAY WORLD, and Hermann Schlipphacke. 
Kaufhof, Cologne, Germany . . . Lower left, a 
view of part of the crowd which attended the 
Display Clinic luncheon . . . Lower right, some 
of the St. Louis group at the reception follow 
ing the Clinic— 
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—Top, W. L. Stensgaard, head of the Chicago 
firm of that name, and Mr. and Mrs. A. T. 


Kalasky, Joslin's, Denver . . . Dick Goldberg, 
Schack's, Hildon Haney, Crawford's, and Jack 
Pollari, Schack's, all of Chicago . . . Center, 


Walter and Betty Zemitzsch and Peggy and 
Robert Silverblatt, advertising manager, DIS- 
PLAY WORLD .. . Fourth photograph, Miss 
Neiman-Marcus, Dallas; Mr. and Mrs. Ed 
Neiman-Marcus, Dallas; Mr. and Mrs. Ed. 
Lamprich, Laclede Gas Company, St. Louis, 
ond Poul Wertz, Burger-Phillips, Birmingham. 
Final photograph, Mr. and Mrs. Carl 
James, Mandel's, Chicago, and Mr. and Mrs. 
Bernard Foster, New York City— 


vantage ot the all-day tour ot suburban 
stores which tollowed the Market W eek 
itselt 

\t the regular membership meeting ot th 
NADI the tollowing ofhcers were reelected 
by acclamation: President, |. |T. Vierheller, 
(,arrison-Wagner Company, St. Louis; first 
vice-president, Charles R. Waldman, Stand 
ard kixture (_ ompany, Dallas: second vice 
president, Fritz Oltmanns, Oltmanns, Oma 
ha; secretary, Sylvan Freund, Decorative 
Plant Corporation, New York City; treasurer, 
Richard | Adler, Adlet Jones { ompany, 
( hicago Named to the board ot directors 
for three-year terms were Earl W. Gasthoff, 
ot the Danville, Ill firm of that name: 
\lvin M. Mendle. American Fixture, In 
St. Louis, and Trowbridge H. Stanley, L. A 
Darling Company, Bronson, Mich 

It was announced that the Hotel New 
Y orker. New Y ork ( ity. has been selected LO! 
the 1956 Market Week. which will be held 
June 23-27. The Morrison hotel in Chicago 
will be the scene otf the 1957 event, with the 
dates yet to be announced 

\ meeting of members of the National 
Display Association was held the afternoon 
of June 27, at which time the affairs of the 
group were discussed 

Instead ot electing new officers at this 
meeting, as had been planned, it was decided 
to hold the election by mail. The following 
are the men listed for the various offices 

President: Clement Bradley, Carson Piri 
Scott & Co., Chicago Julius Steinberg, 
Filene s. Boston 

First vice-president Louis Volz Wal 
greens, Chicago; Joe Vent, Rike-Kumiet 
(ompany, Dayton 

Second vice-president Howard W Ab 
rams, Orchard & Wilhelm, Omaha \. Van 
Hollander, (;imbels. Philadelphia: bed () 
terland, laylors, Cleveland: lohn Ham 
mond, Innes Company, Wichita; Bob Valen 


tine. ¢ hic ago 


Board ot directors Findley Wallam 
Scars. Roebuck 7B Se hicago kay by 
anchy (,oldblatt Brothers. Chicago Lom 
{ omertord. if Brothers. Philade Iphia big] 
don H lHianey. ( rawtord { hicago Stan 
ley Thompson, The May Company, lL 
Angeles Hans (Carstens, Younker-David 
on Sioux City: Ray Fertig, Foreman & 
( lar} Lo Angel William Dannemar 
Union Company, Columbu Ohio Fred 
Woolt Powers Dry Crood { ompany Viinne 
apoll ' and | chet Metts Stewar»i Ly 
1OOK ( ompany Louisvill the retiring 


lhe Chicago Disp 
NDA 1n a meeting that Arnie evel 


the Lpper Lower room ot the Conrad Hilton 
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—On these two pages are general views 
around the exhibit hall and rooms. In the 
first photograph, Sylvan Freund, Decorative 
Plant Corporation, stands at the left . . . Sec- 
ond, C. G. Woelky, Bulkley, Dunton & Co., also 
at the left ... Third, Fritz Oltmann, of the 
Omaha firm of that name, is in the foreground 
. . « Im the final illustration, Larry Charrot, 
L. J. Charrot Company, New York City, is in 
the center foreground, with Larry Jr. in the 
rear— 


and because the room's capacity ot 300 was 
inadequate to handle all those who attended 
it Was necessary to turn many away 

Following cocktails, the program was 
opened with a greeting trom George Heer, 
president of the Chicago group esches 
Bettis gave a short talk on the displayman’'s 
place im retailing and in a national organi 
zation, aiter which the principal speaker, 
KImer T. Stevens, president of Chas. A 
Stevens Company, Chicago, discussed the 
display problems of his firm and how they 
are met Ted Lees, tormer president of 
the Chicago Display Club, was general chair 
man for the meeting 

The entertainment portion of the evening 
was introduced by Robert Johnson, also a 
past-president of the club, and consisted of 
a “South of the Border” review of Mexican 
fashions presented by Lester, Ltd 

Kkdward von Castelberg, display director 
ot Bloomingdale's, New York City, was 
chairman of the various sessions of the 
Display Cling Qn the morning program 
were talks by Henry Callahan, visual sales 
consultant, Schenley Distillers, New York 
(ity, whose speech appears in tull herewith: 
Paul St. Johns, display director of Simp 
son's, Montreal, who discussed some of the 
problems ot a Canadian display executive ; 
Ray Wozniak, Chicago Lighting Institute 
who talked on the technical aspects ol! dis 
play lighting, and kdwin R. Mitchell, super 
visor of window display, Commonwealth 
kdison Company, Chicago, who described 
and demonstrated how utility displays are 
handled by his firm 

Speakers at the luncheon meeting were 
Bernice Fitz-Gibbon, of the retailing con 
sultant firm of the same name in New York 
(ity, and Hermann Schlipphacke, display 
director tor Kauthot stores, Cologne, Get 
many; both addresses are given in detail 
in this issue 

The atternoon session got under way with 
a talk by John R. Cooper, merchandise 
coordination manager, Mandel Brothers, 
(hicago, which 1s given in its entirety in 
this article 

\ panel discussion ot various display 
and retail problems followed. Members of 
the pane] in addition to those already men 
tioned in connection with the morning pro 
yram were: Ray Bianchi, director of store 
planning, Goldblatt brothers, (Chicago 
Walter Russell, lighting consultant, Light 
ing by Feder, New York City; Victor Gruen, 
architect, and Reed Schlademan, display 


director, The kair Store, Chicago 


HENRY CALLAHAN 


Henry Callahan in his address said 

Six months ago tf someone had walked 
into my office and said to me, “Henry. for 
get about Lord & Taylor Forget about 
retailing. Forget about your Fifth avenue 


DISPLAY WORLD 








—''Dot” Williams, D. G. Williams, Inc., New 
York City, points out the merits of a manne- 
quin .. . Second, Joe Mercurio is at the left 
and |. T. Vierheller at the right; both are with 
Garrison-Wagner, St. Louis In the fourth 
photograph, W. S. Grover, display director of 
Pogue's, Cincinnati, is at the right— 


windows. You are going into the whiskey 
business.” I'd have told that someone he 
was crazy. Funny thing is five months ago 
someone did come into my ofhce and told 
me just about that And what's even tunniet 
is, that now I’m the one who 1s crazy 


crazy about my job with Schenley Distillers, 
Ine 

Since the same thing might happen to you, 
| think you'll be 


just as it happened to me 


interested in mv story 


During the 20-odd years | had worked at 


lord & Taylor (and some of them were 
pretty odd), the closest I had come to 
whiskey (during store hours, that 1s) was 
the cold tea we used tor highballs in the 
mannequins’ hands. I had heard ot Schen 


ley, of course lo me tt the name of a 


Was 
good brand of blended whiskey Period 
And that was all I knew about Schenley 
all | knew about the whiskev business 


But the whiskey business knew a lot more 
Not me personally, but the kind 
Schenley 


displays are 


about me 
of work people like you and I do 
the 
done not by liquor stores, but by department 


And 


you and | 


realized that most dramati 


stores they also realized something 


that 
that department 


a long time 
exactly the 


So that if a 


have known tor 


stores are not 


last of the big-time spenders 


store was willing to spend money tor un 
usual eye-catching displays, such displays 
must pay off. Why not make it pay off tor 
the whiskey business, too? 


So one day last March a man trom Schen 
ley came down from his office in the Empire 
bitth 


lavior 


State building, strolled along avenue,, 
and | Lord & the 
first he bumped into, decided to come 
up and see me SO we talked. then | 
strolled back Fifth avenue with 
was whisked up to the 37th floor and into the 
ome ot the the 


Schenley Right there is 


guess because was 
store 
and 
down him, 
chairman (pT hoard iT 
about where 


stopped talking and started listening 


For what Mr. Rosentiel had to say was 
pretty interesting [he first thing | learned 
was that although Schenley is the name of 
only tour ot five brands of whiskey. Schen 
ley, the company, distills and bottles and 
imports over 177 different brands and types 
ot whiskey, wine, beer, liquor and cordials 

The next thing [ learned was just how 
much money a giant company like Schenley 
actually spends a year on display material 
alone. Fasten your seat belts. boys and 
girls, because the amount ts in the millions 
How would you like that for your display 
budget 

What Schenley wanted was a man to be 
a visual sales consultant [hey wanted an 
expert on their staff who could decide what 
was effective display, and what wasn’t. This 
man would the overseer of good taste. He 
would bring the fabulous fashion display 
techniques of the retail world into the 


whiskey industry 
But tar 


displays, he 


beyond just designing window 


would contribute his ideas and 
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Timea 
it needed 
an trul bye Ci 
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if was vetting around the tine 
itis aleoout thie ( firs twa Viti 
vanted to c't 


held 
didn t 


brand nev 
Mi Kosentiel 
Lord & laylor budget 


lor and hecanm chen 
<°d5ti uitant 
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planet ther 


~Identification of many of the individuals 
seen here is lacking, but in the first illustra- 
tion Russell Show, of Dickson-lves, Orlando, 
Fia., is at the extreme right... Below, in the 
first photograph the two gentlemen on the 
right are L. W. F. W. van den Bosch and H. 
Kost, Bosch & Waterloo, Amsterdam, Holland, 
who attended the show for both import and 
export purposes Lower right, second from 
left, Meyer Magerer, Meyer's, Boston; extreme 
right, Arthur J. Ridux, Filene's, Boston— 
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l here AT¢* dren ¥«) dor 


Tidy CT 


Santa Clau 


( hristmas, eves No giits. No 


Virgi ld There nme 


No mixed drink No drinking 


(0) brand riAtyie lhere 's ate. 


}¢9T} 1 hye re ATe nO Sunday 
Sunday 
arth 


according te the 


‘ there “Ate Tid? papers 


tranype planet believe 


gospel of 
various regulations governing liquor advert 
tising and promotion 
world where creative people 
belt-in-the-back 
under ted 


1945 


| was im a 
vear NRA buttons on them 
lhat they 
eral and state laws enacted in 

You can how I felt that first day 
when I learned all about the 
that distillers, distributors 


Cont hecau work 
immagine 
various laws 
liquor re 
that 


Irom 


and 
tailer must adhere © Mut a i] 
werent bad enough, these laws 


fate to tate 


vary 
And in many cases the ted 
and the = state contradict 
each other But I will admit that | 
17 out of the 48 states 
allow any 

Mut just listen tor a 
ol New Y ork 
displays 
York 1s the 


eral law laws 
nave it 
lheyv dont 


all! 


minute to the 


Cassy if 
liquor display material at 
laws 
they apply to window 


New 


country, 


State. as 


dont have to tell vou that 
market in the 


Hut yust listen tor a 


bigge st 


minute of thi laws 


evecti 


he wi 1s} ¥ wy 1< i pay _ 
Different trom retailing 


our congressman it 1s! 
| Ve hee 
| 


cyt rything Irom design 


luring t| hort time with 


Schentley I ve done 
introduction « 


aA atir rod to plan thi 


Sout! America I've 


with Sc! 


new whiskey in 
A golden fashion show to tie 
ley “Golden Age” gin and up a still 

sent 


heme 


makes gin on a trailer Dh 


| 
atiq 1s, 


to county tairs all over the country 
I'm sorry to say, for demonstration purposes 
only 

I'd like to tell you 
problem | was taced 
the top-flight bars 


their 


about one interesting 
New Y ork, 
restaurants turn up 


hey 


a cardboard 


wit! In 
and 
Tldise ' at 


display material 


wouldn't be caught dead with 
back hat 
clubs 


neighbor 


counter card or a gimmicky 
bhey 
restaurants as a cut 
they 


to design da 


piece 


consider their bars and and 


above the 
hood tavern, and assuredly are My 
that these 


proud to 


problem Was 


blue 


display SO 


pie ( 


chip restaurants would be 


here is what | came with 


(Wemonstrating a display made up of 


Kd.) It's 
different, it s elegant, its in good taste. and 


unit 


various size brandy glasses 


it decorates their bar as well them 
sell Schenley 

()bviously the piece needs a carrying Cas¢ 
liere it 1s The 


shows 1 


as helps 


Schenley salesman who 
brings in this case, sets it on the 
puts on white gloves 
Schenley 


display in places where no other distiller has 


hal Then he actually 


opens the doors and voila! pets a 


ever suc eeded 


| must say that only once did something 
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Po slightly Wrong We had tried tor weeks 
to get an appointment with Phillipe of the 
Waldort. Finally we did \nd I guess the 
salesman was nervous, because he put on his 


white gloves, opened the door and inside wa 
a lovely pile ot broken glass Needless to 
say, over at Schenley was a lovely pile of 
broken hearts 

Kut this brandy glass piece was so well 


received that our sales department requested 
it he So | had to 


obtain ylass 


put into national use 


the entire output of a brandy 


factory in Virginia and arrange to have the 
glasses shipped all over the Phen 
| had to ae correspondence 


school for the local displaymen 


country 


set up a sort 


them 
the 


gyiving 


complete instructions on how to glue 


glasses together and make this display that 
you scCc here 

\iter these displays are made. they are 
placed in key bars and restaurants \nd 
who do you think gets the credit tor making 
the display The bartender! But we don't 
Cal, be¢ ause these ZiVe oul whiskey all ‘in’ 
in every top restaurant that tormerly nevet 


displayed any whiskies 


In department store display departments, 
you have many assistants and aides to help 
formulate, expedite and produce displays 
Let's face it where would we be with 
out them? But in corporations like Schen 
ley, every single display piece must first 
be dreamed up, then an artist hired to sketch 
the piece, then a mock up made ot the piece 
And then the tun begins. It must be sub 


mitted to the 
department, the 


sales de partment, the publi ity 


advertising cde partment, the 


promotion department, and most important 


of all the budget department hen, 
weeks later. when the piece 1s finally ap 
proved, mass display houses are called in to 
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—Upper left, Mr. and Mrs. A. Wilcox and 
daughter Upper right, Mr. and Mrs. 
Vartunor, with Mr. and Mrs. Robert E. Valen. 
tine, Gassman's, Chicago Lower left 
Joseph Apolinsky; Mr. and Mrs. Charles Fer 
rill, and Hugh McWilliams Lower right, 
Jack Pollari, Herb Hill, Miss Loleta Nelson. 
Miss Noa Pierce, and Emile Alline— 


bid on the mass production of the piece 

\s vou well know. next to talent thie 
greatest asset of a department store display 
man is patience At Lord & ‘Taylor. as in 
any fast-moving retail tore, things happen 
quickly \ window is ordered and 1s in 
stalled in a matter of hours, if necessary 
in spite ot the interterence otf buyers 

But as you can see trom what Ive told 
you, the mills of a large company grind 
exceedingly slow Frankly, at first | tound 
this difhecult to accept, but everyon at 
Schenley has been most understanding and 
helptul 

In a department store, the displays ar 
designed to do one thing influence the 
customers to buy. But in the whiskey bus 
ness, the displays must a0 much more. Di 
plays must impress the distributors enough 
to make them order them [hey must im 
press the retailer so he will allow them in 
his store \nd let me tell you, liquor re 
tailers are most peculiar peopl \ftes 
Schenley will spend the money to produce 
cl display, spend more money having it put 
in by a display installer, the retailer is very 
likely to put competing whiskies right in 
the same window And what's more, if 
the slightest protest 1s made. hell orders 
the whole window removed 

Kecause the Federal yovernment AY that 
a distiller can supply no retailer with a 
display piece costing more than $1] ney 


materials are constantly beige create 
material that look nice but t tattle 
[Things like paper, plaster, metal are used im 
new and ditterent way \nd styrotoam 

a natural tor liquor display bier vhat 
one vendor manutactured tor competitive 
whiskey Note thie beautitul three-dimet 
sonal ettect and = the caretul detatl yet 
this piece complete costs only \nd tl 
li W price ! mily pe ible hecau thts pric ‘ 
is ordered in huge quantith 

lo those rt you here tonlay that ine 
uppliers, | say that there ts a great m 
held tor you. It you can find some unique 
way to use cheap material just a thi 
COMpany ha done thie prot are tremen 
dou Hiere | anothet example of the kind 
or creative an play lm tall itiy about 

And every day there are more and more 
COTM parle like Schenley wi have come to 
realize the need tor using good visual ile 
promotional material, Not nl mothe 
whiskey field, but im tood and drug al 
most anything vou can nary the held 3 
vice open to creative men ind to creative 
ComMmpatite ho can come up it} displa 
that can he ma produced ind’ that are 
difterent 

( | he [pe ake! then yaAave detail cy] | 
“Golden Age of klegance” promotion Schen 
ley 1 ponsoring, and announced tie-up 
vith three national magazine iown & 
( ountry, Gentry, and [Time bod) 

No matte vhat kind of tore you have 
here a golden opportunity to cash im on 
one two. or all three otf these national! 
magazine promotion | know that most oft 
you here come trom large department store 

ou can tie in with all thre mMavazine 
ith just one promotion theme 
\/’lease turn to page 44] 
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ECENT State street displays suggested 
ideas for leisure loafing, and play 
for summer. in the mile-long battery 

of windows 

Four of the State street windows at The 
Fair used a map background, similar to the 
one illustrated: the cut-outs of 1955 model 
cars—each window using a different one 
gave the effect of the theme which the store 
used tor June “The Forward Look tor 
People (,oing Places.” 

On the main floor inside the store were 
two of the latest model cars. These were 
roped off with red and white silken cords 
and in the cars was repeated the store's 
theme of smart people going places in a 
smart manner. The window had pastel 
colored luggage, cosmetics, and the smartest 
of hand-bags, as well as apparel for all travel 


OcCaSIOTIS and plac cs 


go's Summer Displays Go Places 


By JEAN MOWAT 





In the July issue of DISPLAY WORLD 
mention was made of the application ot 
tabric daisies to The Fair's window, where 
display is under the direction of Reed 
Schlademan [Illustrated is the window 
showing how this idea was used. The appl 
cation of the tiny daisies, about the size oft 
a quarter, was on the window glass The 
large daisies receded toward the background, 
giving added dimensional effects to the win 
dow. The toundation garments were shown 
on the usual forms, and a prone figure on the 
raised platform was shown wearing one of 
the garments. The floor was grass-covered 





and some of the daisies were scattered about 
here and there 

(Carl James of Mandel Brothers used 
chalk white tor the background of the third 
display shown, and then used diffused white 
lighting tor the right hand side, with strong 
white light trom the lett tor the lett portion 
ot the window The iced coffee color was 
shown in the costumes, in the accessories, 
and the theme was further emphasized by 
the reproduction of a coffee leat and bean 
(On the shelf beside the mannequins was a 
tall iced coffee glass, one-cup carates, and 
an old-tashioned cottee mill to accent thi 
color White contrasts in the trocks fitted 
in well with the story the window card 
pointed up: “Dark and strong a retresh 
ing contrast to summer lights.” 

In celebration ot the twenty-fitth anniver 
sary of the Adler Planetarium, Carl James 
used a map otf the heavens showing the 
constellations in this area tor summer, and 
had these outlined with tiny yellow electri 
lights inside the store, bare branches used 
similar yellow lights, and contrasted with 
them were huge planters of real greens. This 
display is not shown 

ltiow to center attention on the “Bare 
and Beautiful” look was achieved by Jack 
Boghosse at Goldblatt’s by a horse, bare 


—At the upper left and center, by Reed 
Schlademan, The Fair Store ... At the immedi- 
ate left, by Carl James, Mandel Brothers— 
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—Right, by Jack Boghosse, Goldblatt Brothers. 

.. +. Center, by Clement Bradley, Carson Pirie 

Scott & Co... . Below, by John Moss, Marshall 
Field & Co.— 


back, galloping across the window under the 
black and yellow modern versions of Jap 
anese lanterns. ~The costumes in the win 
dow were black. with white accessories, and 
carried the card which read “bare and 
beautiful.” There was also a suggested 
choice of vellow for one desiring t use 
this rather than white accents 
In a series of four Goldblatt windows 
not shown featuring dark cottons tor late 
summer wear, there was a tiny rivulet, with 
a narrow strip of rock-garden on each side 
Qn the green grass were mannequins, and 
on the pink bridge which crossed the stream 
stood a third mannequin Added to the 
window were large bird cages, no two alike, 
in which canaries and parakeets fluttered 
Clement Bradley of Carson Pirie Scott & 
Co. made a great point of holiday living in 
his windows. The displays featured travel 
posters, but equally as important was the 
display of these on pillars throughout the 
store, and on sandwich-board effects on 
the ledges of the cases on the main floor. 
A teature of the Carson holiday theme 
was having the travel editor of one paper 
present at certain hours tor conterences on 
where to go. Another point in the display 
was the amount of greenery used in the win 
dows, as shown in the illustration, and 
throughout the store. This gave the effect 
of coolness which the window suggested 
The window using modernized versions 
of Japanese lanterns had these in pastel 
colors as well as black and white, with the 
costumes repeating these colors. The base 
in all of the five windows was green grass, 
and the mannequins stood on simulated 
stepping stones Lighting was spotted on 
the figures and the background, coming from 
the side and high up in the front The 
wooden hars were in contrasting tones ot 


colors, windows using black and white, 


two shades of green, yellows, and white 
Costumes were in matching or different 
tones 

Summer indolence was exemplified in the 
Marshall Field & Co. windows which John 
Moss designed to tell the story ot a smart 
line of frocks tor summer weat Mr. Moss 
is a stickler tor natural lighting effects but 
he also likes to dramatize a window and 
combine natural light with a diffusion of 
blue Back of the box-wood hedge which 
is shown in the reproduction colored light 
was used to carry the bluish tone to the 
ceiling, yet the spotlights threw natural 
light on the mannequins, while amber was 
used on the white and gold pleasure dome 
canopy that was to the side and rear ot the 
window 

The wire motif was repeated as a drop 
effect across each side of the corner window 
Up two steps trom the floor level were raised 
sections, looking like marble tile with 
medallions in the center (On this were 
mannequins, lying prone, at the edge oft 
each side of the windows lhis permitted 
a close-up inspection of the detail work of 
the costume, the shoes, the jewelry, and 

[Please turn to page 62] 
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Bala Cynwyd: Distinctly Ditferent 


By IRENE MILLER 
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greige Carpeting \ tre white open play 


left, the 
Upper right, a view of the shoe department. 


—Upper part of main floor 


. Lower left, escalators are given their own 


unusual touch Lower right, the color of 
[All photo- 
graphs by courtesy of Retail Reporting Bureay, 


New York City) — 


The Salon decorations is gold. 


wall its 
with concealed downward lighting 
I his ot the Hoor 


shows the etfectiveness ot all aprot drop aS a 


Increases sparkling attention value 


close-up main escalators 


to and 
Here, the 


apron 


simple device enclose an escalator 
unify it with overall floor design 
of the 
and down escalator 
lf he called 
that ts word to ust 
of the typically Lord & 
be this 


location of the 


vertical shallow 
the 


escalator 


striping merges 


with up movement 


an “unobtrusive, 
here. More 
“little touches’ 
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shoe department ; 
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to the 
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the descriptive 
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—At the right, part of the Young New Yorker 
Shop 


salon 


. . Center. the entrance to the corset 
.. Below, a view of the coat section— 


tion the cashier s cle sk the Bird ( ave 


Lord WN 
point ¢ 


ove! It} 
restaurant 
tion of the 


lhe principle of identification is extended to 


Taylor believes in repeti 


if identification ! 


mood as well as method in this new store. and 


becomes apparent in the comparison of the 
next three photographs one of the salon, 
where the golden touch ts reflected in Italian 
brass chairs, cloth-of-gold upholstery for side 


chairs, and the gleam of gold in a lamp shade 


lhe 


magic mood of tashion is projected by a 
fantasy mural that summons beauty for 
heauty's sake kven the least susceptible 


customer would conhdently expect to he 


transtormed by the fashions merchandised in 
such a beguiling atmosphere 

No picture 1s necessary to describe entice 
ment as the lure to sales in the mullinery 
department. It 1s very simply executed and 





fitting table has a decora 


livery 


explained 


tive hat stand, each displaying a very femme 
futale hat, and thereby making temptation 
CASS and very attractive Whereas, in 
the .vening Shop, hinged mirror doors to an 
open, antique-finish wardrobe make it so easy 
to “just se if the color or style of one of 
the hanging dresses might be hecoming \nd 
if 18 SO @CASYV tO sel] vhen qj] let thie custome} 
ell himself 

Now contrast the pictured salon ubtle 
mood identification with thi photograph (y] 
the Y oung NEw y orket Shop and hat do 
you recognize lhe spirited mood of youth 
ful appeal satisfyingly merchandised by many 
hgure displays and open stocks of most-wanted 
junior tashior When impulse is the motiva 
tion, merchandise should be seen and the mors 
the merner for sale ven the wall decora 
tion in this young department caters to social 
butterflies Though not within camera range 
of this shot, the final gay touch is the Young 
Ni Yorker Shop name spelled out in blos 
oms on the curved background all L hie 
wall flower (in name only which you can 
see here, 1s positive identification—-the Lord & 


lavlor rose hestowed Lippot) the iio} a part 
| 


ment im every Lord & Taylor store 
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Our third contrast picture mak: a quicl 
change to quality and importance as the met 
chandising mood for selling coats. Wall ca 


have downward indirect hghting surmounted 
by curving panels with an orderly spaced at 
rangement of stvlized tlower motif lhe idea 
ot a phantom figure m animated pose atop 
stock units 1s a favorite feature of elevated 
displays in several apparel department In 
the Sports Shop, the invisible girl topping a 
circular rack of separates wears blouse and 
skirt while seeming to to a cardigan ovet 
her imaginary shoulder 

look again at these three contrast picture 

of the salon, the Y oung NEW VY orket Shop 


and the coat department Hiow different the 


are, yet how alike lk purpose to ¢ stablish thy 
right mood for the most potential custome 
You can actually see how the selling mood 1 


physically encouraged and psychologically sol 


kvery department in this new store has a 
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in the large lobby windows and to draw and 
focus long range attention Displays for 
lever House are set up mn the lobby of the 
building, which is recessed behind the plane 
of the second and succeeding stories of the 
building. In addition to that, the main bulk 
of the passing traffic is on the street beyond, 
rather than on the adjoining sidewalks, which 
means it is necessary to plan displays strong 
enough to carry over and attract the notice 
of persons going by in the steady stream of 
traffic along Park avenue 

\ third factor to be considered in designing 
displays for Lever House is the simplified 
modern architecture of the building itself, as 
well as the fact that displays are viewed from 
all four sides. The lobby is surrounded on 


Mass Displays At Lever House 


three sides by large windows while the fourth 


The principal problem in creating displays for Lever House is to 


; f side is open to all persons in the lobby or 
use super-market products and still come up with windows suit- coming and going through it to the building 
elevators 

The area usable for display in the lobby 1s 
which will draw attention from a distance. Here is how it is done. a square 40 feet by 40 feet, with a 15-foot 
ceiling. There is no actual limitation set down 


able for swank Park avenue. Problem No. 2 is planning displays 


MGNING, ay plas tot Level hiouse (iti 
‘ark avenue m New York City pre 
multiple problem a fom Lee of 
wh has handled the Lever 
ice they were first nmaugu 
ago, pots out ‘ot primary 
armone the problem ] that of 
‘ark avenue look to super-market 
Level House display diftes 
for uper-market by heme e% 
tive m character, yet they utilize 
play technique and rely on mass psy 
hor example, Tom Lee makes much 
petition m these displays to mtensit 
al idea 
ond problem is that of designing adi 
wh will arrest attention trom a di 
lhe idea. Mr. Lee state must be hig 


The HPprCssive enough to hold if OW 


as to the amount of space any display may 
occupy, so long as it does not interfere with 
trathc moving im and out of the building. Such 
leeway permits the shape and size of displays 
to be varied. Displays are assembled, as tar 
as possible, before they are brought to the 
Lever building, but final assembly work 1s 
done in the Lever House auditorium which 1s 
off the lobby on the main floor 

Large support columns in the lobby must be 
taken imto account m designing the displays 
Since the entire display is visible, such details 
as lighting have proved an additional prob 
lem. Spots have been installed in the ceilng 
and under the window bases, as imeconspic 
uously as possible, yet unashamedly naked to 


the public 


—Something of the nature of the building 
front and the display area can be obtained 
from the picture of the carrousel display. Note 
that the display space is set well back from 
the sidewalk line . . . Motion, gaiety, and 
music are deemed desirable in Lever House 
displays, and the merry-go-round and Ferris 
wheel provide the solution— 
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—Mannequins wearing Adele Simpson dresses 

were posed in arches made of “Rinso’ pack- 

ages ... The display directly below tied in 

with the “Wheel of Fortune’ television pro- 

gram .. . Right, The ‘Spirit of ‘76° was 
lighted with black light— 


Tom Lee works closely with the advertising 
and styling departments of Lever Brothers in 
designing displays for Lever House lohn 
Lowery, assistant to My Lee, expedites the 
displays, working especially with Mrs. Edythe 
Belmont, stylist and packaging specialist for 
Lever Brothers 

\ display is started in a preliminary dis 
cussion with Mr. Lee and Mrs. Belmont. Many 


times Lever Brothers’ styling and advertising 





departments make suggestions toward the di 
play lhat was the case of the first display 
Prior to Christmas of 1952, Lever Brothers 
requested d display he set up m the lobby 
which would Incorporate movement, gatiety 
music if possible, and that it be of interest to 
children Mr. Lee suggested a merry-go 
round. His organization started to search for 
a carrousel that would fit the window { Drie 
was located that he longed to a small carnival 
COMpalhy { L hie Sale on has heen ] ec each 
( hristmas since, each year with a different 
color tor Christmas of 1954 Santa was used 
in the merry-go-round for the first time.) 
lhe merry-go-round proved to be the perfect 
olution the proper size, t hie proper note 

yu Mr. Lowery 

| 


states that last vear. long before Christma 


Intere t has been tremenc: 


hundreds of people called Lever House to asl 
if the merry-go-round was to be used again 


Incidentally TO! such Vay at olay Tne Parl 


avenue tans collect outside the windov ti 
watch nurses with baby carriage Or rie 
sacle ot the lobby. elderly lad in wheel 
chairs on the opposite side, lending a folksy 


, 


neighborly feeling which 1s exactly what Levet 
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By CLARA BALDWIN 


Brothers seeks to achieve with the displa 
[hey want to bring a community feeling mt 
the formal and sophists ited lark AveTIUe 
atmosphere, yet on a high plane of dignity 
good taste, and finest quality 

Various types of media are used: humorou 
institutional, direct sale, fashion, and romanty 
lhe big thing ts to use a device that attract 


and which acts a a bridge toa Levert product 





, 


[he primary function is to attract attention 


to the Levet merchandise and to vive life to 


the chaste, modern design of the building 


Mi |e pot out that it 1 at park y if 


cle signing these cy Dpiays to alternate the free 


luxurious type of designs that have a soft or 


fashion approach, with the more geometri 
designs hlowevet thy Voormectr ie cle vt) Ate 
a natural tor Lever House. he say mce thes 


are more im character with the architecture of 


thie burlding Although all ofthe «ays play ATt 
fairly 1} titutional ii «intent trey Ate AaiIwWAYS 
| 


the Lever product ihe time tor any display 


designed te promote cdirectl cyte or tore (iT 


to be on view var from two wee to two 


| Please turn to page HH | 
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Los Angeles Display Continues To 


on vreeti tem 


(Quare pamted green 
ut and painted 
vere cut out 
cornell ol 

ul 
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driiting 
vided to the 
hy creating 


cattet 


(jti 
ever month 
Meissner and 

an Copy (oti Al 


bubbling over 


1 excitement about beach Veal and 


“bubbling over’ idea with real 


animated the 
haalbble - 


| 
machines 


piraling upwards from bubble-making 


strategically placed behind and be 


weed on the floor In addition, glass 


tea tA 


bubbles were suspended on the background 


In contrast to other sections ot the country. 


will by 


chedule ot Los 


heachwear di plays found on the pro 


Angeles 


months of the yea! it 


motion store a’ 
could 
a handful 


only a TeW resort: in the 


much af riidie 


hye aid perhap that not more than 
7) di playmen ie 
more consistently confronted with 


W hat 


iT) heme hy Weal 


vorid are 
shall we do to create 
trend 
heen to 


thy (ju tig. 


interest this time?” Lh 
in ttos Angeles in recent months has 


vard settine the scene at the bottom of the 


ea: the influence undoubtedly stems from the 
ever rising popularity of skin-diving. In 
with the trend. Meissner’s 


thi orien 


tune 
setting was als 


with sand, SC aA yveed hells 


—At the upper left, by Paul Smith, Robin 
son's . Upper right, by William Meissner, 
Ohrbach's Lower left, by Stanley Thomp- 
son, The May Company Lower right, by 
Frederick A. Bower, Barker Brothers— 


floor and the bubbles rising to 
somewhere 
the top of the 


dued 


tarfish on the 


the surtace above Cyc level by hind 


window lhe lighting was sub 


and the mannequins were in the 
filters 
the figures in the center 


cloth 


spot 
(One of 


white 


heht. with amber from above 


WOTC a terry 
cotton hall trimming : her 


hla k 


Wore shorts and 


jacket with 


featured a how at the 
Another 


pullover 


bathing suit 
hodice a light blue 
and carried a beach 
hand lhe background was 
filtered from 


card at the left 


jersey straw 


casually im one 
with a blue-green light 


wells lhe 


ide of the window 


washed 
the floor copy 
was in black lettering ona 
white background 

An elaborate 


setting 


and complicated bathing suit 


was arranged by Stanley Thompson, 


display director at the May Company-Vown 
In the large corner window at lighth 
buslt dock Behind 


the dock the masts of tWo ships extended to 


town 
and Broadway lh a ship's 
ssion of vessels 
heyond the dock 
placed all around the 
dock. on the floor. 
masts and im the 


the ceiling, to give the inmipre 
anchored just Mannequins 
were window-——on the 


SOTTiC even sitting on thi 
\ltogether 


Suits, 


rivvineg there 


figures m bathing each spot 
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Be Highly Promotional 


lighted to stand out strongly from the dark designs showing the many = service Barker 
blue background color and complement the Brothers offers the public in the foreground 
light pink docks for contrast with the white was an arch of pastel sandlewood, topped with 
masts and pink sails. The floor was covered a cut-out “75” finished with brilliant lhe 
with sand and sea shells arch displayed photographs of old Los An 
Another in the series of bathing suit win yeles, and milestones in the 75 years of 
dows featured giant wire fish hooks hanging Barker Brothers growth to “The World’ 
from the ceiling, with mannequins in bathing Largest Home Furnishing Store.” The di 
suits caught on the hooks. A stylized cabana _ plays in this window were shown with attra 
was placed in the background The copy tive gift boxes, showing the old with the new 
card, also caught on a giant wire fish hook, [he copy card in the foreground stated, “Sery 
said: “The Catch of the Season (atalina ing California 75 years and its been a 
Swim Wear.” The hooks, cabana, and bathing pleasure! Now, throughout our Diamond 
suits all tied in together colorwise. ‘The back Jubilee Year, we'd like to say “Thank You 
ground color was deep blue, and the figures for whatever success we've had by offering 
and accessories on the floor were spotlighted the greatest home furnishing values in ou 
from above. ‘The background was illuminated history Watch Barker’s in 1955!” 
with a well light How geometric design can successfully 
\n institutional window, featuring an arch divide large window space into display areas 
Way and a cut-out map of ¢ alifornia, Was pre ot imdividual interest was demonstrated by 


sented at Barker Brothers. “Its purpose was 
that of thanking the public for the success 


Barker Brothers has had,” explained Frederick Wii a left, by — D. ong | y« amet 
\ Bower. displ: director On ; hack way-Vowntown ... pper right, by James ; 
mm ‘se ri ~ / ee | = ) . , . McCracken, Sears, Roebuck & Co., Inglewood 
sipmapgcemlns a ae, Sows Paes 6 om . . « Lower left, by Mel Keith, Phelps-Terkel 
out map of the state [he map was of per lower right, by Henry Jampol, Hag- 


forated hardboard and on it were pictures and garty's— 
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By HOWARD KUHN 


Merlin WD. Lanek display cirector 
broadway-VDowntown Luick wu 
vertical 3 by &-foot panels to 

large corner window and « 
geometric pattern formed or 

dark WIect yravel an W itit 


‘Wondertul Washable Fashion 
on six mannequin 

\ highly suecesstul windo 
MeCracken, di play manager 
buck & Co Inglewood, va 


| sta ae play promotitipv loece: 


Spanish record album an 


entered im a contest of all Decca 
im the Lnited State ; Hiawall inh 


was awarded third prize in the conte 


drew more than 1.000 entri 


lhe colorful window featured 


behind the mannequin, which 
her authentic costume lhe aces 
museum pieces, including the tat 
trom Spain lhe “Castles in 


ground motif was done im pa: 


left foreground Wa a waily decorated 


cart, overflowing with grape 
vards of old Spain a vell a 


| lease furn 0 fa Ji 
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a a4 


by eS eee ehring 


Display Designer and Consultant 
New York 


Arrangement: |} stalila Play consists ot one det 


singly arranged and ideal tor 


Properties: rized kn ia needies ore made to 
erve as a section ot te , Mannequin. in knitted 


~opy cara bears cat 


Arrangement: Fashions by the Yard is the theme 


tor this display. I+ consists ot two aetinite units. 


Properties: A yardstick and oversized spools of 
thread serve to dramatize the dress material on dis 
play. Mannequin, attired in a dress made from the 


material, poses on riser covered with tape measure. 


Arrangement: |h . , Sauare Dance Cot 


, ; 
very ry 


Properties: Manneauit re snown in ao harn settina 


antern, and pretty cotton: The 


r iatt of ceatting 


DISPLAY WORLD 























Arrangement: Men 


tones make up the disp ry for tn wiNdow Neat 





ness is noted in the arranaement 








Properties: Shirts are pinned aaainst a barn wa 


agiong with buncnes of orn On the tloor are 
pumpkin ona sqvuasnes. lhe caption Autumn 
Colors is lettered on | OPpy rd pinned fo wail 








Arrangement: /his display of men’s fal! suits is made 
play 


up of two definite units neatly arranged. 


Properties: A border of fall leaves serves to frame 
the suits. Toiletries and other small items are shown 
on the floor. Caption above the suits reads, 
Check for Values,’ with a very prominent check 


mark substituting for the word. 





Arrangement: (one 1e7 re yt) ry ry Kees ID rv? rier 


snoe gispiay 

Properties: This setting of catta jucks in Tight 
and narvest moon makes a pieasing background 
f ; ; 

ror men s snoes Aside vr ry the Ms gop0e0 nag ry 4% 
ana coiors, Tne sian board points out ner qood 
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Manhattan Summer Displays 


By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


the local cy play 


tive tract thiat 


picture happily 


unmmer dor omc 


; 


fart on bute La | c and took wites Conn 


Meratiol that the Coming calendar month 


' 


calculated for ummer wardrolk As a 


uit Ne Yorkers were greeted with settings 


vhict tecred the magimation m the direction 
7) being comtortable and smartly cool 


Sak bs 


King im 


1 he timriniey accented ut 


raitth 


CASCHL Wa 


Avene yhen lisplay Director 


«A tretch of ix windows po ed a sing le Mia 


center of a 
tvetul of 


porcelain) pastels ii a 


water lily 
ivelet ! lacy 


nequin wm the 


W hat 


yreat 
pretty 
camisole 
exclu ive th «ci hy achweal collec 
was the Copy and set the theme for the 


bite of the petals starched and wired 


vracetul proportion 


In the adjoming window porcelain blue 


yellow, or pink were chosen for the lace flower 
in presenting a “cool patio dress’ or ruffled o1 
Large green lily pads en 
floor of the 


was generously covered with white confetti 


haltered swim suit 


circled the flower and the window 


[he mannequin wore a bandeau of tiny pink 


SCA shells and held If) het hands al braided 


ratha pig-tail tied at either end with pink 


large sunshade and 
a pale blue silk and shell 
trimmed beret, placed in the foreground, com 


rimmed sun glasses A 


scarf in pink with 


pleted the accessories 

When “Sophie’s Summer Serenities—-square 
featured by Display 
Ring at Saks-Fifth Avenue 


there was also a tie-in with the 


throated coolness” were 
Director Sidney 
Tatiana de 


signed millinery 


As accompaniment, the main prop Was an 
ingenious version of a millinery form executed 
in papier mache with a wood finish and copied 
1825 Measuring 40 


finish was 1n 


from an original dated 


inches high, the wood brown 


tinged with rose-red. ‘The startled eyes were 
painted on in blue and white; large dabs of 
simulated rouge were on the cheek bones and 
lettered 
of growing ivy was re 


the enormous red mouth was boldly 
Tatiana,” A pot 
cessed in the top of the head and the fantasy 
was completed with two gold hair pins, which 
measured 5% feet in length and projected at 
angies through the head 

A small brown and a black 
modern wood millinery 


velvet hat on 
forms were grouped 
labeled 


Wore a 


with the brown and white hat boxes 
Saks-Fifth Avenue 
black 


ACCESSOTICS iT) 


The mannequin 


blue and print on white ground, with 


black except for her whit 
gloves 

Very 
for the 


px sed by 


jaunty im appearance and quite ready 


beach were the two stylized figures 


Display Director Ralph Lloyd in a 
McCutcheon’s 


tan, the figures were gilded and in turn made 


window at kxecuted of rat 


props for the display of patterned beach 
towels, colorful beach bags, and other appro 
priate accoutrements for a day of sun and 
fun. Sun glasses and amusing head-gear were 
posed before a 
The floor of 

“McCutch- 


wonderful 


“displayers” 
backwall 


the window was in sunlit vellow 


worn by the two 


pink seamless pape 


eon s feauties for the seach 


vacation finds at wonder-low prices” 


made the card copy 


—The first two displays above are by Sidney 

Ring, Saks-Fifth Avenue . . . Upper right, by 

Ralph Lloyd, McCutcheon's . . . Both displays 

at the left are by Gene Moore, Bonwit Teller 

. « « (All photographs by courtesy of Virginia 
Roehl Studio, New York City.) — 


DISPLAY WORLD 











—At the right, by Hazlett Glazebrook, |. 

Miller . . . Center, by John Robert Cobb, 

Henri Bendel’s . . . Below, by Rowe Langston, 
Forstmann, Inc.— 


lhe large silver Roman numerals “1855 
1955” and letters making the store name were 
set against a deep blue panel and reminded 
even the most casual passerby that Mc 
(utcheon’s is celebrating its 100th anniversary 

[he summer theme was established by Dis 
play Director Gene Moore at Bonwit’s in a 
set of eight windows which were enchanting 
im textures, mood. color. ind styl . 

[he scenes suggested the desert. the floor 
covered in sand with a wind-rippled eftect 
The atmosphere was continued with back 
ground panels of “Dutch lathing” which ap 


peared as a construction of wire mesh, ovet 





laid with a pattern of tiny papier mache motifs 
on Cypress wood frames and all in a solid ton 
of muted red 

lhese panels, indigenous to the muid-last, 
showed irregular cut-outs, through one of 
which a white China silk scarf softly blew as 
itl a breeze 

‘Prophetic Beach Fashion. Bonwit’s sand 


and white ensembles by Cabana described the 


unusual stvies hase | on the cloak «>I the 
Jedouins lhe seated igure wore ropes ot 
coral. Real oranges grouped in the sand to 


her right made an excellent detatl 

‘Bonwit’s Icy Blues and Blacks—fresh ap 
proach to summer’ read the streamer message 
in a display at that store lhe window re 
freshed the spirits on a warm day due not 
only to the cool. simple settings but also to 
the cool cottons in blues or black plus the 
prices shown with each dress all under the 
$25 mark 

lcy-leoking plastic tubes were suspended at 
various levels from the ceiling as a subtle, 
airy enclosure for the featured dresses The 
floor was covered in white confetti ‘The 
mannequin to the right carried a silvered blue 
woven wicker basket filled to overflowing 
with shredded white cellophane, blue flowers 
mingled with black velvet roses, and delicate 
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white gypsophil 
black one vith, 
other im tatlored 


duced through 


by the iri on 


| mr tii pra 








Hum Both dresses wet 1 
miset: ot blac! lace thy 
tyie Pastel blu VAS iitre 

the glove and iewelrs yvorn 

the lett and the blu richal 


pear m a charming weurse 
rop 1 i displav at |. Maller 
+ | Viilles troducing 
i] V1 qadeiciwou neutral 


otion 1 )y pia Direct r tiazlett 


(;lazebrook designed a very large open tace 
VeTsiol or the truit th int yor! vithinm «ce 
pictiniy tive ltahan hill role capiti } rive 
oreet) ma ry luge (>? cypre tres und lake 
under ort blu ewe 

; 

L bv two exteriog} ies 7) tiv peut Vere 


covered im bre 
braid. thi tem 
yreen leaf m ce 
the window wa 
square covered 
vray, brown, bli 
that t hve new 


worn with il} 


wn velvet edged vith weold 
topped with a papier mache 
mparable size Lhe floor of 
; laid in simulated tiles, each 


im tabric im the ohid vellow 


1 and chartreuse ivyvesting 
dehcwu neutral could be 

mifinite variety of shack ind 
e turn ft page 70} 


































Easily Adapted Ideas For The 
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Hk large chain and department stores 
plan each selling and display season 
months ahead. While smaller stores work 

closer to the deadline, it is now time for them 
to give thought to some effective fall window 
and interior displays which can be produced 
at reasonable cost 

(A) This display was specially designed so 
it can be used for both window or imiterior ; 
also the two side panels, plus the half-round 
base, can all be reused in future displays; this 
feature should interest all stores which must 
operate on a limited display budget 

The side panels can be built easily out of 
bent hardboard mounted on a wood frame as 
indicated. Tie-in fashion accessories can be 
displayed in the two niches; note that they 
can be top-lighted for added effect 

The sketch shows the easy construction of 
the half-round base, using “%-inch plywood 
and l- by 2-inch lumber supports 

The modern design trees can be cut out of 
sheets of wallboard and painted in autumn 
colors, or modern design fall color papers Call 
be pasted on them as indicated 

Use heavy card tubes for the tree trunks; 
they can be realistically finished by painting 
with poster colors or pasting on wood-grain 
paper 

The adjacent wall garment racks can be 
installed when the display is used for the 
interior: use simulated or real wood shingles 
on the slope-roof sections Attach a few 
artificial fall 


seasonal atmos 


sprays of colorful leaves as 
shown to lend the proper 
phere to the entire department 

The cut-out section at the base of the trees 
can be used to conceal a light to reflect up 
on the trees, and if desired the side panels can 
he installed about 2 inches away from the rear 
wall so that concealed lighting can be used to 
high-light the center section as indicated at 
the left 

(B) This easy-to-build, low-cost unit can 
be used to display many lines of merchandise 
frame can be 
Suitable fall 


complete the unit 


An old, suitably sized picture 
used im the center as shown 
colors plus a spray of leaves 

(() This decorative pane! tells the fall story 
sketch 


at a glance and the small adjacent 


shows how it can be painted on a sheet of 
'g-inch sheet plastic attached to the face of a 
suitably sized shadow-box | once built this 
unit for a men’s wear display; the design was 
painted on the inside of the sheet of plastic and 
the flasher attached to the line of light bulbs 
caused it to flash on and off; this eye-catch 
ing unit can be used to good advantage in all 
manner of fall window and interior displays 
The squared-off drawing will enable you to 
draw the design to any required siz 

(ID) During a recent visit to New York's 
Radio (ity music hall | noticed this modern 
design unit in the lower lobby; it was used 
for displaying some modern paintings. I made 
this sketch, as the unit can be used in a store 
lobby or other interior locations for the per 
forated 
(,00d display ideas are all around; it 1s just 


hardboard display of merchandis« 
a matter ol training ones eves to observe 


them 
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Smaller Store By JIM KILEY 


(kL) Back-to-school is a very important 
selling season and this sketch shows how a 
special lead-in display treatment can be in 
stalled with the giant size books built out 
otf plywood or wallboard and mounted on a 
wood trame The wise old owl, plus th 
giant blackboards and pencils, can be used 
to sign and tell the important story 

The pencils can be bought from a local 
display house or they can be built out of 
lengths of card tube with brown paper cones 
being used for the tips. The tubes can be 
painted bright vellow, or colored paper with 
gold paper bands can be pasted on them 

(One or more ot the giant-size school books 
could also be used in a back-to-school win 
dow or interior 


Stensgaard Displays 
Win Five First Prizes 

W. L. Stensgaard & Associates, Inc., Chi 
cago, was represented by five’ first-priz 
advertising 
\dver 


\dvertising 


winners tor poimt-of-purchase 
displays in the Chicago Federated 
tising Club's thirteenth annual 
\wards Competition, it has been announced 


by W. L 


that this is the sixth consecutive vear hi 


Stensgaard, president. He reported 
firm has designed first-place winning dis 
The awards were 
in all 


plays in the competition 


made for outstanding advertising 


categories produced hetween \pril l. 1954. 


and March 31, 1955 

Stensgaard clients whose displays wer 
honored with CFAC first place award cet 
tificates and the categories in which they 
(luett, Peabody & Co., two awards 
tor permanent window displays and tempo 
Sherwin-William 


(ompany, Inc., tor signs and wall display 


Wot afte 


rary counter displays: 


Radio Corporation of America, merchan 
disers’ floor and island displays in the light 


and motion classification 


Nautical Theme Keys 
Republic Promotion 
“Operation W ite Preserver | the title 7 


a promotion tor Republic steel kitchen sinks 


with the nautical motif carried out in di 
play ideas and material, radio and television 
scripts, and advertisement mats 

Sales aids include brilliant flagship pen 


nants tor use in rore windows ) witerior;r 


displays, lite-savet signs, and the like. Kach 
package of promotional material includes a 
full set of imstructions on the use of all 
display 


material, plus a step-by-step loca 


advertising campaign program 


Stokes Covering Chicago 
For Earl Gasthoff 
led Stokes 


ner (ompany, has 


formerly with Garrison-Wag 
jomed the ar] \\ fsast 
hoff Company sales force, and will cover th 


metropolitan Chicago area 


Additional Territory 
For Milton Werner 

In addition to his present territory Milton 
Werner of Starer Display Milwaukee, ha 
added the new it ngland states and the Cana 


dian territory 

















YOU CAN ALWAYS 
MAKE THAT DISPLAY 


with different, 
dramatic, 
distinctive ... 


CRESCENT LEATHERETTE 
FINISH CARDBOARD 


Rich-looking Crescent Leather- 
ette Cardboard ALWAYS gets 
attention. 


Use it for posters, Window 
Displays, Signs, Charts, Back- 
grounds. There are seven silky 
leather finishes to choose from. 


Ask us for samples ... See 
your dealer. 


Versatile! 


For Show Card Color Inks 
—~Silk Screen Process Any 
Medium. 


CHICAGO 


QUALITY 
CARDBOARD 


CARDBOARD CO. 


1240 NM. HOMAN AVE. . CHICAGO 51, Mh. 








“New England 


kilene s is noted for spectacular promotions, 


performed a civic service for the entire New England area. 





and in this one it 


Two 


roof levels were converted for the promotion into a trout pool, 


seushore scenes. 


hich till hia Bostonian 


len New | nevland 
tarted on 


lune Ist 


Promhio 


oliday viuch 


upport, 


pectaculal 
nites every if clon created (>| Iwo rool 
level " “immer vacationiand which totalled 
it) tM) 


tit ft 


feet of sj 


(illite 
nsrormation of these Lititi eq 


Of aren mto a typical 


pichic Arca animal cage: «A 
and running brooks 


Motif No. I’ 
boats. 


watertall 


1 reproduction of world-tamou 
it) Kockport Ma 
lobster 
I shen 
fiom of Ly oles Managet 


I rank 


complete with 


trap et was accomplished — by 


department under thy cures 
lulius | Steinberg 


McWonald, and 


display 


display upervisol 


40 


and a forest setting complete with wild life. 


Designer Alex lInousminger in one tempestuous 
week 


(Other 


had Bostonian 


feature of this vacationiland which 


treamimge through § tor a 
hour vacation were a 
thie l/th hol “at 


thi Massa husetts Cape 


lunch reproductior ot 


famous t oonamesset lon Ot} 
where customers were 


permitted to try for a_ hol and 


tried for 


ti Oe, 


horse shen pitching atta where folks 


a rimger and received a prize if successful 


Kockport s ‘Motif No 4 


lovers all 


known and = re 


vered by art over the wor ld. Was 


ingeniously created by camouflaging several 


—Although a mannequin is the fisherman in 
the display at the upper right, for several 
hours each day a real boy took over the job 
and tried to catch the trout in the pool below 
him . . . Lower left, a reproduction of a 
famous scene in Rockport, Mass.—- 


ummer Holiday” 


elevator penthouses 


famous painters were 1n 


vited to paint thei and 


New 


how 


canvases here daily 
england art lovers had a chance to see 


paintings grow from bare canvas to the 
finished work 
resistance of the Filene 


20-ftoot 


The piece de vaca 
was a 50- by 
1.000 


were 


tionland trout pond 
brook 
hook if 


were permitted to 


which contained sparkling trout 


which anglers invited to they 


could. Seventy-five people 
fish at one time for ten-minute periods. There 


was a 50 cent charge for adults, and a 25 
he 


cent charge for children 12 and undet | 

trout ranged from 8 to 18 inches in size and 
the lucky of 
to take 


hag Cy if 


skillful anglers were permitted 


them home in a special polyethlene 


shopping was on the schedule, a 
deep freeze Was available for storing the catch 
Another 


I: ilene’s 


until the customer's return fun gim 
otter by 
broil the 


charge, for any lucky Izaak Walton 


mick was the main dining 
free of 
Needless 
this trout pond in the heart of down 


Boston 


room to trout for lunch. 
tO say, 


town was the busiest fishing spot in 
America tor two weeks 
\ news-making extra, which had thousands 


of Boston sidewalk superintendents on the job 


| Pleas 


turn to page 67] 
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"“Presdwood lets us think bigger !”’ 


-.-says Mandel’s display manager 


“Most display people have more good ideas in their heads than 
they can ever bring to life,” says Mr. James. “But with Masonite 
Presdwood we can work out more of these ideas than ever before. In 
fact, it gives us a lot of new ideas for new ways of doing things.”’ 

Three advantages of these dense, grainless panels appeal particu 
larly to Mr. James and his staff. One is the strength-to-weight ratio. 
Sturdy, but not too heavy, Presdwood lightens the problem of moving 
displays from one department to another. 

‘Too, the store carpenters like the ease of cutting and fastening 
Presdwood with regular carpentry tools. 

Mandel Bros., uses a special “hot lacquer’’ spray for a more attrac 
tive and enduring finish. Presdwood accepts and retains this finish 
far better than other materials. 

How can Presdwood®—in 44 types and thicknesses—solve your 
panel problems? See your lumber and building materials dealer. Or 
write Masonite” Corporation, Dept. DW-8, Box 777, Chicago 90, III. 


Carl James, Display Manager, Mandel Bros., 
famous State Street Department Store, Chicago 


Look for this man He makes the difference 


MASONITE PRESDWOOD 


PANEL PROODVUCT OF MASONITE CORPORATION 


ASGUST, tF3a 
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This is George L. Heer, who is the 
new president of the Chicago Dis 
play Club. Long active in the or- 
ganizaiion, he served as secretary 
before being elected head of the 


group— 


—Because of the fine showing they 
made in DISPLAY WORLD's Inter- 
national Display Contest for 1954, 
this group of display managers for 
the Kaufhof group of stores in Ger- 
many were awarded a trip to Paris 
by their company. Left to right be- 
fore the Eiffel tower: Waldemar Werner, Heinz Richter, Hermann Schlipphacke (display 
director), J. Musolf, Hanns Simons, Hans Burghardt, and Jupp Thissen— 


—J. S$. Dahimann, left, dis- 

play manager for Ohio 

Edison Company, Spring- 

field, is presented with the 

medals he won in the In- 

ternational Display Con- 

S. G. Dover, formerly of ' 4 | | test sponsored by DISPLAY 
Bonwit Teller New York y , iy, 2 . : WORLD in 1954. Making 
( and now with Wm he Bin ee A ci the presentation is H. E. 
| | a Miller, vice-president of 
Ohio Edison and manager 
of the Springfield division— 


ify 
Prager Lid.. Toronto. visit 
ing Tivoli Gardens near 
Rome while in Europe 


rec entiy 


—Putting up the Christmas decorations 
at Stix, Baer & Fuller, St. Louis, last 
November. Merle Thompson is at the 
top, while Gene Lacy, Steve Batta, and 
Jerry Richardson raise one of the giant 
ornaments into position. Don Zork is at 


the right — 


Mr. and Mrs. Gene Wortsmann slice 
the wedding cake after their marriage 
in Chicago a short time ago. Gene 
travels the Southern territory for several 

display firms-— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 











a brilliant new dimension to 
the art of fashion display — 
by L. A. DARLING 


L.A. Darling's superb new Mayfair collection coiflures of rayon plastic. Constructed of 
of misses and junior mannequins captures a durable plastic, reinforced with fiberglas to 
realism never before achieved in mannequin resist chipping, guarantee years of service 
design. They are beautifully styled in the Mayfair Mannequins by L. A. Darling it 
contemporary mode... finished in soft flesh striking new medium to bring dynam 


tints with hand painted facial decor. popular sales impact to apparel display. 


with open fingers that will accept gloves 
and accessories. All metal fittings are 
molded into the plastic. All standing fig- 


ures furnished with metal base and rod. iG ; COMPANY 


Write Dept. 3 for NEW BROCHURE! 


Mayfair Mannequins have rubber hands : 


/ DARLING 


+ 


NEW YORK CHICAGO LOS ANGELES 
47 W. 3Ath 222 W. Adams 1001 S. Figueroa 
Cameron Mcindoo, Lid., 490 Adelaide St.,W , toronto 2B, Ont. 
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CHINGOS & SONS NEW LINE 


DRIED MATERIALS 


In All 


Shapes and Forms 


industry will be ready in the near future. 


We also handle a full assortment of NATURAL FOLIAGES. 


Our first illustrated and most comprehensive Catalogue for the 


A most valuable sales aid that will definitely increase your 


business. 


ACHINGOS SONS 


818-20 AVENUE of the AMERICAS 
NEW YORK 1, N. Y, 
MUrray Hill 9-0476-7-8-9 





SLEIGHS FOR SANTA 


These are designed to satisfy the most discriminating dispiayman. 


Length 25" 
SL25—White and Gold 


$L25-B—Brass 


Runners 


$ 9.95 
$13.35 


SEE YOUR JOBBER 


FERRO-CRAFT, Morganfield, 


Length 33° 
$L33—White and Gold 
SL33-B—Brass Runners 


$16.50 
$19.95 


Kentucky | 











M otorless 


FLASHERS 
® Since 1900 


Force Attention, increase Advertising Value 


55 RIVER ROAD RIVER GROVE, 


ILL. 


wMotor 
Driven 
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(Continued from page 25) 


contacting you 
wealth of 


These magazines will be 
personally offering 
tie-in display material, and showing you just 
make the their “Golden 
Klegance” themes will be 
you sending you 
of dummy display bottles for your bar tur- 
We'll 
sending you some lavish silk screen panels 
And they won't con- 
All they'll say 
[ helped 


design them, and believe me when I say that 


soon, you a 


how to most ot 
he) | henley con 


tacting too, cases 


soon, 


niture and fashion displays also be 
for your back drops. 
tain one word of advertising. 
is “The Golden Age of Elegance.’ 


window 
little 
manager, 


these will dress up 


And 


money 


screens any 


because [| know a extra 


hurt 


just 
never display 
will sponsor a window 
You'll be getting all the 
DISPLAY WORLD. But 


important than the prize money, here's your 


any 
Schenley display 
contest details 


s00n trom more 


chance to help your store boost its profits 
and you'll get all the credit 
| want to tell you this, too. Ii 
that | 
please drop me a line 


there 1s 
personally help you, 
I'll be delighted to 
help you plan everything from windows to 
department old 
That's hired We 
do everything we possibly can to make “The 
\ge of 
living the yreatest 
staged And 
looks like a 


any Way can 


plain 
for 


displays to signs 


what | was want to 
and 


pro- 


(,olden tlegance’ for town 


country store-wide 
I’m 


that it 


where 
bet 


motion ever from 


sitting, it good 
will be 

| hope I’ve given you some idea ot what 
the differences are between department store 
display and big 
I've given you some idea of the tremendous 
challenge and potential there is for you in 


business display. | hope 


brand-new fast-growing field of indus- 


trial visual work 


BERNICE FITZ-GIBBON 
Mark that 


nothing more exhilarating than soaring out 


this 


Twain once said there was 


into that glad free realm of things that you 
know [ am not doing that 
exactly, because I do know something about 


nothing about. 
display just enough to give me the teme! 
ity to advise you display managers on how 
you can pull yourselves up to a top position 
in your store, and why your being on top 
will be as good tor the store as for you 
Display is just another form of advertis 
| think display people are not generally 
that. The 


considers 


ing 
aware of average display de 
itself a little 


service department (something like the cor 


partment humble 
respondence division in the mailing depart 
the beck and call of 
It is that kind of thinking over the decades 
that Never di- 
minish display. Never diminish yourself 

the 


ment) at everybody. 


has diminished display 


You are second most 


ol the 


important part 


store Most important is getting the 
Next is displaying it. You are far, 
the 
relations and 

You are tar 
more important than the advertising director 
You are 
far more important than the traffic manager 


in «1s 


far more important than advertising 


department with its public 


publicity and big, big budget 


under whom you probably work 


wr the vice-president in charge of direct mail 
or the comptroller or the general manager 


DISPLAY WORLD 








Look whats happened to Hardboard 


Weyerhaeuser Industrial Hardboards 
die-cut cleanly...take compound draws 


ADD THEM UP... more than 500 perforations in the Hardboard 
panel shown above... plus two 90 degree bends and a compound 
draw ... all performed without chipping, burring, breakout or 
rupture, 

Here is a typical example of the remarkable workability and 
flexibility of Standard Weytex *, the new “‘dry-process” Hardboard 
produced by Weyerhaeuser. 

Standard Weytex will enable you to do a finer job in a great 
variety of machining operations. It can be sawed, drilled, die-cut, 
punched, routed and planed with precision, assuring edges that are 
clean, sharp and true. Because of the range of thicknesses (from 
1/12” to 1/4") plus the untform density and surface smoothness, 
there are many places where Standard Weytex can be used to 
materially lower your production costs. 

If you are looking for ways to improve present products or 
develop new products, look into the advantages Standard Weytex 
offers. Weyerhaeuser Hardboard representatives will give you 
every assistance. 

*TM Reg. 


Weyerhaeuser Sales Company 


HARDBOARD DEPARTMENT 
First National Bank Building + St. Paul 1, Minnesota 


AUGUST, 1933 








Standard Weytex is smooth on one side 
and has a screen impression on the other. 
Panels are light tan in color with a pleas- 
ing fiber pattern. 


@Tokes all types of finishes including 
wiping stains, lacquers, air-dried and 
baked-on enamels. An ideal base for 
plastics, fabrics, veneers. 


@ Excellent gluing, laminating character- 
istics. No delamination nor peeling. 


® Splinterproof, sliverproof. No grain to 
raise, check or craze. 


@ ideal for: furniture parts, automotive 
foundation parts and panels, sliding 
panels, cross banding, core material, 
mirror backs, cabinets, toys and games, 
TV backs, displays, signs, containers and 
many other uses. 


®@ Available for immediate shipment in 
following thicknesses: 1/12", 1/10", 1/8" 
3/16", 1/4". 











AIR FRANCE USES 
MITTEN'’S DISPLAY LETTERS 


Air France, one of the largest foreign airlines operating to and from the United States, 
uses Mitten’s Display Letters in window and interior signs and display work. Smart, sales- 
enticing window displays, such as the one shown above are made with Mitten’s Letters. In 
addition, large, wall-size operational maps showing airlines routes, used exclusively in interior 
displays, are aleo made with Mitten’s Letters. 

North, South, East and West leading retailers all over the country, employ Mitten’s 
Letters, At stores such as Rich's, Atlanta, Stix, Baer & Fuller, St. Louis, Stern Brothers, New 
York and Macy's, New York——where outstanding displays are commonplace, you'll find Mitten’s 
Letters playing a featured role. Along Fifth Avenue B. Altman, Henri Bendel, Franklin 
Simon, Russek’s, Peck & Peck constantly use Mitten’s Display Letters. They use them with 
all kinds of displays, with every type of merchandise and in almost all store departments. 

It's with good reason that America’s better Mitten’s Letters. Economical 
Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to work 
together in countless combinations, serving two purposes at all times: First, to 
through their modern, yet beauty of line and form. Second, to emphasize a sales 
message by their clear readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering satin 
to the roughest concrete, depending on the effect you wish to achieve. Their depth of relief 
gives beauty and readability to the message, and by using side, direct or background ilumina- 
tion, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive than 
wood or plastic cut-outs, are much more attractive and are ready for instant use. 


stores choose 


decorate 
classic 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 


Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 





ST. LOUIS 3, MO. 





LARGE ORNAMENTAL EASEL 


LEA-! Overall height 58"'. Overall width 25”. 
Height from floor to cross bar 20". Suitable for 
A useful fixture to 


cards, posters, pictures, etc. 


In black or white. 


rice wach, 993-75 
QUENSELL DISPLAYS, INC. 


7123 AUSTIN STREET FOREST HILLS, N. Y. 


have around. 








So what's so wonderful about advertising: 


With all the 


buildup, 


fuss and fanfare and gigantic 


how much actual merchandise 1s 


moved out through the printed word’ Less 
than 20 per cent 

What 
ple and 
today 


moves the rest? Mostly sales peo- 
display. But are the salespeople 
warm and friendly, sell, 
tumbling over one another to help the cus- 
tomer? Not so could Many 
salespeople today seem to hate the customers 
In fact, sales 
way out — going 
the way of the maid, the cook, the be-tailed 
butler, and the The 
clerkless store may be hard upon the heels 
of the will 
have to more. 


W hat 


merchandise that has been so enticingly dis 


ecager to 


you notice 
as the devil hates holy water 
people seem to be on the 


liveried chauffeur 

{ ustomers 
and 
help themselves to? To 


servantless house. 


help themselves more 


will they 
played, so stunningly set forth in its proper 
setting that their choice has been expertly 
made tor them 

Part of the 
‘Way 


reason that displaymen sit 
the salt at the top-level 
that they've been told 
businessmen —that they're not 
People will believe 
anything they've been told often enough. A 
girl is pretty told enough 
that she is pretty. If you have been put in 


down below 


conierence table is 
they re not 
practical Baloney ! 


if she is often 
your place often enough, you begin to act 
like the Display been 
duped into allowing an Aesop's table to be 


place people have 
woven about them by the figure and chart 
experts. All creative people suffer this way 
The uncreative ones like to believe that the 
talented ones are impractical and dreamy, 
that they re not down-to-earth realistic, that 
they cant add and subtract 

And so the displayman has allowed him 
self to be burned at the stake, 
which is absurd. He probably has a higher 
LQ. than 
I think 
the more he has to 
he thinks, the 
to be And 


marooned on a desert island with 


business 


most ot the people in the store 


that the more interesting a 
talk about . the 


intelligent he’s 


person, 
more 
likely 


rather be 


more 


which would you 
a bunch 
of merchandise managers or a bunch of crea 
tive people | 


When the 


hbusimess 


displayman has made it his 
to study and learn the buyer's bus 
bound to be on the way up. One 
thing that has 
talented 


aspire to powe!l 


Hiecss, he 
amazed me about 
that 


position 


always 


display people is they don't 


kven a top 
spend his 


and 


notch displayman is content to 


working lite at a higher on the 
ladder than 
partment It’s 
climb to the 
director 1s 
this 


rung no 
he ad 


amazing that even the simple 


store's ot the display ce 


next 


rung to that ot adver 


tising seldom considered. | 


know, right at moment, of an adver 


tising directorship open in one ol the most 


What do 


know 


dazzling stores in the country 


you bet that the display people who 
of this job (and the money and prestige and 
living conditions are mouth-watering) 
taking a stab 
that all the 


experts in the 


havent even thought of their 
at it themselves. But I'll bet 
graph and statistics adver 
radius of a 


There's irony 


tising departments within a 
thousand miles have applied 
for you. A talented, creative mind 1s con- 
tent to take a back 


aspires to greatness, and, with no competi 


seat. The routine mind 


DISPLAY WORLD 








SIZE 


Diam. 


GLAZED PAPER 
PRICE PRICE 


each per dozen 
$ 3.25 $ 35.00 
5.25 55.00 
7.00 76.00 
10.50 116.00 
16.00 170.00 


Length 


’ 2\ ft. 
2" 3 ft. 
= lad 3% ft. 
5 ft 
7. 


NOW! 


WALLBOARD 
TUBES 
1” to 24” 
DIAMETERS 


METALLIC FOIL 
PRICE PRICE 


each per dozen 
$ 3.50 $ 39.00 
5.50 59.00 
7.50 85.00 
11.00 125.00 
17.00 185.00 





tion except among other minds of its own 
ilk, trequently gets there 

| not that talented 
people would make good advertising directors 
that 


stores 


only believe display 


but also they would make excellent 


heads OT oo Maly stores are frul 


by unimaginative comptrollers whose depth 
restricted to the depth of thet 


Stores need to be headed 


ot vision 18 
adding machines 
by creative people who have a cultural back 
nice things and 


home . f \ 


home are 


ground people who know 


have nice things in their own 


all of you will agree, 


tastetully 


You! 


much more furnished than met 


chandise managers’ home although both 


were turnished trom t hve Aarne tore 
\rithmetical 
precious than imagination and intuition 


kreud said. In 


onsider all the pros and con ut 


' 


probably at cost.) talents are 


once TTLitiao cle 


tremendou matter decision 


Come Pro 


’ 


rerTtite 
subconse 1¢ 1) (>T 


(reative people are never the lam 


alongs Lhey re th anticipators In 


old days, everybody recognized that the 
artistically but 


lake 


VU“ ere 


artist was not only 
that he 
da Vine 


and 


SUperio}; 
martet Leonardo 
(Cellini 


and 


Was also 


and they painter 


sculptors musicians and engineet 


and mechanics all wrapped up in one bun 


dle They 


husinessmen 


we>re also sharp, shrewd, hard 


headed Well, you people are 
todays da Vincis and Cellinis 
Sr don t he 


content to be a lesser light 
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Aspire to the jobs ot substance the job 
that 


prestige 


carry the big money and power and 


Hiow First. learn figure lhen 
vou ll be better off than the merchandise men 
| he y know 


Youre 


You Te 


figures. but they arent creative 


creative lt you know hivgures too 


| 


oby justly al atl 


Huy vourselt a slide rule Learn to 


buvers’ arithmeti Cant 
think of 


learn the 


if Learn 

hard lust 
both know 
Ke able to 


markup, ” 


thie peopl WwW ¢ 


some of 


jargon of retailing 


discuss intetligently original 


“gross margin, ‘open to bt 


turn over.’ “fet net. and how to lev. 


’*, 


pe aks and valleys 


\ 
VOM 


listen caretully. and | 


the next couple of minut 
to know about retailing i] 
to make the look like 


You te VC i 


buyer 
vhen vou do that 
()f course, be tacttul 
ful in your mad mount 


advice may turn out to 
ou rapidly trom st 
Who said th: 
Flattery. 
vill get you almost e' 


to do 


hut Out 


T) Viicre 


lust learn all 


ment that have enoug! 


volume and that carry 


margin markup. In every de 


matter how pedestrian the buy 


always these golden nugget 


gross margin of 38 or 3Y or & cent 


The average gross margin for the department 


vA ill he 


age cost ol 


only about if) pet cenit 


dome hus mess | 


cent ov vou sell and adi 


(Tl thie +() re? 


cen} Wit 


} 


the profit will be only 


in, if you can learn ti 


carry Hi) pet cent ana 


rt | tibly that hopper 


thei Appe al 


ct ) o1 / 


buyer a wgeniu 


A hig old arty Tried himatiovw 


bie Vil my hore 
rougn a: 


| 


Uf ind om 

ment ir Al mat Turniti 

| around t 
pront f 


rile Té iy 


ustatll 
Keep cjptit «4 ¥ hla 
Brothers Chesterfiel 


al «A lragile byt (>t f oalport 
china, will hold cofte 1 hye 
nec tie Ate important x 


important are the jluxurtis 











FOR BETTER DISPLAYS — 
FOR FASTER SALES 


Plastic Finials and Breaks 
Manufactured by 


ROBINSON PLASTICS CO. 


® irase and chrome 
® Lasting finish 

e Will not tarnish 

© Savings in Cost 


plated 


1822—'/,"" Pipe 
No. 1697—~'/,"" : Si; 'p 


ip 
Thread 
No 1693 J 
Pipe Thread 


~ Yq" 
Thread 


No. 1669 ' 
Thread 
No. 1670 


2—1/,"" 
Pipe Thread No 16 2 /4 x 


78 Thread 


No. 16433 —'%” 


. a Pipe Thread 


= 


», 
| ae] 


No. 1'%i—',4"' Shown actual 
Pipe Slip sire 


Special threads available upon request 


illustrated price list 


ROBINSON PLASTICS CO. 


Custom Injection Molders 
132-138 Lafayette Street, New York 13, N.Y. 
WoOrth 2-7246 


Send for complete 











You must sell what 
the customer doesn't need. You must make 
Your display must be so en 
will find the article irresist 
LOL Whether we like it or not. we are in 


mankind doesnt need 


her want it 

ticing that she 
an abundance economy. America is equipped 
now, as she has never been betore, to pro 
duce much, much more than existing de 
mands, Qur potential far outstrips exist 
ing demand. We have to move this abun 
dance. We must make the 


Siiyic 


consumer con 
more and more. And the one way to 
do that 1s 


and more 


to make the consumer want more 
You must stimulate desire. You 
Display 
and advertising must dig in to move out the 


must stir up a hankering, a yen 


abundance 

Display can do almost anything that ad 
vertising can do, and do it better. You are 
small space You have 
three 
above all. you have the thing itseli—not a 


appeal to 


not confined by 


color You have dimensions But 


vague picture of it You can 


every seTise smell, touch. taste, hearing, 


sight The written ad has to depend upon 
a weak, faded, far-removed description ot 
a thing You have the seeable. smellable. 
heftable. touchable, sittable-in article, right 
there betore your kverything is so 


“Mon 


Nobody has CVC! 


eyes 
buyable. Seeing is most important. 
key see—monkey do, 
said anything about “Monkey read—monkey 


do” or “Monkey heat 
Here are a few random do's and don'ts: 


|. Get yourself a decent looking depart- 
ment The 


monkey do.” 


average shop 1s a 
When |] 
advertising 
demanded 


display 

disheveled 
1940, the 
looked like that 


new immaculate shop located on 


shambles—dirty and 
went to Gimbels in 
department 
A complete, 
another floor, with large windows in every 
othee, with northern and eastern exposure 
for artists and sign shop, and soit southern 
stealing in on the Fred 
demurred He pointed out that 
creative genius had always produced master 
pieces in rat-ridden attics. I 


breezes writers. 


{ simbel 


pointed out 
middling geniuses and 
sanitation. He 


that we were only 


needed sun and light and 
didn't 
pointed out that he could find windows by 
putting all the buyers into Iittle unattras 


tive windowless inside offices | 


said he have enough windcews. |! 


reminded 
him that, just as the best fertilizer on a 
farm is the footsteps of the farmer, so the 
best fertilizer in a department is the foot 
steps of the buyer; that a buyer wouldn't 
yakety-yak 
with an old crony if he had only a hittle 
Well, I finally 
workable department that ran 


around two sides of the building 


be tempted to sit around and 


airless office achieved a 


beautitul 
2. Don't load your department with execu 


tive assistants and clericals Don't hire 


anybody who can not work with his hands 
When I went to Gimbels, there were tout 
such people in the display department. 
“What do they do?” I asked. “Oh, we need 
them.” was the answer, “they check things 
They 
talk to the merchandise people about their 
plans. | 


They help keep the schedule straight 


point 
never to hire a soul who couldn't contribute 


have always made it a 


to the actual getting out of an ad. Every 
body had to be able to draw a picture or 
Well, 


display 


make a layout or mark type or write 


we eliminated three of the tour 


people who were checking on things, and 
added three working decorators who could 
build props or drape fabrics or paint a mural 
on a wall 

displayman in a store is an 
executive; but that doesn’t mean that be- 
cause he’s an executive he’s got to hire any 
executives. One of the sad things 
about any business and especially about re- 
tailing is that executives don't create 
procreate. 


The top 


more 


they 
They reproduce their own kind 
The displayman needs no executive as 
sistants and assistants to the executive as 
sistants. The displayman needs people who 
work with their eyes and their hands. He 
needs a chain of 


cham of doers. not a 


command 
Use fewer 
props for better display. And build what 
props you're able to build in your own shops, 
with your own staff 
with their hands. 


5. Stop buying so many props 


all of whom can work 
Don't get me wreng. I'm 
not trymg to put display manufacturers in 
the bread line. ‘There are dozens of jobs in 
store that only someone with their 
elaborate, wonderful kind of shop can do 
Actually, we're playing into their hands. If 
the display people display their goods more 
effectively (that is, if they work more with 
their hands) the store will make more money 
and there'll be more money to buy elaborate 
displays. No? 

4. Work closely with the writers in the 
advertising department. Some of the best 
But you can use these same 
ads in your displays. Why doesn't the best 
writing run’ Because the buyer gets cold 


every 


ads never run 


feet and at the last minute runs an off-price 
item in the space that was supposed to be 
devoted to an elegant 
quisite reproductions of 
copy 


prestige ad on ex 

Ming vases. ‘The 
writer, meantime, has spent hours in 
the rarified atmosphere of Ming. Her copy 
would sell Ming reproductions to the Chun- 
king museum. So what does the smart dis- 
playman do? 
partment unused 
uses it artfully in his signs. 


He pesters the advertising de. 
constantly for copy and 
Let's just see what could be done in an 
infants’ department. The buyer 
underestimates the customers’ taste and also 


average 


the customers’ ability to pay. He seldom 
uses his advertising money to show his most 
beautiful things. But you can show them. 
And you can sell them. Because you know 
that the 
anymore 
Gertrude Stein, 


what he may forget or never realize 
common man isnt so common 
Money is getting around. 
in a lucid moment, said: “Money is always 
there but the pockets change; it 1s not In 
the same pockets after a change, and that is 
all there 1s to say about money.’ It is 
things to the 


masses than to the top-drawer Cabots and 


often easier to sell quality 


Lowells. 
Well, what 


you use in an infants’ 


fresh imaginative tack could 
department’? Here 
have never 
with my 


They 
yours 
Instead of using display space 


are some suggestions 


been used, and theyre 
compliments. 
for mountains of practical pedestrian 
staples, find space to show the frilly, frothy, 
expensive extravaganzas in the department 
Kemember, the more a department sticks to 
displaying only pedestrian staples, the more 
it will resemble every other competitive de- 


partment in town Remember—more than 


DISPLAY WORLD 





halt the merchandise in a store is the same 
stuff that every other store carries It’s 
your job and your opportunity to point up 
the differences. the Superiorities, the little 
elegancies. And all those things will have 
that lovely, lovely high gross margin, re 
member 

Well, take christening dresses lhey run 
trom $10 up to $200. In a razzle-dazzl 
display, show them all—exquisitely tucked, 
hand appliqued, and dripping with lace 
Buyer says that they won't sell (He ad 
mits he buys a tew for markdown, and to 
help him swing that trip abroad he’s been 
hoping tor.) How does he know they won't 
seller Did he ever try Mavbe he can sell 
quantities at $25 to $5). He says they're 
not practi al because they're worn only 
once’ Well, an ivory satin wedding dress 
with a train isnt practical. You are mar 
ried only once—well, maybe. But, sure as 
shooting, youre born only once 

And besides the christening dress can be 
handed down [he display card can inti 
mate delicately to the parents that they can 
ancestors in a 


hecome ancestors lmagine 


family that has never had any ancestors! 
“Handed down” has a patrician aristocraty 
sound that always appeals to the person 
born on the wrong side of the tracks, and 
W) per cent of all customers were born on 
the wrong side, and are always trying to 
jump the tracks 

And then you could do a display showing 
how to make a baby socially acceptabl 
how to keep him dry on both ends. Il give 
you a wonderful slogan “Rock A Dry 
Baby.’ Your display message could go on 
with this kind oft “Nothing 


dampens the ardor of even a devoted adult 


argument 


so much as to be burped upon or wet upon 
No matter how kissable the baby, the aver 
age person shrinks away This shrinking 
away makes the baby feel unwanted, r 
jected. This is bad, very bad, say the psy 
chologists.” And then quote 

“We die of what we eat and drink 

But most we die of what we think 

Jabies won't flourish unless they teel ap 
proved of. Our rubberized pants and bibs 
etcetera, etcetera You could also quote 
()gden Nash 

‘A baby wouldnt cry like a calliope 

lf people paid more attention to its diope 
5. In building a display, pick your duch 
Don't fire at the whole flock Know how 


your customers live where they live, how 


they dress. how they entertain, what thet 
houses look Iike lf vou are im intant 
hould know thie birthrate Ss Ol trie 


attects thie 
I 


Wear, You 
past ie Vea©rs: and how this 
ston king and ordering Ol Sizes SZ that 
vou dont need mean markdown Being 
out of Ss! ;s that vou do need 

sales ou say this will mean 

about the 


huvel {)} COUT se [hat s 


know more customers 
your swiit mad mount thie 
know more than your boss all along t! 

f, Show the price cT everything 

lis vhether window or interior 
the } =) Mike. why not isnt price 
teresting (){ course it 1s Kkven 11 
price 18 $5,000, its 
si) And no matter he 


anything, it 1s bette 


interesting maybe more 


fashion points 
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Window and Floor Displays 


—adaptable to any 
retail business 


By the famous 


Easi-Bild® Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 


Shadow Box Stacks O'Shelves 


with shelves 

From cut-out display letters to a range of 
display designs——you can now have smart, 
modern display fixtures for little mors 
than the cost of the materials (about 10¢ 
per square toot). No special tools or skill 


are required to build these displays 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
The primary material used is Homasot 
Board—available in 32" and 42" thick 
nesses and in Big Sheets up to 8 x 14 
Homasote 1s strong, durable, flexible and 
economical. It works easier than wood 
takes any paint, stain or laminate glue 


can hold 


Pyramid Shelves 


Tilt Board 


You simply trace the pattern onto the 

Homasote and cut out with a simple saw 

or jig saw. Each pattern contains full-size 

femy lates, ste} by step directions, com- 
| 


plete materials list, complete assembly 


and finishing instructions 


[he Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50 or the individual patterns at 
$1.00 each. Write us for further details 
or the name of your nearest Homasote 


dealer. Kindly address Department H 


HOMASOTE COMPANY 


TRENTON 3, 


NEW JERSEY 



































2923 AGNES 


Improved Model 
Better Than Ever! 


HIGHEST 
QUALITY — 
LOWEST 
PRICE 


extra ROTASELLERS to bring dramatic 
action to any window, counter or floor 
display. Rotaseller's finest quality and 
exclusive features make it adaptable for 
mounting an endless variety of displays 

one piece of jewelry, full sized mani 
kins, toys, cosmetics, appliances, or up 
to 200 lbs. of hardware. Off-on switch. 


No batteries. Extra long lead-in wire. 
115 V. 60 cyl. 3 r.p.m. Full year guar. 
antee. 


Exclusive FEATURES 


@ NEW DEPARTURE BALL BEARINGS 
Two sets of precision ground ball bear 
ings in each ROTASELLER. 

@ NO EXPOSED GEARS 
All gqeare sealed in 
No dirt can enter. 

@ REYNOLDS ALUMINUM CASTINGS 
Top and bottom plates are cast of extra 
strength aluminum alloy. 

@ FREE WHEELING TOP PLATE 
Any rotating display may be stopped 
by hand or turned backwards without 
damage to unit 


ROTASELLER R.E.O. 


(Rotating Electric Outlet) 


grease tor life. 


Lighted rotating displays are simple with 


R.E.O Strikingly beautiful, eye-catching 
eliects are easy Display Radios, Fans, 
Electric Toys, etc., in operation. Put spark 


ling lights in a manikin’s hair. 


Fine silver contacts and best grade phos 
phor bronze used in the R.E.O. collector unit 


assuring long life and sate 
transmission of electric load. $ 15 
All other specifications same 


as standard ROTASELLER 


Sold Through Better Jobbers 


Manulactured by 


ULRICH BROTHERS 


portant to point out the tashion points of a 
$15 dress than of a $100 dress 
might take it for granted that the $100 dress 
they 


at the S15 dress is 


( ustomers 


is fashion right, but need to be as 


ured ti fashion right 
/ kor the love oft Pete. take 
mdow with 


want Don t worry 


anything out 
that a cus 

about its 
Ju t he 


you have saved the tore the 


alae rity tomer 
removal 
prate ful that 


delivery €x 


dj splay 


poilimge the 


a husi 
miter - 


pectis¢ Mecause. remember. you aqTe 


ry man first. last. and always, am 


‘ ted only IT} pront 


k Don't display to be used as a 
Don't display stuff 


so unpalatable to the customers that 


permit 
crutch 
that 


©. mMve “dogs , 


— 
7 


it must be loaded with p.m.’s or spifs or 
tims or whatnot. Know your season num 
ber lyon t let the buyer fight a style trend 
make him mark it down and get it out, 


» that he is in 
and latea«t 


a fluid position to sell the 


ricwe t 


and pointed to the 


9. Always remember this: A good ad 1s 
good reading A good display should be 
A good display, like 
interesting. And you can't be 


good looking a good 
ad, must be 
interested until something stops you or stirs 
Years 
American had a 
that has 
testers 


you or tickles your tancy 
one said that the 


ago some- 
average 
of only 14 
heen proven completely wrong the 
had the 
finds a literal customer 

was at Wanamaker's that 
stormed into the 
a girdle at the 
asked, 
is fit?” 


mental age Of course 


wrong tests. True, occasionally one 
[ remember when | 
an irate custome! 
corset department waving 
\W hen he 
doesn't 


yelled 


Iixpressly 


section manage! 
“What's the 
“hit! 


matter, madam. 
How could it fit?” she 
words “Made 


tol John Wanamaker.” 
HERMANN SCHLIPPHACKE 


| have the 
cordial 


houor to convey to you the 


greetings of all our German col 


TRADE PERSONALITIES No.l47 by Capper 





$7 9%» 


Ait this low cost you can use many 


CORPUS CHRISTI, TEXAS 


WHOLE SALE 
, DIVISION IN 
1935. AFTER SEVERAL 
YEARS, HE JOINED THE 
CHICAGO OFFICE OF 
GARRISON - WAGNER ,BUT 
THE WAAR CAME ALONG 
AND FROM 1943 TO 1945 
HE SERVED WITH THE 
MEDICAL CORP MOSTLY 
iN EUROPE. HE JOINED 
DARLING IN 1945. , 











1S MARRIEO 
AND HAS TWO he: 
WAS PRESIDENT OF 
THE LOCAL KIWANIS cLuB 
in 1954. } 
HOBBIES: GOLF, FISHING, 
REMODELING AND 
REDECORATING THEIR HOME, 








- 


Louis 


SALES MANAGER 








Bonn IN CHICAGO, LOU STARTED In THE FIXTURE 
BUSINESS AT CARSONS 





L.A. DARLING Co., BRONSON, MICHIGAN 
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leagues in the profession, which I would 
ask you to regard as a sign of the deep 
appreciation we have in Germany of you! 
ability and of your worl 

| have been asked to give you a briet 
insight into German retail display and the 
German display industry In order to do 
this it 1s necessary to go back to the vear 
1945—the year in which th Var came to 
an end 

\s you all know. our cities were destroyed 
and | think | can say without exaggeration 
that 8O per cent of all our department stores 
and shops were demolished. (Germany no 
longer had any shop windows anywhere 
And owing to the tact that no goods were 
available in the first tew years alte! the 
war, up to the currency retorm in 1948, the 
protession of displayman was superfluous 
During that time our displaymen worked at 
all kinds of jobs But when the German 
economy gradually began to recover and 
makeshitt stores arose out ot the ruins and 
larger shops and department stores began 
to make their appearance, and when it be 
came necessary to Start attracting people's 
attention to the goods in the newly built 
shops, the ob ol the displayman began to 
take on new interest 

Up to the year 1951-52, the consumers in 
Germany were only concerned with covet 
ing immediate requirements: up to that time 
all classes were engaged iT} buying Nnecessaly 
clothing, turniture, et 

But since 1953 we have had to concentrat 
Oli awaking the desire tor goods We have 
had to start promoting again, and the Get 
man displayman has had to get to work 
again And believe me, pretty heavy de 
mands have been made on him ‘Lhere Is 
a shortage in Germany ot displaymen— 
pecially good ones. They today are vying 
with each other in honest competition, just as 
they did before the war kvery one of them 
tries te serve his firm to the hbhest of his 
ability by good ideas and routine skill 
just as they do over here 

Since the war there have been ome con 
siderable chang sin (,ermany and | should 
like to tell you something about this de 
velopment in the display protession 

\ display director in iy today can 
hold his job down only he has a good 
knowledge ot graphics, art and artists 
handicratt Ideas tor windoy ay Ate 
of paramount importance. Practically every 
window expresses some kind ot advertising 
idea It is only the man who DpOSSESSES the 
ability and knowledge that | have mentioned 


who will be able to become a display di 


rector, whereas betore the Var, apart trom 
the general goods set-up he made little us 
of graphics or artistic handicraft 

No doubt you are aware that in the dis 
play profession in Germany a traiming period 
of three years is required betore a man 
be introduced as a junior displayman 
trainees are instructed at vocational sch 
and, during the period of training, in 
graphics and artists handicrait to enable 
him to be equal to the demands that will 
later be made ot him Some of the bigget 
enterprises, such as tl Kautfhot with 37 
branches, have already started establishing 
their own traiming centers where a long 
term training program tor displaymen—with 


special attention to the particular style re 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 


The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @ LONG ISLAND CITY NEW YORK 
EXeter 2-3890 
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o>. | quired by the firm—is conducted. I am 
[27 | in charge of these training centers for the 
“a | Kauthof by means of which we give young 


so un nnOKVU ANG uit = the chance to rise to leading posi- 
TT ‘wou nt se 

; Women are being trained for display 

to COnvUiNce the most work in Germany today on a far bigger 








scale than was the case before the war and 


skeptical youngster! I am able to say that they are proving 


highly satisfactory 





Youngsters still go for a good old-fashioned Santa, and | Now I should like to Say a few words 
Art K. Cohen has the right suit for him. Order this com- | about the display industry in Germany, as 
plete outfit now to be ready for Christmas. Consists of | geese that thei mt 6 of enectal tater. 
full cut red plush, sateen lined coat and pants with white — - — we adie ; ” 
plush trim; red plush cap with white plush trim and | est to you Like the department stores, the 
white pompon; white plush belt with buckle; shiny industry after the end of the war was prac- 
black leather-like leggings with white plush = wes =.= ; - 
trim. Large size only, complete outfit $49.50 | tically reelenngnears i anybody at that 
time had managed to salvage a few busts 
Corduroy Sante Suits with plush trim............ $19.50 and torms, he could consider himself very 
Flannel Senta Suits with plush trim.............. 9.80 lucky The displayman or business pro- 
White wool Wig and BGeeard Set... .... «2.6 csene 3.75 i ; m3 on 
100% Nylon Wig and Beard Set................ 16,50 prietor regarded these “ladies” of cardboard 
Seran Wig and Beard Set... . 2... ec cee cece 8.50 and plaster just as a rather woeful memory 
In fact, in the first years after the war a 
MAIL ORDERS FILLED PROMPTLY | ’ : 
bust of any kind was something of a rarity. , , 
There was simply nothing of anything left 
) ha Th at all—no material, cardboard, stands, wood, 
| glue, paint—just nothing. And wherever it 


pon ghee had been possible to salvage any of the 
810 PENN AVENUE, PITTSBURGH 22, PA. above-mentioned materials, they were being 
' used to make all kinds of makeshift con 








| sumer goods for sale in the shops. 
. ; 

Photo Display ldeas | Up to the time ot the currency retorm, 
| had charge of a studio where such articles 

were produced and it may sound rather odd 
when | tell you today, looking back on those 
+ Realistic photo blowups and | | | days, that those articles were the first real 
photomurals make displays nice goods ‘o be sold aiter the end of the 
spacious and eye-catching. 
Easy to plan, easy to use, 
they're produced fast at RCS, 


and economical, too! 





war, so that they could be described as the 


main sources of turnover. 


The display industry began to develop 
only very slowly and could hardly keep pace 
with the rebuilding of the shops and de 
partment stores and with requirements tor 
| display material. At first the manufacturers 
| | offered the displaymen those materials that 
et ae they had last used at the outbreak of the 


Send for your FREE booklets 
of scenic views for murals 
and illustrated information on 


ond “Make Mine King- 














using Giant Prints in display, 2 | War The younger generation which, atter 

d ti | | ‘s re) | the end of the war, more or less determined 

woo a Mes agen opel tes a | the general style being adopted tor German 

aoe omnis, end adver. 4 | | | display, couldn't do very much with this 

sean ~ | material Sut within a relatively short time 

FREE! “Make Mine - | a certain display style began to crystallize 
King - Size” % Price Lists included e | in Germany, which was inspired by the 

} | with all the “how to”. = | | modern international art and which, today, 
s T U D | Oo S es | E “ | one can not imagine dispensing with lhe 

= eo | language of the show window had become a 

) Ope py rervice, | rs. E E m different one from that before the war. And 

123 NORTH WACKER DR., CHICAGO 4, ILL. an 20 < with this new trend there came new ma 





terials and often, through these new ma ; ; 








terials. there also came new ideas. 


DO YOUR —— The spirit of improvisation which domi 


nated our show windows after the war has 


WITH SYNTHETIC SNOW THAT RIVALS NATURE 


_ %? 
now Flock 

THE MOST BRILLIANT FLOCK MADE! 
WHITE — COLORED — FLUORESCENT 


Aiso— *Sdeesive —"F.A.-10” formerly, nobody would have believed pos 


MADE ESPECIALLY TO USE WITH SNOW-FLOCK Write today! sible. 


FLOCKING EQUIPMENT? — WE HAVE IT! For Sree tatermetee | During my stay in your country I have 


and equipment list. seen many materials which are new to me 

aid | and | can imagine that there is a lot here 

Schrsfipe- FLOCK SUPPLY co. Wilmette, Illinois that will arouse my interest particularly 
Phone: Wilmette 1192 P. ©. Box 114 admire the marvelous lighting technique of 
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been maintained up to the present. It has 
ousted naturalism and has also placed the 
abstract style in the shade In fact this 
improvisation went so tar in Germany that 
it rendered certain articles of the industry 
obsolete—at least tor a time 


Qn the other hand this improvisation 
brought many articles into fashion which, 




















you visited us at the show you saw our NEW CREATIONS 


ik you could not get to the Show, our representatives will be 


calling on you to show you ALL the NEW ONES 


Kither way, there’s NO to it... you know your best source is 


Siete wee RTS and FLOWERS 
OTnprete nterior ane maow . 
Trims to Your Sketch b <2 i 4 . 


@ Artificial Christmas Trees 12 RST Sé6th STR RET 


® Brush Pine Trees and Wreaths 


e Wreaths of Holly, Baby’s Breath. NEW YORK 19, N, Y. 


Statis, Ruseus 


@ Imported Tinsel & Glass Ornaments 














your show windows and | must confess that just window-shopping lhe facts ar HM Prilipitip Up as humerou 
we have not yet progressed this tar professional or not, we buy trom windoyw ot the sea, always nearet 
DISPLAY WORLD gives us a lot of in as does the general public the purchase Millions nm 
formation about American display and all In France where | spent most of last year, leave their immediate neig 
our colleagues who take this journal are’ [ asked hundreds of people on the streets hop tor anything at al 
very enthusiastic about 1t they always shopped the windows ot thet are the rule instead 
There is, of course, quite a lot more that town betore buying. In krance where good all these change are 
[ could tell you but owing to the shortness are twice the price of ours and where the many a downtown stor 


| 
ot the time. | will close ! must apologize averaye vorkman makes only halt as much ip regulation ATS KACCDITIR 


for not being able to talk to you in your’ as American labor, the shopper thinks more own local shopping centet 
own language, hut | hope that. thanks to than twice bhetore making a selection SO the preatet election and 
my colleague Herr Riedel’s kind translation, the French come up as the world’s most car | the big department store 
| have been able to give you a brief sum ful window shoppers: not a single person Convenience of shopping neat 
mary of the German display profession and answered in the negative! In Europe lach lt you happened to re; 


madustry Or mass production as we know it keeps price day s tall vhiich be itl 


; 


Herr Sander. director of the central sales wars unknown Retailers have to find other W ay you probably said 


management of our enterprise, and | wall Ways of attracting patronage liere we are VOW WHY ali ey bringing th: again 
he vlad to answer any questions you May now ila highly competitive arena We must , ; y je ugh enough without has 
like to ask afterward: learn how to make our pitch better than ay my ov Way ustifying 

| thank you for your kind attention and | others make the goods we sell stick lo 
should like to say that I hope that the rela day s display windows are not in a period of litt! 1 abo all this tall 


tions which have been established between wreat artiste achievement we cant get hy tough time retail peopl 
us through DISPLAY WORLD may be with such tactics Instead, we are all up lassified a iT 


’ 


deepened and that there may be an even to our ears in the down-to-earth business oft mention of the 
yreater exchange ot views between us sell. We are more concerned with merch: a displayman h: 
dise than hackgrounds ‘Today vindows night wondering 
JOHN R. COOPER make merchandise the stat the payroll 
In this audience today there ts probably Yes, these are years in retailing 
not a sing person who. at one time or an enough seem to bye prosperous, 
other, has not heen influenced by a window could he called “distress in 
display in making a pure hase Since most of ple nity. The trouble seems 
us here are either associated directly or in too much plenty. Marvellou 
directly VA ith the production (yT window dis Or ires enterprise is. we neve! 
plays ve could say that trom time to tim how to cope with our chron ver-pro avinatt 
we tall victim to our own wiles while tion lo sell this avalanche | ! ot talent 
checking a competitors windows perhaps, or every description, chang in tailing ; Manageme 


even while taking a busmans holiday and being made every day hall hops are ior veat 


AVevUst, F335 











Motion py VUE-MORE Seiis More be- 
cause it shou Ss iere merchandise to more 
people! Nationwide surveys prove: Sia 
tumes as many shoppers stop to look at a 
rotating motton display! Ketailers state 
that adding motion: ‘Boosted sales by 
Mo", “Tripled stock turnover” 
“Paid for itself in just 2 days”. 

See you can show all 
sides of your merchandise, three times a 
minute, and multiply youl sales with 
VUE-MORE Display Turntables. Write 
today for your FREE copy of the newest 


VUE-MORE brochure. 


for yourself how 





DEALERS! A 


new salesmaker, 
designed to help you sell turntables, is 
available with your imprint for mailing to 
your list of customers, Write NOW for 


PRE samples and complete details of an 


unusual new merchandising program. 














BREVEL PRODUCTS CORP. 


Dept. DW 


214 SULLIVAN ST., NEW YORK 12 
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the role ot creative mer- 


chandiser, for relatively few men have made 


themselves into 


the grade. Those who did achieve executive 


standing, more money, and a place in the 


upper echelon of the sales promotion division 
probably for making the 
“profession,” rather 


were responsible 
word applied to display 
trimming,’ and real 
Actually, where we 
displayman — we torgot 
for failing to 
the horizon 


stores 


“window 
the 
blaming 


than wave 
word 
the 


management 


mcaning to 
were 
also to blame 
sce that “idea selling” 1s 
that it 1s. Im all 


management 


new 
has ihere 


the 


Tew 
group 
sight, the vision, and the plain sense to see 
that their very the 
withal to build a distinct personality around 


too 


heen a with fore 


undet eyes was where 


their store to coordinate and correlate 
packaging, group merchandise, and other 
revolutionary new ftunctions that still lack 


We don't have to describe the 
stores that have accomplished some of these 


development 


they are 
on the headline list every day of the week. 

the the 
known one of 


things. Everybody knows them 


From coast to coast unusual suc- 


cessful stores are very 


these stores is using many of the basic ele- 


ments that will be enumerated today. Con 


ditions are ripe for today’s store manage 


ment to begin to take notice. Franklin 
Archer ot J. W. Robinson in San Francisco 
calls display “The most golden untapped 


mine tor extra sales in the world.” 

Jefore we discuss the operation of a plan 
designed to produce these extra sales, we 
would like to mention a few of the prelimi- 
nary housecleaning ideas you can apply in 
bringing your own store up to the times 

First of all why not keep out of your win 
dows all but the newest, most attractive and 
Price has nothing 
There is good taste merchan- 
What it may lack, 
clevet 


tashionable merchandise ? 
to do with it 
all 


Can 


dise at price levels. 


supply with accessories, 


amusing story tie-in 


you 
Let the windows sing 
with Remind 


imagination yourself that 


although our American method of mass pro- 


duction is the greatest thing in the world, 
it also has disadvantages. Hundreds of 
original and exclusive designs are copied 


down every week and fed to our ever-grind 
ing mills, where they emerge as millions of 


units Kk very store buys them for resale, 


including yours lo move all these goods 


the store looks around tor the promotion 
tools that will move them—the tamiliar ones 
like closer markups, discounts, heavier and 


bigger advertising, spot radio and television 


plugs, trathe-building promotions, windows, 


interior spot displays (here is even talk 
now ot the reappearance ot the “loss leader’ 
that was popular betore the passage ot the 
lair trade act All of these regular avenues 


of sales-promotion are beginning to show 
diminishing, re 
off will 
have to use newer, more original approaches, 
interest \] 


ready thie re is a RTrOWINE group ot people to 


disappointing, of 
lal 


Sighs of 


turns lhe day 1s not when we 


in order to arouse customer! 


whom the tamubias advantages ol price ap 
peal alone are unimportant, and we must 
prepare now to he ready for this trend 


Hoot 
and plan relocations of 


Study thr 


ator 


existing layout plan of 


yout interior 
display spots with the selling areas grouped 
Plan 


merchandise 1s 


around them definite areas where 


‘ oordinated assembled tor 


Try seeing 
no longer 


windows. 
customers 


direct tie-in with the 
what happens 


have to chase over acres of floor space to 


when 


match colors for rooms ofr dress accessories. 


Make use of the dynamic selling possi- 
bilities of color. Last year in France the 
progressive people of Nantes, which was 


almost wholly bombed out, got together fol- 
lowing a seminar we held there. The local 
Chamber of Commerce under the leadership 
of the largest department store display head 
succeeded in arranging a mass participation 
by all stores in an American color idea 

the grouping of banks of windows 
around a solid Pictures and stories, 
which were sent later, told of the wondertul 
to this American way of letting 
shoppers know a belief in 
its color ideas. Nantes called its promotion 
a “kilometer of color.” The color itself was 


mass 


color. 


response 


window store s 


unimportant, but the idea impact of mass 
color was! 
Establish fashion leadership tor your 


store. But everything has a fashion story 
if you think and say Even within 
the structural framework of middle to lower 
prices this is still so. Your signs and your 
ads all point to fashion authority when they 
carry such messages as “Our version of the 
Italian import colors,” or “Our delight and 
yours is in the clean, modern lines of de- 
signer-inspired furnishings.” The fountain- 
head of tashion can be applied everywhere 
you sell and the word itself is one that you 
can never use too often—it takes first place 


sto SS). 


with its team-mate—the word “new” or 
“news.” 
Hand-in-glove with fashion, let's work 


every day toward establishing a personality 
for our store and if we are one of the 
institutions that have spent 50 years or more 
in the location, let's learn how to 
crack a smile in public let our public 
know that we have a bright and ever-chang- 
ing mind, a shining face in our windows. 
Let them know that if its new we sponsor it, 


Same 


that we have it ready to sell. We've all 
grown over-cautious, and we've torgotten, 
too, that although it takes guts to be dif 


ferent, the cost is low—but the take is high 

The profits from a better difference 

measured in thousands of dollars. 
Work with stocks to try and make up tor 


afe 


the failings of the manufacturing field 
Pull out the things that go together the 
same things your display staff does when 
preparing windows, but on a larger scale 
lry your best to find merchandise colors 
that harmonize, materials that match, ideas 
that gO together Stop your departments 


from thinking in units, and start them think 
ing in terms of package lots. 
We that 


position where more attention 


are ma 
will be 


have seen today we 
given 
In these days 
profits, the 
men in this field are soon to be separated 
the 


pression, but because we've got to throw a 


to selling than ever betore 


ot rising net sales and talling 


from boys not because of a de 
doors 


With most stores today hovering be 
tween the red and the black, and the buyers 


bigger and better pitch to keep our 


open. 
in a state between hero and heel. we have 


to Most will 
when asked that they regard their display 


metropolitan stores concede 
Advertisements which 


cost by tar the lion's share of the publicity 


windows as important. 


DISPLAY WORLD 





dollar, costing thousands of dollars datly 
lor some stores, are caretully checked tor 
back-up quantities of merchandise and daily 
sales. Is it because of the relatively lower 
cost of display work that display itself does 
not have to answer for what it produ es in 
sales’ The merchandising push behind ad 
vertising seldom exists behind the display 
windows 

Struck with this tact ourselves, figures 
giving sidewalk trafhc past the windows of 
a certain test store came to our desk one 
day in 1945 


trians was amazingly high 


The number of sidewalk pedes 
So high, that it 
caused some interesting speculation. Fur 
ther check revealed that this traffic was re- 
putedly the highest of any retail district 
known in the world! \t times, the traftc 
count was equal to the daily retail reader- 
ship of some oft the daily pape©rs These 
and other facts caused the birth of an idea 
lor making this special advantage pay off 
in extra sales, and extra dollars lhe plan 
was to merchandise the displays as care 
fully as the newspaper ads to capitalize 
on the trafhe passing the windows each day 
This is the plan that will be outlined for 
you today. 

The survey that began it all was one pre 
pared by the local merchant's council. It 
showed the startling fact that daily over 
36,000 pedestrians passed the windows on a 
certain side of the store — and it further 
revealed that during holiday peaks the traffic 
reached a high of over 66.000 daily ! Records 
ot this operation were kept trom 1945 
through to 1953. 

Much of the operation detail evolved 
gradually but before it was started, a 
check was made of existing conditions 
First, we found that the windows had been 
misrepresenting themselves to the public 
how many store windows still do so today! 
“Here we are.” these beautiful windows say, 
“with new, attractive, reasonably priced 
things to sell and you just try to buy 
the same things inside the store! Displays 
that were ordinarily on view for ten days 
were seldom backed with goods atter the 
first day sometimes not even after the 
first hour There were no window lists 
kept on the selling floors, and if the sales 
people didnt happen to pass that way no 
one knew what was in the windows. The 
display department just selected whatevet 
they liked and that was it \s tor knowing 
what the windows sold, that was never 
asked tor [he sales promotion manage! 
didnt ask the divisional merchandise 
manager didnt ask the management nevet 
asked 


“Windows always outsell ads.” the buyers 


ac) nobody hothered 


would say But how much, what colors and 


vy. t he total sales To! the 


styles, hov rapidl 
week. whethet thie department made ifs 
figures the week it had a display, and other 
significant items, no one had figured out 
In fact, the whole business ot display was, 
and still is, the greatest mystery in retail 
ing The cost of preparation, salaries, fix 
tures, lighting, upkeep, are known, but the 
total sales 


have put in, are things we ive with but 


produced, the return tor what we 


know nothing about! In profit-making re 
tail times, display has dwelt in a kind of 
ivory tower—probably because management 


has regarded if indulgently as a necessary 
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ip Se Elegance 


breath-taking 


distinctive. 
Christmas displays with an air of elegance and 


build 


can 


You 


line of Zem 


with anv of the new 


individuality 


The Doorway Unit illustrated at left provides 


Christmas displays. 


| center of attention around which 


you can display your finest Christmas merchan- 


a dimensiona 


dise. 


Church Window Unit shown at 


versatile 


The 
right oflers unlimited possibilities for the cTea- 


,& 


an ex 


sold only on 


are 


Zem 


AL 


clusive 


originals 


basis 


are reasonably pri ed. 


vou the com- 


salesman to show 


Zem displays. 


information today. 


Ask vour GW 


Or write for complete 


= 


pie te line of 


YOUR EXCLUSIVE ZEM DISTRIBUTOR 


Garrison-Wagner Co. 


2018 Washington Ave., St. Lowis 3, Mo. 








aie ) ‘ evil.” New stores are being designed to 
WY A, omit display windows entirely, and nowhere 
/ is heard a word of protest — even from 
~ 4 Ne, 0 2? REE 


Cut? ? Us “iY W the very men whose main livelihood is being 


QO HAW) display miteriol 


permanent + re-usable + versatile + low cost 






taken away 

One thing is true—American display has 
done a wonderful job. American display 
windows are the greatest in the world 
We've reached heights of attraction where 
even the people doing the windows have 
heen sold by their own presentations! Our 
art and design standards, our lighting, 
handling of merchandise, care in every im 








Here's an exciting new structural-finish display material 
that does thousands of jobs for display builders and 

decorators in temporary of permanent setups. Harborwave portant little detail, raises the levels of this 
sculptured plywood is real wood paneling with natural extraordinary professionalism every year. 
warmth and texture. faces are carefully selected for even . 
pattern of grain, dramatized with relief texture of light and 
shadow. Big 4’ x 8° panels, %" thick, are strong and rigid 


But so pitifully few know the results of all 
this work! We talk a great deal about the 


yet light weight and easy to handle and work. May be re-used intangibles good will, public relations, 
indefinitely without sign of wear. Available in KNOTTY selling the store, institutional selling all : 
vor | 
ae PLANKED, KNOTTY or CLEAR faces, Ask your the well-known terms for giving answers 
ay lumber dealer or write ' , 
i , where we don't exactly know them loa 
+ HARBOR PLYWOOD CORPORATION, ABERDEEN, WASHINGTON certain extent all stores have to do some 
selling with no traceable direct returns : ’ 





but properly merchandised displays can pay 
for themselves in extra sales! 


Figures taken from the Controllers Con 





gress reports show that of the publicity dol- 
lar, 14 cents (including payroll), 1s spent 


backgrounds 
for display, as against 86 cents for all other 


ee ener 





forms of sales promotion totalled. In other 
words—14 per cent of the dollar spent to 





make sales 1s unaccounted for in any way, 
in relation to the business brought in as a 
result. Display, largely in the hands of de 


BEST WONDER SPOTLIGHTS 


Throws a concentrated beam of light on interior displays, 
store window displays, signs and wherever good light is 


signers and artists, is not itself inclined to 
he too businesslike W hatever the reason 






for lack of evaluation, it just hasnt been 









needed Has fine Fresne! Giass Lens, highly polished 
reflector, asbestos cord, universai mounting bracket, gela- done at least not thoroughly enough to 
tin color holder and 3 assorted gelatin colors Black ial” 

f establish any standard figures loday we 





wrinkle finish. Adaptable to BEST manual or automatic 
color wheel 


Best Wond 
SPOTLIGHTS, each, 910.75 
1000 WATT 
MODEL, each.... $14.50 


Prices Do Not 
include Bulb 
ALSO 
BEST automatic Color Wheels 
BEST Pee Wee SPOTLIGHT 
Display Lighting Accessories 






are going to talk a bit about an easy way 









to begin evaluating your standing in the 
retail world of today Don't be atraid of it 
It is neither complicated, difficult, nor 














mysterious In even the largest ot stores, 







it requires no more than two or three people 






to run the system people who already 






exist on the payrolls of most stores 





In France one night last year an old 
manufacturer stayed late one night after a 
lecture and spoke of many things He 





—"" 


sighed with regret as he spoke of the many 
lessons he had learned too late and 


St Write For Literature 






sighed again as he realized that he would 
not see many of these reforms applied in 





the stores of his country during his lite 








The BEST DEVICES Nery time (One parti ular expression he made 
10921 BRIGGS ROAD CLEVELAND 11, OHIO has always been remembered since Re 
tail people,” he said, “are funny. They show, ’ 





constantly, the characteristic of wanting very 


‘ +e * * + te * * * + * * * * * sear oc omg change, and at the same time 


In talking to you today about this plan 
> for extra display sales (and we have kept 4 
e records that show beyond the shadow of a 


* 

* 

+ GET IN TOUCH WITH STEMPLER doubt that it can be a gold mine of extra 
* 

* 


sales) we are very conscious that in so 
doing, we are daring to “pioneer” a bit 


A Manufacturing Source Since 1900 


“HANGERS — that’s all!” ssc om ig thgedng egy 


WRITE FOR PRICES AND PARTICULARS path (nice it has been done, though, if 


hecomes another story especially when 


\ 
it produces real figures that show profitable 
Er results [hat 1s what we intend to show 
OVntds AC. you im a moment, but before that we Want 


28 he) glel& | ST.. NEW peer a # N. y. to warn vou to prepare Tor the ones who will 


(Nur world of stores, as the Frenchman 
said, 1s never too kind to pioneers. We want 
cnange yet resist if We're Suspicious oft 


+ + + F 
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be skeptical and who will become eloquent 
in proving to you that you will be stirring 
up a hornet’s nest. Don't believe it. lhe 
results you show will boost your standing 
as an executive, and increase your im 
portance to your store All the changes in 
retailing in the last five years show plainly 
the direction weve taken. Outside ot doing 
house-to-house selling, we couldnt have 
moved the goods any closer to the customer 
than weve done. Only one means oft sell 
ing remains closer than the suburban store 
and that is your own selling display 
windows and point-of-sale floor displays 
These are the units that account for the 
fact that much of all retail sales today are 
the result of impulse buying The rewards 
that come trom the idea we have for you 
today will grow larger as you and your 
store realize that displays sell and how! 
Here, then, is the plan for coordinated 
display merchandising, or for the sake of 
convenience from now on—CDM 
Basically, (DM evolved trom a plan ror 
fashion coordination applied to display win 
dows \t later dates, accessory depart 
ments were added to women's ready-to 
wear with which it originated Still later, 
mens clothing and turnishings were added 
\t no time did it operate with turniture, 
ousehold turnishings, or any hard lines 
though there is no reason why it could not 
have done very well hie test tore, as 
already mentioned, was in an excellent loca 
tion, and showed sidewalk trafhe highet 
any known existing counterpart store 
certainly were more than usually 
favorable factors. Howard Cowee, tormerly 
ot the New York Unversity School oft Ke 
tailing, who conducted a survey tor. the 
National Association of Display Industries, 
published his findings in a book in 1950 
his second series of studies in evaluation 
ol display sal 
[his report mentioned the subject store 
which was chosen as representative of the 
Federal Reserve District in which it 1s lo 
cated ()t all 12 reserve districts, this store 
led with the highest window traffic count 
and the highest percenitage otf stoppers and 
lookers. Unit sales in the department on 
display during t he test period dropped OY 
per cent tollowing removal of the display, 
and dollar sales dropped 54 per cent 
[he test promotion was to introduce a 
certain group of knit dresses which were 
not advertised, and which were not given 
any preferential window treatment becauss 
ot the test lhe (JM system was 1n effect 
at the time of the survey, which may as 
count for the tact that these sales percent 
ages led the study. Naturally unit sales were 
accurately known only by the store ‘The 
object of the CDM system ts to 
|. Prevent the window displays and 1n 
terior displays trom lying to the customer 
by showing goods that she can not buy, or 
that do not exist in colors and s1zes 
2 Permit coordinated and related groups 
of merchandise to be hown and sold that 
wav inside the store in central locations 
§ Provide the buvet vith guaranteed 
promotion, at the point-ot-sal promo 
tion guaranteed at time of market purchase 
4 (ive strength to the visual merchan 
dising by relating participating depart 


ments in stvle and color integrated group 


AVGQGUStT,; +7993 


MULTIPLY Sales with SHO-MOTION 


Statistics prove six times as many shoppers stop to look at a rotating motion display than 
a motionless display. Motion displays sell more merchandise because they show more mer 
chandise. SHO-MOTION, introduced at the recent N.A.D.1, Display Show in Chicago, ix 
designed to help you multiply your sales through the use of moving and animated merchan 
dising displays in windows and interiors. 

Flexible, versatile SHO-MOTION unit is made up in sections to fit your specifications 
Sturdy, dependable, 24 in. diameter turntables operate on a track or base which sets no higher 
than | in. off the floor. They stop, go forward and completely revolve automatically at 
intervals which YOL YOURSELF SET. Furthermore, electric control box can be set anywhere 
you choose. 

SHO-MOTION (Patent applied lor) illustrated above was et up at the NADI Show 
and operated on a track approx. 5 ft. by 10 ft. and used three turntables 

SHO-MOTION unit, available in any length to fit your needs, can be purchased outright of 
rented on a weekly basis. For complete information and prices, see your GW salesman of 
write us today. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVE. ST. LOUIS 3, MO. 


































FOR MANNEQUIN 
WIGS 


NYLON OR HORSEHAIR 
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PLASTIC 
MANNEQUINS 


¢ Practically Unbreakable 
e Lightweight 


@ Reconditioned Mannequins | 
e Repairs @ Rentals 


WRITE FOR BROCHURE 


110 W. 30th Street, New York 1, N. Y. 
PEan 6-3585 
























































NEW 
CAMPUS 
HOSIERY 
FORMS! 


GIRLS’, BOYS’ 
and CHILDREN’S 
FORMS... | 

AVAILABLE — 
NOW! 
Illustrated ... FAIRY 
FORM W-.3B our 


women's Bermuda | 
































Sock Form. 





Write Dept. D-18 for NEW, up-to-date 
catalog sheets on all our Fairy Forms 
which ar made trom FAIRYLITE NON. 


FLAM® PLASTIC produced by— 


SHOE FORM CO. 


INC. 
AUBURN, NEW YORK 
"Reg. U.S. Pot. Of 


















ings often in banks of windows or dis 
play aqteCas 

5. Kvaluate sales for divisional merchan 
dise manager, buyer, and management 


6. Show at all times the stock reserve 
behind the display 

7. Make sales at regular mark-up, tull 
pront 


%. Promote customer satisfaction by sell 


ing ideas and merchandise, too 


9 To sell more, at lower cost than news 
pape! advertising 
Your own CDM system can be tailor-made 


to your store, using the simple elements of 


action which we will now give you in their 
chronological ordet There are four time 
divisions 

| The Market Plan I his portion oft the 


plan can be done by the display manager or 
director, the divisional merchandise man, the 


sales promotion manager, or any person 


chosen by agreement as qualified to assist 


the buyer Before seasons of markets and 


pre-determined and agreed per 
the open-to-buy for the period 
allotted to the (DM will be 
from the departmental appro 
and so ear-marked. Next a pro 
motion schedule including approximate dates 
is drawn up. The market tour is concluded, 


buying, a 
centage ol 
will be and 
withdrawn 


priations 


with the individual buyers planning the 
CUM promotions with the administrator of 
the plan in the market—at order-writing 


time. This eliminates extra costs by giving 
promotional direction to the merchandise 
they could buy anyway Descriptive pic 
tures, color swatches, and other data are 
vathered for advance information of the 
display staff, which works out installation 


Delivery schedules are set 


The 


at chosen dates 


up with the manutacturer. order 1s 


specially marked with the initials of the 
plan. At times, the idea or “handle” for the 
promotion 1s worked out on the spot, 

2. Automatic Delivery Follow-up. Once 
















the 


traifc-man 1s 


the machinery tor promotion 15 in mo- 


tion, a assigned for constant 


follow “up to secure delivery ot the goods on 


schedule This is an interlocking 


too detailed to give here in its entirety 


system 
For 


example, in stores having central buying 
offices the resident buyers are trained to 
make a personal weekly check to imsure 
delivery. Other means have been used for 
other stores. In the main, the plan should 


relieved of 
This 


error 


be set up so that the buyer is 
the 
evolved as 


personally 
trial 


follow up 
result of 


need to 
the 
and promotions stopped failing for reasons 
of lack oft the 
method was put into effect. Special tollow 


and 


delivery as soon as above 


up files were easily made up by routine 
sorting out all orders bearing the initials 
CDM. These special files were kept in the 


central buying office, the traffic office, and 
the and 
were given strict priority by all concerned 
3. Start of Promotion. 
three operations interlocked. 
was released 


receiving marking. These orders 
Simultaneously 
Window 
directly to display 
and tickets withheld. Listing of goods was 
put on file. When goods arrived betore the 


actual installation date the entire shipment 


mer- 
chandise 


was placed in a special holding area and 
kept trom the selling floor to guarantee full 
stocks the day of opening. The morning of 
the opening of the window display, goods 
were delivered to the selling department and 
to interior display who then up the 
merchandise to be ready tor the opening of 
business. 


set 


A caretul 
daily, monthly, 


4. Daily Sales and Follow-up. 
record was kept of all sales 
and seasonally. The monthly sales records 
were given to buyers and merchandise divi- 
alike 


used as a 


sions for study, and seasonal results 
for the following 
The daily sales were kept 
in the manner of a unit control and quickly 


showed where sellouts were 


springboard 
season's plans 


due to be re 








—This display by Hans Mansfeld, Kaufhof, Hagen, Germany, gets its attraction power from the 
dramatic lighting, clever props, and geometrical arrangement of the merchandise— 


DISPLAY WORLD 


placed. Windows were kept current by datly 


merchandise replacements where necessary 


The daily tollow up quickly proved to be 

one of the most important elements of the 

entire CDM plan. It was not only the final SANTA CLAUS 

and important link in evaluation, but also 

the surest means of keeping the displays 

current, tresh, and well serviced tor cus CUTOUTS 7 DISPLAYS 
tomers who bought as a result of the win 
dows. At times, particularly tor womens 
fashions, sales results outnumbered simular 
results trom advertising by three to one, 
although the unusually advantageous factors Guentity 
that influenced this record must be remem 
bered 

This is the essence of the system. Many 
details remain unmentioned. The net results 
were gratifying because some departments 
which started out with A) per cent of 
their open-to-buy allotted to CIDM increased 
their sales so rapidly that one particular 
department main floor ladies’ blouses 
reached 59 per cent of its total volume tor a 
month, done by means of CDM alone! 

The working out of the plan wasn't easy. 
At times it was downright distracting. De 
tails had to be worked out as it went along, 
and many a failure of deliveries and manu 
facturer substitutions caused turmoil. 

Some of the pitfalls to be avoided when 
you bring this idea back home we may as 


| 
well tell you about now. You may discover | 
others we havent found yet, but two im- | FULL FIGURE SANTA cuTOUTS 
portant dangers will probably come up at | 
once 

First, don't depend on reorders to keep | 
your promotions rolling. Youll never get 
deliveries soon enough. The displays will of Sundblom, Johnston and White 
be dismantled before you receive tresh mer 
chandise. You are better off to “feed” the 
windows trom reserve stock planned by 


| This exceptional Santa by Showalter 


Studios, is available in eight sizes. 

, Hand is die-cut to receive your 

evaluation ot probable sales when the pro 

motion is originally purchased, This 1s | merchandising card. All are 

especially effective for CDM planned around . . 
: . ; , , equipped with sturdy easels. 

a color and where color matching of re 

placement merchandise is necessary. There 

are, and perhaps should be, exceptions to 


the suggestion as in the case of no-season 18 SANTA CLAUS CUTOUTS 


goods, or utility items, or best-selling fea 


tures that continue to sell as long as they réssorted Scyes 


are on display. It depends mostly on the 
market sources whether it 1s in a position 
to fill reorders quickly, ship quickly, and $900 
continue to do so 

Second, your greatest dithculty will be 
getting suth aa money to really work the Right and Left Positions 
(DM plan Your buyers who have not (9—8", 4—14", 3-17", 1—31", 1-48”) 
been trained by any store to operate thet 
departments other than by advertising and @ 
other accepted sales promotion media will 


follow usual human traits im resisting suc! 6 SANTA CLAUS CUTOUTS 


ali idea | yen atte! Trieste than a 


(UM operation 1n the ubsect tore, crn spbssorted Sues 


buyers and merchandise men were still hold 


outs against going in on the idea even 
when shown the successtul sales results qyT 


wholly cooperating departments Many ob 


stacles have to be hurdled. You will be (2—-8", 1-17”, 1~20", 1~31", 148”) 
told that there isnt enough money to pro 


mote goods both by advertising and window 
displays that to put enough money in to 
take in sales equal to newspaper ads would 
call tor more open-to-buy than avaitlabl 
If you establish the 20 per cent of open-to 


buy discount at the beginning you can elimi rt ontiivesnae LTT THOGR APHERS. INC... 


nate this difhculty 


In some cases we compromised, cutting the 21 South Ninth St, St. Louis 2, Mo. 
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keep your 


“Smart 


keep your * 


therm 


Stands 
on base 
are 


CHOICE OF 3 SIZES 


No 


Adjustable 6 


No 


Adjustable > 7 


No. 0 
Adustable 16° 


attractive 


finished in rus 


STANDS 


doll sales up! 


en doll stands will 
tomers can ment 


Art it (‘ot 
jolle out front where us 
and buy them 

1 with new ice bi 
Ad just able he 
g “Silvertex 


-_. 


Packed 12 wa é arton 


ye enamel finish 
ight wire clamp 
' plate 


are all stee 


right 
and up a ~eniatia 


1990 — 
” 19 17 


125 ase 
to 24 


a 
\j a 
to 36 


Mail Orders Filled Promptly 


rt R. Cohen Co. 


810 Penn Avenue, 


yme ont 


ul 
Modern Display — Pennsylvania 


Pittsburgh 22, 





available from stock 


x 
- 


V 


LUCITE’: 
PLEXIGLAS' 


acrylic rods, tubes, 
sha Des (half-rounds, squares, twists) 


CLEAR CRYSTAL METHYL METHACRYLATE 


Rods industrial, 
display, models, and all other fields. 


and tubes for novelty, 


ACE PLASTIC COMPANY ah 


Extrusion Molders and Fabricators 


for IMMEDIATE DELIVERY 


SIZES AVAILABLE 


RODS TUBES 
| 16" wall 


O.D 
4: 


e 


A 
i 
e 
— 
8° 
4 
8 


7 
i 
5 
3 
! 
5 
3 
7 
! 
! 


Write for price 
lists and samples 
today. 


*Reg'd T.M. of 
DuPont 

Reg'd T.M. of 
Rohm & Haas 


a= eS — ee ot 


Special Sizes to 
order 








91-34 Van Wyck Expressway 
Jamaica 35, N. Y. 
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Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Precure Our Own Materials 


Russel Morris of California 
990 S. Live Oak Fontana, Calif. 


old Strike pins 


A, ‘2 ib. Fiat Boxes 
Nickel-Plated 


A Z a4 : 72: 
SEND $1 for lib. SAMPLE 


SL KAYE Cl 





INC © Pere 5 lf 


advertising program of certain departments 
in order to build their 
(DM promotions 
started 
and, if promotions 
to teed 
the department 
Where 


naturally 


up 
In 


with 


participation in 


other instances. we 


cautiously minimum quantities 


were successtul, man 


goods into 
rolling 


occurred it 


enough reorder 
to keep the 
like this 


get cooperation 


aged 
sales 
demonstrations 
Was easier to on 
subsequent tries 

As 


largely 


[9M must be 
tailored to your own store your 


When know 


charted and studied 


we mentioned hbetore. 
and 
own type oft 


Ope ration you 


your direction and have 


know your batting 
averages tor the 
A helptul detail in planning windows 
chart showing mini 
hought to back the 
This method is 
quickly at the 
promotion 


your records, you will 


and your moves next sea 
Son 


is the 
Miu 


setting up of a 
to be 
lines. 
to 


invested in 


quantities 


windows, by price 


an @€asy arrive 
to he 


kor high prices you need less quantities in 
v : i 


also way 


amount each 


reserve, ot course, than you do at popular 


prices 
DM 
briefly 


actual operation ot ( tor 


like 


side development . possible 


Leaving the 


a moment. would to mention 
the 


visual 


we 
some of tor 
this 
this 
this 
that 
chandising in 


(DM as 


merchandising 


hefore 
that 


you 


selling program Long 


doubt realized 
that 

adopt a program of visual mer 
fullest the 


present it actually a 


point have no 
talk e 


stores 


you 
ssentially advocates 


its sense ot term 


we here 1s 
program. Obviously, it can 
he supervised by the standard merchan 
the 


visual 


not 


dising division of store since it works 


primarily by means which call for 


knowledge ot color. CoO 
and ta 


what is 


someone with a 


ordination. shion SeTise SOTMeCOnNE 


who knows essentially display 


who can sort out 


looks 
and what looks good 


worthy and what isn’t 
the difference 
a black 


in a window 


hetween what good 1n 


and white ad. 


We realize that not very many displaymen 


are lucky enough to be both artist and busi 


nessman In cases where this rare com 


one man can do both jobs; 
the 


hecome a 


bination occurs. 
hut 
program 


administration of the 
The 


furnishes 


im most stores, 
‘ ollaboration. 
market 


promotion 


can 
displayman works in the 

the the 
one tor 


puarantees 
then. 


ideas 
outlined, 


step 
two and 


take 


people 


as 
tour, the other or 
\lready, in 
will fit 
your 

We 


a whole 


steps 


business tolks qgovel 


there who 


this 


your store, are 


nicely into plan—tailor it for 


own store—yourselves. 
process ot working out 


IM 


are now 1n the 


new development of ¢ which 
nothing 
The 


use 


has nothing to do with windows 
to do with anything mentioned so far 
about beca 
that ts 


windows of 


new side-development came 


situation in stores today 
like the 


In France all display 


ota some 
france 
look alike, 
seen them 
this 


what a 


what display 
windows 
as those of you know who have 
course In 


tel] 


window 


Paris 1s an exception, ol 
much 
its 
the 


windows 


country you can 


both 


pretty 
its ads and 
the 
tull of display 
all ot them 

Judging 
shop interiors and 


store 1s by 


cities and 


that 


but in brance streets of 


towns are ire 
crammed 
the 


the 


featureless hec Aalls¢ Are 


with merchandise by small 


amount 
the stock 


size oft many 


ot goods in the 


the 


windows most of 


faces street 
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Although here we have resolved that prob 
lem pretty well for the most part, we now 
have a new problem. Have you ever noticed 
how much alike the stores are getting to 
look? Merchandise-wise, | mean, Our mass 
production is the most wonderful system in 
the world—but it does make us look at 
times as though we were all selling the 
same things. We are finding it hard to be 
different, to make people feel that they like 
to shop in our store more than others We 
try to inject new ideas in ads, try to torget 
that many of our stores are grim old in 
stitutions 50 years or more in the same loca 
tion, by cracking a smile or two in the pub 
lic print to let people know that we do 
have a human personality after all. Many 
stores have amusing and beautiful windows, 
and the newer stores have gone all-out for 
stunning architecture, color, and convenient 
ly placed selling fixtures improvements 
galore. All these things added up show 
healthy retail progress, but the new side 
line tor (DM is tor the one thing we've 
forgotten. Since our wares can't look dit 
ferent the way we arrange them today 
why not assort them differently than any 
hody else? 


Women no longer need buy a dress alone, 
for example, if you show it complete with 
accessories. They don't have to chase all 
over town to find a pair ol socks, a belt, 
a tie that match, if (DM does it tor them. 
The enthusiasts that go tor bathrooms in 
all one color save days and weeks in finding 
the colors they want when goods are as 
sembled in one convenient place. Did you, 
tor example, ever figure out how many 
different departments your customer has 
to visit to buy many articles that end up in 
one room of her home? What you want 
your customer to do today is to buy things 
she didn't know she wanted or as one 
store in San Francisco adds: “but can't 
live without.” When you assemble color 
and idea—relate merchandise conveniently 
you not only sell the article the customer 
originally wanted, but the odds are over 
whelmingly in favor of the chance that you'll 
sell her several other things as well. Let's 
never torget that the woman who wants a 
bathroom in pink also wants pink soap, pink 
toothbrushes, pink scales, pink glass jars tor 


bath salts, pink window shades all these 
plus the usual assortment of towels, bath 
mats the expected things. Offer her the 
unexpected, offer her your tdeas, and she'll 
buy, buy increasingly often and at your 
store ! 


Yes, CDM offers ideas lhe stores that 
remain on the back streets of Retail City 
will slumber peacefully on, but the wide 
awake healthy stores will eagerly grasp 
the ideas you give them and ask for more! 


Remember that your customers are bored 
lf your store looks the same day in, day out, 
your windows dull and dreary with same 
ness, you are turning your own bored tac 
to the public (hange the pace put a 
new show on the road every week. Stop 
selling cheaper prices as an inducement to 
buy and start selling ideas at regular prices 
Through this plan for Coordinated Display 
Merchandising, give direction to your visual 
selling—dynamite to your public, and dis 
tinction to your store! 


AUGUST, 1955 








A PERSONAL MESSAGE 
TO THE 
DISPLAY FIELD 


Our failure to exhibit our display line at the recent 
Market Week in Chicago has caused much com 
ment not based on fact. The real truth is that it 
was not possible for us due to circumstances not 
related to the business to produce samples in time 
for the show and we did not feel it was fair to 
you to be there unless we could present our newest 
ideas. Our designing staff is busily engaged on 
new ideas for the Spring season which will be 
presented early at budget-pleasing prices. [t will 
be to your interest to see our new designs which 
will be presented by direct factory representatives 


or write ts dire: . 





ae 





OS ena aasacatee— 


DISPLAY DESIGNERS AND MANUFACTURERS 
PORTSMOUTH, OHIO 




















—COLORED BURLAP—— 
DRAPERY FINISH 


BUY DIRECT 


16 Vivid Stock colors 


DARKS @ PASTELS @ DISPLAYS e SHOWROOMS e@ CURTAINS @ DRAPERIES 





GENUINE KNOTTED FISHNET — 8 COLORS 
IMPORTED LINEN THEATRICAL GAUZE — 8 COLORS PLISSE SHADE CLOTH 
NON-TARNISH TINSEL CLOTH 


VAN ARDEN FABRICS MNERS. jew vor ny 
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GLASS MIRRORS 








DON'T PAINT 
— PARAFLEX 


PARAFLEX glase 


surface, 





mirrors cover any 


no matter what the size or 


an estimate or send 
We will 


it for a very nominal charge. 


shape. Send tor 


your original sample. cover 


Samples 


at all times are your exclusive property. 


Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 26th St., N.Y. 16, N.Y. 
LExington 2-8835 













































































DEL ROOMS 


Tbe 


DECORATIVE COMPANY 


114 East 32nd Street, Dept. DW-6 
New York, N. Y., MUrray Hill 4-3376 
















CHICAGO DISPLAYS 


(Continued from page 27) 


even the colortul pillows under the heads 
of the figures 

To show exactly what a sari is, from 
which the name of the dresses was taken, 
in the booth pergola was a mannequin wear 
nip the sari as in India. The colors employed 
and the arrangement of the figures were ot 
wreat interest 

A second window, not pictured, gave the 
accent to swim wear, with fish as the deco 
rative motil They were in various sizes 
and colors, trom the deep green ot the sea, 
to the vivid fish of the tropics The colors 
lor the fish were suggested and taken trom 
the bathing suits, and the sand in each win 
dow was the same color as the fish, provid- 
ing good contrast The lighting spot Was 
on the hgures, but so placed that portions 
ot the fish, such as the tail of nose, were 
also thlumined 

verything tor the late afternoon at the 
beach was included in a window which 
lack Boghosse offered at Goldblatts A 
nylon sail on a boat fluttered trom the slow 


motion of a fan concealed behind the palms. 


loys tor the beach, beach bags, towels, 
and sun-tan oil were among the related 
items to accompany the swim suits. The 
lighting was blue, as was the sand, which 
in the background was built up into tiny 
mountains. this is not illustrated 

There has been much advertising stress 
placed on separates, but a window of sepa 


rates which Reed Schlademan designed was 


unusual for the permanent pleated back 
ground (not pictured) [his was made of 
vellow boards, so designed that it sug 
gested pleats The “separates’ were in 
yellow tones, with deeper contrast in a 


fancy basket, a bird Cage, and on the w rought 
iron where a 


hac k lon ik 


mannequin displayed the 
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On the pleated-appearing background were 
Further to accent the feel- 
amber and white lighting 
this 
An amber spot was on each mannequin, and 
here the pleat idea was repeated in the skirts. 


hats and bags 
ing of the pleats, 
to bring out idea. 


was used, adjusted 


Some weeks ago when it was a 
of whether or not to retain a picture de- 
The Fair, Schlademan planned 


a window on this subject, and this combined 


question 


partment 


with a page of advertising produced excellent 
results. Some 15 sales people, during nine 
hours the store was open, sold 1,500 pictures, 
including all those on display. This window 
was on Adams street, usually reserved for 
not too important departments, yet all the 
sold. Needless to Say the 
department is being retained. The business 
that 
been 


pictures were 


approximately 
units for 


day 
total in 


done in 
what had 
a month. 
The week Marshall Field installed 
an all-picture window and found it produc 


one 
the 


Was 


sale 
samme 


live. 

l_ast Mandel Brothers 
of its difficult-to-handle windows on Wabash 
the the 
department featured pictures, both in group 
ings and in single units, but all at one price. 

This 
to the which 
spring festival but which only now 


month used one 


avenue, and at entrance to silver 


revival in picture interest 1s due 


Rooms” was a 


is being 


“Pageant of 
reflected in department store sales. Closely 
related to the 
beginning to 
and 

rooms in 


pictures are decorative ac 


which move in 


pri ed 


CessorTries afte 


numbers, which 
the 


houses 


popular 
shown in model 
the hundred 
were open to the public. 


were 
these stores, 


and in several which 
As far as possible the stores are suggest- 


ing that the pictures and/or decorative a 


cessories be taken home by the customer 
this to prevent breakage in delivery, and 
also to have it home before the week 1s 































—''Osborne, you've simply got to get rid of those hiccups!""— 
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passed. Jhis was the 
The 


( hicago’s ninety-degree weather was cap! 
talized on by 


one reason Io! Ssuc- 


cesstul sale at air 


Bond's in its window 


at Jackson and State 


cormer 


A window of appare! 


was illumined by cool blue lights, making 
it the coolest looking spot on the street 
Across the street, Goldblatt’s installed a 
window ot turs, with cut-out icicles for the 


backdrop, and blue lights accenting the feel 


’ 


ny Ot ¢ oldness 


Three Midwest Displaymen 
Taken By Death 


Death came during recent 
mid-West displaymen: O. B 
Ferrell, Albert fF 
Springer with H. P. Wasson & Co., 
many years as display director 
the 


weeks to three 
Springer, Fran 


cis and lones 
was 
Indianapolis, 
until his retirement five ago at 

He still the 
Otten as possible, and on his eightieth birth 
the dis 
\. “Dusty” Rhoads 


hed Tct 


Years 


age ot 76 came to store as 


day was given a surprise party by 


play department under I 
He was 


he ore his death 


confined to his several weeks 
Roland’s, Bloomington, IIL, 
Springheld, Il, 
rell died in the latter city on June 16 
(On the same day another Springfield dis 
Albert fF 


who had been in charge of display tor Myer 


Formerly of 


and Barker's. | rancis ker 


playman passed away Jones, 


Brothers since 1939. He was 33 years old 
and had been in ill health tor some time 
During World War II he was with the Au 
Force in the European theatre Surviving 


are the widow, a son, a daughter, and three 
sisters. 


Jones Announces Resignation 
From Franklin Simon 


For the past 11 years display director ot 
Franklin Simon & Co., Winston Jones has 
announced his resignation trom the New 
York City store Hie is to join lhe May 
(company, Baltimore, in a similar capacity 
replacing Henry Morris, resigned. Jones 
uccessor at Franklin Simon has not been 
appomted 

Jones was formerly with Lord & Taylor 
tor several years, then joimed Franklin 
Simon: he spent a year away trom the store 
as display manager of Thalhimer’s, Rich 
mond, rejoining Franklin Simon in 1944 
McCann-Erickson, Inc., 

Adds Lee Wardrip 

Formerly display director for various well 
known firms, Lee Wardrip is now with 
McCann lerickson, li . Cleveland advertis 
Wig AaAvcncy, where he will SCTYVICE the 
Westinghouse Electric account trom a sales 
promotion and display standpoint M ost 
recently he was sales and publi ity directo 


(iT Kern . 


time 


Detroit. which store 


display 


tor 
at one manage 
Gertz Appoints 

Jules Wiegel 

Following 

Daniels, who 
Inc., Buftalo, 
pointed display 
Les He 


yvears, most 


lor I 


Stores 


thi resignation Ol 
joined Kobacker 
VV 1c pe has 


cdire¢ tor 


has 


ine . 


heen dl 
(,ertz, Jamaica, 
the 


nirst 


ror 


has heen with firm tor 17 


re< ently as 


a> sistant 
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“S/GNPRESS” 


SHOW CARD AND POSTER MACHINE 


Used for over twenty years by leading national chains. 


MODEL "A" 


Furnished with printers 
metal and wood type. A 
precision built press which 
will last a business life- | 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 


quality signs at low cost. 


, 
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Special! 11 pcihers Der | 
Old Fashioned aaa | 7 
Suggestions | || Herting Sue 
CHOCOLATES Ber 


Many have from 50 to 500 or more in use. 

















MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX H-144 


ADRIAN, MICH. 





SENSATIONAL 
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DISPLAY 
MEDIUM 


STYROFOAM HOLLOW SPHERES 


fast with these 


Stand them up for 


Novel 


Styrofoam hollow spheres. 


display ideas 


come 


miniature shadow boxes. Use them as bowls, 


chandeliers. Suspend them, cut them into new 
shapes. Join two of a size for giant snowballs. 


Easy to illuminate from within. Invaluable in 








building window displays. Ideal for Glit ‘n Gio 
decorative treatments. 

Feather-light, yet surprisingly sturdy. Won't 
chip or crack under normal use. 

CAT. No. HS — 8 nested bowls to a set, 
making 4 complete spheres: 12°, 10°, 8° and 6° 


diameter: |" wall thickness. 


JOBBERS SOLICITED 


0. B. LINCK CO. 


JUNCTION OF ROUTES 3 & 46 
CLIFTON, NEW JERSEY 








DEKOPHANE 


THE PLASTIC CEMENT 








with “wet bond” strength—Quart $3.75 
PHILIP R. PARK, INC. 
Berth 42, Outer Harbor, San Pedro, California 





KEEP MANNEQUINS, DISPLAY FIXTURES 
and BACKGROUNDS CLEAN with 


"it Cleans Clean'’ 
Order from your display jobber 


A Product of BONTEC LABORATORIES 
1350 Watson Avenue, Wilmington, California 
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NEVER BEFORE! 


Yes, never before such a sturdy yet so 
low-priced a Motor has been presented to 
ANIMATED DISPLAY USERS. 

hur latest creation, 

The Litth Giant 


“LILLIPUT 913° 





Kune on TWO FLASHLIGHT BATTERIES 
3-4 WEEKS with a load of 4-5 Ibe. Can run 
vertically. 

Prices complete with turning plate: 


$1.98 for over 120 to 600 units 
S188 for over 600 to 1,200 unite 
$1.78 for over 1.200 to 5.000 unites 
$1.68 for over 5.000 and over 


Sample unit with batteries $2.40 postpaid 


HERTVY COMPANY, INC. 
Rego Park 74, New York, WN. Y. 
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EXPANDED ALUMINUM FOIL 


Versatile metal mesh decorative 
material, in eight bright colors. 
Offers unlimited opportunities for 
the decorator. Flexible, easy to 
fashion, easy to cut. Your jobber 
can supply you. Write for samples of 
R-P Expanded Aluminum Foil and Puf 











fing Foil, . . . also samples of R-P un. 
expanded, and non-expansible aluminum 
Foil patterns. . . . Especially adaptable 






for Fall and Christmas displays. 


RESEARCH PRODUCTS 
CORPORATION 


1015 &. WASHINGTON AVENUE 
MADISON 10, WISCONSIN 
















(Continued from page 18) 
he said, every window change is a matter for 
serious study on the part of pedestrians and 
results in crowds for even the most prosaic 
windows . . . additional evidence of the im- 
portance of display in German retailing. He 
added that it may be the lack of retail advertis- 
ing in newspapers which is a factor in this 
interest in display by the German people, but 
also mentioned the great amount of automobile 
traffic in our country as cutting down the number 
of people who have an opportunity to survey our 
windows closely. 

The foreign visitors found all the exhibits 
interesting, but dismissed all Christmas settings 
involving religious figures or having their 
origin in religious themes with the flat comment 
that they could not be used in Germany, where 
religious displays would be regarded as being in 
very poor taste -=- so much so, in fact, that a 
store daring to use them would be severely 
censured for using religion commercially. 

The various forms of animation seen at the 
Market Week naturally caught the attention of the 
trio, but when we reached the amazing displays 
set up in Silvestri's showrooms they could not 
restrain their enthusiasm. An old-fashioned 
country store in which dozens of child characters 
went through smooth, natural actions and where 
the animation was worked out to the last degree 
proved fascinating, only to be topped by a series 
of forest scenes in which hundreds of animals 
played and moved in motion sequences which were 
so perfect that the figures actually seemed to 
be alive. Mr. Schlipphacke told me: "In Germany 
we have always prided ourselves on what we can 
do with animation; I am going back home and tell 
them that compared with what I have seen here we 
haven't even made a good start!" 

So enthused were they over these animated 
displays that they discussed among themselves 
whether they should cable Kaufhof headquarters to 
fly several other executives over to America to 
see the Silvestri exhibit. They finally decided 
against it because there would not be time enough 
for the additional men to get American visas and 
make the trip before the displays would have to 
be dismantled... 


Cordially yours, 


OS tk etic 
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LOS ANGELES DISPLAY 


[Continued from page 23] 


(On the brick wall background were Spanish 


travel posters. At the right, the window fea 


tured a giant record, duplicating Decca’s 


“Gold Label” recordings, with Spanish dolls 
dancing on the disc. Additional record albums 


were arranged in a design of movement, carry 


ing the eye to the giant “Gold Label” record 
(he mural illustrated “Castles in Spain” in 
Moorish architecture and a miniature model 


plane was suspended overhead 


Father's Day gifts were interestingly pic- 


tured or framed by Mel Keith, display di 
rector of Phelps-Terkel, with an intriguing 
use of picture frames which spelled out 


‘Father's Day.” ‘The frames were of various 


sizes and shapes and were hung at different 


levels, although not enough to distract the 
eye from the merchandise. The background 
was well lighted, so as to give a large spread 


This 


Wilshire boulevard, as 


of light or color for automobile traffic. 
is very important on 
the majority of passing traffic is vehicular. 
was in a different color scheme, 
all tied 
Small windows featured picture 


kach window 
the 
in together. 


and merchandise and the frames 
frames enclosing three or more letters of the 
“Father's Day” theme. 

\t Haggarty's-Downtown, Display Director 
Henry Jampol created an al fresco setting for 
“The Garden Party Look at Haggarty’s.” The 


Japanese garden was achieved with green 
scatter-grass on the floor and the effect of a 
flowing stream with white gravel under a 


The shoji screen house 
hitered the 
The only additional illumina 


wicker arch bridge. 
the 
side lighting 


in background and screened 


from above and 
bubble 


Live plants and flowers in pots and 


tion consisted of three spots 


a suspended Japanese lantern-type 


lamp. 
tubs were at each side of the arrangement. 

A very successful window which = sold 
Father's Day items ranging in price from $1 


to $15 was presented by Ray Fertig, display 


director of Foreman & Clark (not shown). 
This was an omnibus gift furnishings and 
sports wear window, utilizing three shelves 


18 inches by 5 feet long to display the 89 gift 
the 
5-foot photographic blow-up of a young Amer 


items featured In background was a 


ican, presenting Dad with a wrapped gift. Ihe 
lighting hoth 
cent and at a high level 


was fluorescent and incandes- 


Juliano Heads Display 
For Penney’s, Seattle 

Formerly of for J. ¢ 
Penney Company, San Jose, Calif., Angelo 
Juliano has been made display manager tor 


in charge display 


the firm’s largest store, in Seattle. Joseph 
De La Torre, his assistant tor some time, 
now heads display for the San Jose store 


Ruth Scott Leaves 
Abraham & Straus 


At one time connected with Staples-Smith, 
Inc., Brooklyn, and The Greneker Corpora 
tion, New York City, 
with the feature events department of Abra 
ham & Straus, Ruth Scott has resigned her 
She will 


take a vacation before announcing her tuture 


and more recently 


position with the Brooklyn store 


plans 


AUGUST, 1955 











HANSEN.. 


— the one-hand TACKER with a 


BACKGROUND 


of BETTER PERFORMANCE 


More attractive displays — installed Faster, Easier 
— with HANSEN. One-hand operation. 


with one hand — operate Tacker with other. 


pointed staples fast as you grip. 


The Displayman's Standby Tool 
for Steady, Ready Service 
Balanced design; quick, positive, easy operation 
— Take-up Jaw for fast, on-the-job service—are 
features that insure steady performance. Readily 
portable, HANSEN goes fo and stays on the job! 


Hold material 
Drives two- 


Variety of Models, 


needs. 





describing the 


Many Staple Sizes— 


Thirty-six different models — eighty staple sizes 
—provide a Tacker and 


poounee a size Staple for most 
7 tacking and fastening 


«FREE BOOKLET 


Send for FREE BOOK.- 
LET, illustrating and 
complete 
line of HANSEN Tackers, 
Staplers and Staples. 


p Ufss 
(9) 






A.L-HANSEN MFG.CO. 


5041 RAVENSWOOD AVE... . CHICAGO 40, ILL. 





Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 


AND PANELS 


Avoid delay—order from LADON for immediate, same 
day shipment. Complete stock to fill your needs 


LADON COMPANY, INC. 


730 S. Wabash Ave., WA 2-0383, Chicago 5, iil. 








MINIATURE CIRCUS 


A colorful attraction for retail stores, consisting of 
24 wagons, 2 chariots, menagerie, side show, main 
tent and equipment. Entire outfit in parade form 
is a block long or can be had in sections from 35 
feet up. For rent or sale. Write at once to 


WwW. F. MARSHALL 
1605 N. Maxwell Ave. Fremont, Nebr. 














WOOD SLATS 


Stitched with white threads—flexible—grain of wood 
giows behind lighted bulb. Also available com 
bined to thick paper—inexpensive. 


SHOPSIN PAPER COMPANY 


92 VANDAM STREET NEW YORK 13, WN. Y. 














ATTENTION DISPLAYMEN — Special Offer for Fall 
Hi-gloss puffing foils .00065 quality, all colors, 50 ft. by 
wide—plain silver 75¢ roll —eolors 85 roll orders of 25 
any assortment Embossed silver 85« 9% 
Extra 5% discount 50 rolle or more 
wide 16 yd. bolts all colores $4.00 roll 
%”)6 Cl wide, W vd. belts, all colors. Imported silks 
Jap 36° wide by 30 yd. bolts, all colors 45¢ yd Alse 
complete line of rayons. knit fabrics, spangletic ribbons 
jewel cloth Send for complete price list and samples to 


Manke Fabrics Co., Inc., 156 W. 28th S¢..N.Y¥.1.N_Y. 


iim 
rolls 
roll 
Tarletane netting 54° 


rell colors 


Imported velveteen 
95e ya 





WHEN WRITING ADVERTISERS 
PLEASE MENTION DISPLAY WORLD 


llluminated 
Christmas Decorations 


Holiday Displays that are colorful 
both day and night 





Send for «a sample of our beautiful new permanent 
plastic out-of-doors gariand. Listed at S0c per yard 
WRITE TODAY FOR COMPLETE CATALOG 


KING AMUSEMENT CO. 


MT. CLEMENS, MICH. 
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BN 


AC-DC, using American made bulbs and 


*Patented USA Trademarked USA 


x 


7 YOUR DISPLAY LIGHTING HEADQUARTERS 7 
FOR LATEST NOVEL LIGHTING 
To Brighten Your Displays — Invite Sales 


Your only source for UL approved individual flasher units operating without a transformer, 
. . the new Midget Pea Light — steady and 
blinking transformer type units... as well as other famous Noel Lighting Products. 

@ Noel Blinker*Lite Transformer Type Sets 

@ Noel Steddi Lite Transformer Type Sets 

@ Noel Spork Lite Transformer Type Sets (Jap Fiasher Bulb) 

@ Neel Blinker*Lite Streamers ac 

@ Transformer Units Supplied with or without UL Approval 


A NOEL 4. MANUFACTURING CO., INC. 
25 East 4th Street, New York 3, New York 


iw, 


“DC (no transformer) 


WS ANS WANK ANS 2 


; 
* 


j 





























Quality is Remembered When Price is Forgotten’ 


Mr. Display Jobber 
COMPARE PRICES 
COMPARE QUALITY 


Write for information on 
e italicn Holly Wreaths ¢ Lycopodium 
Wreaths « Lycopodium Roping 
Fiocked Wreaths & Ropings 
and Ruscus Hedge 


FREE CATALOG 


JONES 
The Holly Wreath Man 


R. D. 2, BOX 31, MILTON, DELAWARE 




































































Get More! 


For your display 
alelach i dslactee (eli (ela 


Save money and still 



































get the very best 








. it will pay you te write 





for our new catalog 
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ee counse 
ee facilities 


are available to America's display 
directors . . . for the de- 

velopment of all seasonal show- 
window and interior displays 

with special accent on Christmas 


programs. 
sli A 
ba Ww 
7 A 
Ww Ww 


Make your store the community 
conversation-piece this Christ- 
mas. Consult us early regard- 


ing your requirements. 


. Displays 


1186 Broadway, New York City 1 
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DISPLAY AT LEVER HOUSE 
[Continued from page 21] 


months, though as a general rule a new one 
is planned for each month. Christmas dis- 
plays remain in for about two months, Easter 
displays for approximately two weeks. In 
general, a display originates from an idea to 
introduce a new product or to give a punch 
to a product which needs help or is entering a 
new phase and hence is slated for a promo- 
tional boost. An example is a recent display 
promoting Lux toilet soap which has just come 
out in a new luxury wrapper of gold. 

Among the different displays used in Lever 
House was one to promote a permanent wave 
lotion. A Lady Godiva on a huge white horse 
with her trailing tresses flowing mm waves over 
the horse’s back down to a line of lotion 
packages was the central figure. The lady 
and her horse were fashioned of “Fiberglas” 
by Ruth Wagg. 

kor a display based on Aphrodite, photo- 
graphs of the Venus statue were used, shown 
on marble slabs, to tie in with a promotion on 
luxury creams. 

Another display had a long line of women 
in Kkaster costumes pushing super-market carts 
with the first deck of the carts filled with fresh 
Kaster blossoms while the bottom tier was 
heaped high with boxes of Lever soaps and 
soap products. 

In another, mannequins wearing Adele 
Simpson dresses, high style wash frocks, were 
arranged in arches of Lever “Kinso” packages 

Mannequins for the Lever displays are bor- 
rowed or rented to suit the requirements of a 
particular display. 

In still another display, cans of “Lux” de- 
tergent were used with lights in the tops to 
simulate firecrackers edging the windows. 
tjoxes and cans of “Lux” were arranged near 
a platform on which stood two drummers and 
a fife player depicting the “Spirit of '76.” Be- 
hind them were banners of wooden balls 
painted with fluorescent paint. The whole 
was lighted with black light. 

The merry-go-round proved so successful 
and popular at Christmas that when [aster 
approached, Lever Brothers asked for some- 
thing similar for that holiday season, too. The 
solution was a small Ferris wheel with Easter 
bunnies riding im it. The wheel was built 
especially for the display, and has proved so 
successful that it was used again this year, 
but with Lever figures and products in the 
seats instead of rabbits. 

lt is interesting to note in passing that Park 
avenue windows are under the control and 
regulation of the Fifth Avenue Association, 
and any displays incorporating motion and 
sound must first be cleared with that organiza 
tion. 

In one display, Parsons School of Design 
students entered a poster competition, and the 
prize winning posters were featured in the 
display. Important artists, editors, and teach 
ers were the judges. The competition was 
another of the community spirit affairs which 
Lever Brothers its seeking to promote 

Still another display tied in with the pre- 
mium “Cannon” hosiery which is available to 
purchasers of Lever soaps. In the display a 
repetitive series of figures was shown wearing 
the hosiery and arranged with soap products 
with the “Wheel of 


For a tie-in Fortune” 





DISPLAY WORLD 









television show, a head of the master-of-cere- 


momies was made of papier mache 


Over and over it is the story of Lever 
House displays promoting soaps and other 
related products in glamour settings for a 
Park avenue audience. The impact of these 


displays has been enhanced greatly by the fact 


that there is no competition. There has been 


tremendous comment resulting from them 


While no actual tabulations have been made 
of the traffic passing and viewing them, it is 


a pretty good guess that most of the trafhe 
in mid-Manhattan sooner or later gets to 
Park avenue and past the Lever building 


where the displays stand out by their unique 
ness, not only because of their lack of com 
the fact that itself 
considerable attention, the 


petition and Lever House 
attracts but by 


quality and ingenuity of the displays 


“SUMMER HOLIDAY” PROMOTION 
[Continued from page 40] 

tor several hours, was the raising of a straw 

berry colored Ford car to the rooftop vaca 

tionland A 100-foot 

hoisted where it 


crane with a boom 


the car onto Filene’s root, 
had a place of honor in an appropriate setting 
as the car in which to explore the pleasures 


of New England 


Grown-ups and youngsters totaling 27,000 
trooped through Filene’s vacationland during 
the first week After getting complimentary 


tickets on the fourth floor (for traffic control 
purposes), they were taken to the roof in an 
express elevator 


The first thing they saw was a fashion show 


of vacation apparel—every hour on the hour 
from 11:00 to 4:00 daily and staged by 
Filene’s fashion director, Virginia Harris 


They walked through a state park where they 
birds (courtesy of the Audubon 
Society), bear cubs, and deer. They walked 
through a covered wishing bridge and many 
folks 


charity, into the stream which flowed under it. 


could see 


tossed coms, which were given to 


They could pitch horseshoes. They could try 
for a hole-in-one on a reconstructed golf hole 
They could sample cranberry juice, a native 
Massachusetts product, and, most dramatic of 
all, they could fish for trout 

better 


soTnc 


the 
evergreen 


idea of scope ot 
JOO 


maple trees, birch trees, and 200 blossoming 


Just to give a 


this undertaking, trees, 


bushes such as azalea, laurel, roses, etc., and 
several thousand square feet of real grass sod 


two root areas to create 


Hiub 


were planted on the 
this 
City 

In addition, Filene’s famous cornet 


bucolic setting in the center of the 
window 
constantly had throngs of customers watching 


a typical Huck Finn youngster actually fishing 


for live trout as a feature of the “New Eng 
land Summer Holiday.” 

The entire promotion added dramatic imp 
tus and acceleration to kilene’s sales of vaca 
tion clothes and created a tremendous impact 
on the community So much attention was 
focused on New England travel that the Com 
monwealth of Massachusetts for the first time 
in its history took ofhcial recognition of such 
an effort by presenting a scroll to Filene’s for 
its civic contribution. Miss Harriet Wilinsky, 
sales manager, Julius kk. Steinberg, display 


manager, and Stacy Holmes, publicity director, 
received the scroll for the store on the stage of 


Boston's Loew's Orpheum theatre 
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in oil for 
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on quality 
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MODEL NO. 500 


balanced load capacity 200 
reduction gears sealed if the 
quietness, 
ciency; finest ball bearings: 
precision built; cord 
plug included 


$4 9-95 


SPECIFICATIONS: 3 
RPM, 5” high, AC motor, 
8” top wheel diam, ship 
—13 tbs 


Art R. Cohen Co. 


810 PENN AVENUE, 





Send For FREE Sample 


and complete information on our new line of 


flocked chicken wire at 
NEW! NEW! LOW! LOW! 


PRICES! 


& Xmas catalogs are now available. 
Write for yours today. 


JOBBER INQUIRIES INVITED 


ARTURO PRODUCTIONS, INC. 


BOX 218, HWY. 35 & SPRINGFIELD AVE. 
NEPTUNE, N. J. 


Fall 








FOR 


PAPIER 
MACHE 
FORMS 


Selling to Jobbers Only 
W.H. 
Display Co. 


119 Ave. D 
New York City 9 























STUDY 


Easy Home Study course showing 
how to do every phase of window 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its 
kind. School founded in 1905. 


Employers: Free to you— 
Names of our Graduates. 


Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Il. 












MODEL NO. 75 


balanced load capacity of 
exceptronally cle 
eth pendable with oilleas type 
bearings; rubber mounted 
cord and plug 


and very quiet; 


included 


$4 3-50 


SPECIFICATIONS: 3'4 
RPM, 4” high, AC motor, 
maximum width 8”, ship 


6 ibs 





ping weight 


Modern ‘Display Equipment 
PITTSBURGH 22, PA. 











i acer ee 


make 3-D signs EASY . 


Now, be sure of beautiful, perfect 
lettering every time, for all of 
your jobs that need the excite- 
ment of the 3rd dimension. 


Easy-to-use GRAFOREL cut-out dis- 
play letters are — 


® Made of durable, flexible cork 
* Ready-gummed — just moisten 
and apply 
® Available in 12 type faces, 
16 sizes 


FAMOUS THE WORLD OVER 


NY 
WINDOW ‘ow GRACE LETTER CO., INC. 
AT HOME | }] =e ae tae Y 


Send for FREE samples and catalogue 








SHOULDER COVERS 


Vinylite window 
Price list G samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


YARDVILLE, WN. J. 


cleat vinyl polythene 


BOX 35 
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Your New York BUYING GUIDE 





Big Expansion Program 
For American Fixture 
n M president 


rixture, Ime St. Louw Nas al 


. a 
Miendt« \merican 


nounced ai 
expansion program tor the com 
yal ihe program mecludes not only ex 


tensive nev development if department 


tore and general fixturing 


planning but al () CHCOMPASSES 


¢ appomtment of tour new office 

hiart Yedor, who ha heen with the 
pla hrm tor ten years, and tormerly 

’ i mManapyet | now executive vice 
president yeneral manapet and directors 
yt sale Milton Liet, with the firm for the 
past evetl (Cal tormerly chet enigitiect 
i one ot the divisions, is now vice-president 


n charge of manulacturing 


a Z9-veat veteran wit! the company, and 


one ot tie 


best known designers in the in 


dustry now vice-pre sident in charge of 
development ges 
lormerty ..: Co, a 


boaile A 


Mrockmiller 


ac ipl and 
louche-Niven 


secretary-treasurer. Lou 


with 
smart, 3 
with the company tor 35 years 
is a istant sale 
Mendl 


co? Tive 


manager lhis group, with 


Comprise the executive committe 
hrm 
] GOR 


present chairman of 


hixture Was founded in 


Mendl 


the board. In announcing the 


American 
ys Milton 1) 
large expan 


ion of the company s operations, the Messrs 


Mendle explained that they had sold thei 
initerest m the firm dinette furniture divi 
j that thie entire operation could he 


wentrated in wood, metal, mannequin, and 


ommercial turniture work tor department 


tore chams. and manutacturers 


lhe company is increasing its sales and 


ervice organization trom tour to eleven 
men \ndrew Kiley, Houston : sill Morris, 
Memphis (,eorge Asher, Charlotte, N. ¢ 
Milton Goldstein and Max Rogers, New 
York City: Walter Wood, Dave Lazare, and 
William South, Chicago; Fred Stotler, Los 
Angel and Won Winkler and William 
VMorgan, St. Lou 


| bee Comiipaty dealet 


prise Z ot the 


organization com 


countrys |e ading 


listributos each witn a confined and ex 
clusive territory 

Y edo tated that he and members ot the 
expanded ale organization will work 
close] with distributors, as well as with 
architects, department store and chain exe 


of the oldest and 


largest store fixture 


itive As om country s 


and display companies 
new ideas are being introduced in all areas 


to aid retailers in their own expansion and 


implied selling Thus American Fix 
ture will oftet complete design and develop 
ment m all areas In this connection, the 


company not only has standardized displays 


im all groups, but likewise has a complet 


custom design service under Larson's dire 
tion 
American Fixture maintains permanent 
display othees at: 1] West 42nd street, New 
York City; 220 West 


and 200 Locust 


\dame street, { hv ARO, 
street, S. Louwuts 


Paulsen Joins Staff 
Of Harvey Maxwell 

liarvey Maxwell Company, 
Mo. has added H \ 
stati 


Kansas City, 
Paulsen to its sales 
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Allied Display Materials, Inc. 


241 W. 23d St. OR 5-6350 


NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N.R8.0.G.A 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 





The Display Equipment Corp. 
147 West 37th St. BR 9-8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3.3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
115 West 3ist St. PE 60464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 


JULIUS KUPPER, INC. 
652 Hudson Street AL 5-0304 


Manufacturers of all types of Electrical 
Display Lighting Outfits Specialists in UL 
Approved 20 Lite Twinkie Outfits and 20 Lite 
Stay-Lite Outfits. Spare bulbs availabie. 
Lighting Outfits Made to Your Specifications. 


A. Lutz 











3 West 18th St. CH 2-6264 
REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-1280 
Miya Company, Inc. 
39 East 28th Street MU 5-351! 


Manufacturers and Importers of 
Shoji Screens — Oriental Goods 


Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 





Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — "It's a Natural” 





Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 
RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 


CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 


Twinkle Displays and Fixtures 
113 West 27th Street CH 3-2937 


Manufacturers of the unusual in display 
units, novelties and fixtures from wood, 
wire, metal, plastic and other mediums. 
In stock and to order. Custom displays 
of all types 


D. G. Williams, Inc. 
498 Seventh Ave. 








LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 


It's Always MARKET WEEK in New York } 





FULL CHOKE 


The hunter knows that the best chance of hitting his 

mark is the highest concentration at the target. So in display 

buying, it is wise to seek the greatest concentration of display 
resources in the world — NEW YORK. New and refreshing display 
ideas are reflected in the display settings, materials and accessories 
which these sources have assembled or created. For smart display 


concentrate on the New York display market and be a step ahead. 


y 
. 
8, 
*e, ni te 


IT S ALWAYS MARKET WEEK IN N. YY. 











NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flot as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


ey ER, 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 

@ Keeps copies clean 


@ Handy for reference 


+300 
~~ @ach postpaid 


Exchange regulations permit the acceptance 


of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 











MANHATTAN DISPLAY 


[Continued from page 27) 


textures. Cutouts of pears in leather (a soft 
toned brown with a golden green cast) were 
hung from leafiess branches painted green to 
right and left and other of the leather cut-outs 
were scattered over the fabric floor of the win- 
dow, witerspersed with shoes, handbags, and 
gloves. Ihe silk backdrop was in the soft 
muted tones of the lighter shade of the brown 
color chart 

Kather (\riental in feeling were the three 
windows at Henri Bendel’s, featuring the 
shade of Oriental blue combined with white 
nm sportswear Sails were used by Display 
Director John Kobert Cobb as the chief prop, 
these in white and mounted on white rods. 
tach of the sails was edged in small ball 
fringe in a matching shade of blue and further 
ornamented with real butterflies in blues and 


black 


in turquoise blue seamless paper 


The backwalls and floor were covered 
The second 
window spaced the white sails with tiny 
bunches of forget-me-nots, and the third dis 
play showed the white sails sprinkled with 
(Of inter 


esting note, the props for these three windows 


various sizes of blue glass stones. 


were executed by the display staff of Bendel’ s 
at a cost of under $50.) 

\ torward look into autumn is borne out 
vith an illustration from the showroom of 
lforstmann, ine., where the backgroutnds exe 


cuted by Kowe Langston lend imaginative 
uleas for the new woolens and their pertinent 
color names 

(arrying out the salutation, “Avenues ot 
the black and white sketches 


picked up the regional flavor of 13 fashionable 


Fashion Colors,” 


thoroughfares running west from New York's 
rifth avenue to los Angeles’ Wilshire boule 
vard, and south from Chicago's Michigan ave 
nue to Maine street in Dallas 

\s m the accompanying illustration depict 
mg New York and Chicago, each sketch was 
detailed to kindle 


Three dimensional lamp posts, complete with 


mmmediate recognition 
lights, carried an identifying street name and 
also made props for the display of the new 
woolens which take their color names from 
the fashionable avenues of America’s famous 
cities 

Many of the 13 sketches introduced furthe 
atmosphere through the posing of a manne 
quin caricature done in wire sculpture in the 


foreground of each street scene 


Greene's Wins 
Contest Prize 


Department 
Mo., won first prize ot $100 in the Coronet 
\pril, it is an 


{f,reene « store, 


window di play contest ro 
nounced hy { lohn ( rockett. astern ad 
( oronet magazine 


vertisineg manage! =) 


which entered thie contest pro 


\ al If we 


underwear tor men 


| bie stores 
moted the theme “Big League 
ai riuit c>T t hie Loom 


ana hove 


Hamilton Store 


Names Erwin 
Wilmurs, Ine 


pomted Richard krwin as 


Hamilton, Ohio, has ap 


display Manage 
Nasser Com 
pany, Huntington, W. Va., in a similar pos 


He was formerly with | \ 


tion. Erwin succeeds Paul Dorset, resigned 


liermann. 


Winking Lantern Display 
Stimulates Sales 

A toy display that winked at passersby 
stimulated inquiries and sales for a central 
New York 

\ simultaneous flash of light from a tull 
array of brightly colored “Electric Comet” 


lantern manufacturer recently 


lanterns caught the attention of the thou 
sands of people who daily pass the octagon 
shaped glass display case in the Hotel Syra 
cuse rotunda (Syracuse, N. Y.) 

The display was one of pint-sized lanterns 
made by the R. E. Dietz 
product-in-use theme was created around 


(ompany. <A 


a boy mannequin in full cowboy dress hold 
ing one of the lanterns Sales literature 
and pictures fitting the “Comet” into many 
types of children’s imaginative play gave 
further visual force to the display. 

Local stores and the R. E. Dietz Company 
had many requests for lanterns; among them 
were many trom out-ot-town people stopping 
at the hotel 


New Display Studio 
Opened In New York 
Neel Bate, Inc 
rated display studio opened recently in New 
York City 


group, the organization found that increased 


is the title of an incorpo 
Starting as a tree-lance display 


activity warranted incorporation and a swing 
into full-scale design, construction, and in 
stallation operations 

\s president, Neel Bate, 


Bonwit Teller, directs the new corporation's 


coming trom 
art and design functions. while Ernest |! 
Hienry manages the business and financial 
factors ‘| he new studio 1s already handling 
over 30 accounts. Kevion, Miles 
Kimball, Levi Rantamac, 
Hosiery and 


including 
Phoeni . 
Mills wr date 


the studio has specialized in coordinating 


Straus, 


But lington 


poimt-ot-purchase displays with national ad 
vertising, and will continue with this as 


a major objective 


Gene Turner Wins 
Display Contest 


First prize, a $100 government bond. in 
a window display contest sponsored by J. P 
Smith Shoe Company has been awarded to 
Gene Turner, George Muse Clothing Com 


pany, Atlanta 


DISPLAY WORLD 











Darling Employes 
Are Honored 

Trowbridge H. Stanley, president of L. A 
Darling Company, Bronson, Mich., recently 
presented awards to 54 employes who hav: 
served 10 to 30 years with the company s 
metal, foundry, wood, and plastics divi 
sions. The presentations were made at the 
firms seventh annual award dinner. Gold 
watches were given to three employes who 
have just completed 30 years service, while 
diamond pins were presented to those who 
have been with the company 25 years. Gold 
pins were awarded those who have just 
completed 2), 15, and 10 years service 

Recognition was given to the fact that 
of Darling’s average 750 employes, 242 have 
been with the company at least ten years, 
and 12 of whom have served 30 years 

Other officials present at the award din 
ner were R. T. Archbold, executive vice 
president: I ( Mathews. vice president ; 
(. J. Devere, vice-president in charge of 
sales: R. W. Stocker, secretary-treasurer, 
and Oliver Goshia, member of the board of 
directors 

Walter H. Sulzer of Winterthur, Switzer 
land, was a special guest of the company at 
the award dinner. Of Sulzer Brothers, Ltd., 
largest independent foundry in Europe, he 
has been collaborating with Darling ofhcials 
in the exchange of technical intormation tor 
the past tew years. 
Visual Merchandising Group 
Elects Von Castelberg 

Election of the officers and board of di 
rectors of the Visual Merchandising Group, 
National Retail Dry (,oo0ds Asso lation, has 
been announced. They are: chairman, Id 
ward H von Castelberg, Bloomingdale's, 
New York City; first vice-chairman, James 
(,osling, Ik H W hite Ww Co., »oston : second 
vice-chairman, John N. Boulware, Miller & 
Rhoads, Inc., Richmond; § secretary, k 
Lawrence Vollmer, Joseph Horne Company, 
Pittsburgh: treasurer, Robert L. McCorkle, 
BRambergers, Newark 

Newly elected directors to serve tor a 
period of three years are Arthur Gault, Halle 


Brothers, Cleveland: D. L. Herndon, Wood 


ward & Lothrop, Washington, D. C.: Joseph 
R. Wright, The Dayton Company, Minne 
apolis The tollowing were reelected di 


rectors itor a period oT three years I}: }: 
Alline. Maison Blanche. New Orleans: lohn 
rT. Chord. Stix. Baer & Fuller. St. Louts: 


Stanley EK. Thompson, The May Company, 
los Angeles: Findley Williams, Sears, Ros 
buck & Co. Chicago Adrian Welsman, 


Famous-Barr Company, St. Louis, was ap 


pointed to fill a vacancy tor one year 


Fred Tibbetts Retires 
At Forbes & Wallace 

Kred Tibbetts, tor many years display di 
rector of Forbes & Wallace Springheld, 
Mass . has retired lle Wa with the lirm ior 
4) years 














Sid Trau Is Dead; 
With Cleveland Firm 


Sid Trau, manager of Superior Textil 
Display Company, Cleveland, died recently 


in that city 
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in trade shows, stores, windows—day or nigh 


Put full color and action into your sales messages 
get greater attention at less cost-——attract more 
prospects than through any other medium with 
the ADmatic, the automatic slide projector that 
runs continuously, day and night, with no oper- 
ator needed. 

The ADmatic projects a new message or idea 
every 6 seconds on a large screen equivalent to a 
28° T V. It holds 30 slides (2" x 2") that are easily 
changed. Just as effective in lighted areas. Use 
the ADmatic wherever people gather, in stores, 
trade shows, dealer show rooms, theatre and hotel 
lobbies, as a visual salesman; or for personnel and 
salesmen training programs. 

For rental or purchase terms, wire, write or phone 


THE HARWALD COMPANY, INC. 
1216 CHICAGO AVE. « DAVIS 8-7070 «© EVANSTON, ILL 





















BETTER DISPLAYS MAKE BETTER SALES 


ALL PURPOSE DISPLAY EASELS 


For hard-to-display items, books, No. 650 Easel White 
: ! 
purses, boxes, housewares, notions. press covered 


. Dozen 42.25 
Fully adjustable by bending to de- Me £60 Becal Nickel 


sired angle. Will not tarnish silver. plated. Dozen $1.80 








——— —EE = 





MULTIPLE PLATE RACKS 


13°’ long. Hold 6 plates, trays, books, pictures, et: 

5-PIECE PLACE SETTING STANDS Witte eaad fase 
No. 780. Safe, compact dinnerware display. Grilliant No. 750 Plastic covered rack. Dozen, only 514.40 
nickel finish. Dozen, only $10.80 No. 775 Cadmium plated rack. Dozen, only 410.60 


ORDER FROM THIS AD — SATISFACTION GUARANTEED 
Send also for complete circular. Jobber inquiries invited. 


ROBERTS COLONIAL HOUSE, 217-F W. 111th St., Chicago 28, Ill. 


WIRE and RATTAN 
FOR FALL 


R-100 Rattan Leaf 











































$6! 2 z 29! Z $4 00 ea 
R.10!1 Rattan Rooster 

27 x 18 $3 00 ea 
W-102 Wire Maple Leaf. 

4i°° « 35% $5.00 ea 
W.103 Wire Maple Leaf. 

42° « 30 $5.00 ea 












Prices quoted F.O.B. N. Y 


CHIC DISPLAY CO. 


293 Tth Ave. New York City | 
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THE 
PICTURE 
ON THE 
COVER 


On the cover of this issue is this picture in true color showing one of 
the unique TEXTURE-FLEX display materials. This is TEXTURE-FLEX 
Old Brick Wall No. 489 one of the many authentic reproductions of 
natural textures with startling fidelity. TEXTURE-FLEX is unbreak- 
able, may be folded for storage, and reused time and again. An inter- 
esting Brochure is available on request. 


TEXTURE-FLEX DISTRIBUTORS 


BRUNN & BERTHEIM, New York, N. Y HARLAN FABRICS CORPORATION, Chicago, II! 
ART R. COHEN CO... Pittsburgh, Pa JAMES H. JACOBSON, Los Angeles, Calif 
COLONIAL DECORATIVE DISPLAY Co., INC.. MADISON DISPLAY, London, Ont.. Canada 


New York, N. Y MARSHAL E. MOODY COMPANY, Dallas, Tex 
CROWN DISPLAYS. INC. Providence, &. ! NAYTHONS DISPLAY FIXTURE CO., Phiadeiphia. 
THE GARRISON-WAGNER Cco., $f Louis, Mo Pennsylvania 


GENERAL DISPLAY CORP... Cincinnati Ohio MELVIN S$. ROOS & CO., INC., Atlanta, Ga. 


Authentic Reproductions ef Natural 
Textures — with Startling Fidelity 
Manufactured by TEXTURE-FLEX Diwision 


Chester Rakeman Scenic Studios, Inc. KA 


625 W. 43rd St., New York 36, WN. Y. 
BRyant 9-8869 











Special notice 


Unconditionally guaranteed 


Regular $9.50 
Arrow Precision 


STAPLE GUN 
FREE 


with purchase of 12 boxes any size staples 





Perfect For 
All Display Work ( = 


* Heavy Duty 
* All Steel 


cn pet R ma Co. 


810 Penn Ave., Pittsburgh 22, Pa. 


EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims | : 
Produce display eflects impossible with regular 











iimes ot display flowers I nsurpassed beauty 


Tremendous Varieties in Stock woo letter co. 
MILTON S. AHRENS, INC. | iweORPORATES 


Importers — Migs. — Exporters | 
S6 W. 36th STREET NEW YORK 18, NW. Y. | I8!t WEST (8th ae NEW YORK II, N. Y. 














Mail Orders Filled Promptly | 
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Southeastern Sales Representative 
Named By Darling 

Robert Schiller, former owner of Atlanta 
Display Company, Atlanta, has been ap 
pointed Southeastern sales representative tor 
L. A. Darling Company, Bronson, Mich 
Schiller succeeds Russell Larson, who has 
been named head of product design tor the 
Darling Company’s display division at Bron 
son. Larson was designer for the firm's 
plastics division before establishing the At- 
lanta sales ofthce a year ago 

The new sales representative will have 
his headquarters at 2899 Ridgemore road, 
N. W., Atlanta. His sales territory will in- 
clude Georgia, North Carolina, South Caro- 
lina, Florida, Alabama, and Mississippi. 

Schiller is a native of New York City 
and graduated trom New York university 
in 1935 with a BCS degree. He was a sales 
representative for U. S. Plywood (orpora 
tion from 1948 to 1952, and has been South- 
eastern sales representative for Standard 
Fixture Corporation of Dallas. He spent 
five years in the U. S. Army where he ad 
vanced trom the rank of private to captain 


$1,000 In Prizes Offered 
In Display Contest 

Geigy Chemical Corporation, 89 Barclay 
street, New York City 8, is offering a total 


| of $1,000 in prizes in connection with a na- 


tional display contest sponsored on behalf 


| of the firm’s “Mitin” mothproofing. First 


prize is $500, second is $300, and third $200. 
Kither window or interior displays may be 


| entered, and the sponsor will pay up to $10 


for photograph costs. Entries must be mailed 
by October 1. Full details will be sent by 
the firm on request. 


Tweeds Display Service 
ls New Georgia Firm 

Tweeds Display Service is the name of 
a new firm located at 27 West Congress 
street, Savannah, Ga. The company is 
interested in hearing from firms desiring 
representation in that area on fixtures, fab 
rics, and novelty papers. 


Shoe Form Purchases 
United Interest 

A joint announcement was made on July 
ll by the management of United Shoe Ma 
chinery Corporation and the Shoe Form 
(ompany, Inc., Auburn, N. Y., of the pur 
chase of United's interest by the Shoe Form 
( ompany 

Frank DeWitt remains as president and 
general manager of the corporation. Gordon 
N. Tutton will continue as sales manager 
William J De W itt, 3x was elected to the 
hoard of directors 

In releasing this statement, Frank DeWitt 
stated that no changes are contemplated in 
the overall policies ot the Shoe Form Com 
pany 


Homer Kephart Named 
Fashion Coordinator 

Homer Kephart has been appointed tashion 
coordinator tor Thalhimer’s, Richmond. This 
will be in addition to serving as supervisor 
of tashion window displays, his former 
position 
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Showroom Is Converted 
Into Winter Wonderland 


“Dot's Winter Garden” is the title of the 
new I). G. Williams, Inc.. fashion show that 
recently opened at 498 Seventh avenue, New 
York City The big showroom has been 


converted into a frigid tantasy of next win 
ters display modes with crushed aluminum 
foul, aT 


glass heads. 


giant paper snowflakes, curtains 
columns ot glass hobnail vases, 
and silver tree branches. 

More than a hundred mannequins make up 
the cast of the new show. “My new misses 


and juniors are a modihed ‘Dior’ silhouette,” 


says Mary Brosnan, who created the figures 
“Breasts are rounded, not flattened, and 
lifted to effect a soft, fleshy look above 
The bust line is higher, the contour gentler, | 
the torso line longer. Thighs no longer 
bulge, because we now wear tight-fitting 


sheath dresses. Faces emphasize a new softer 
type of beauty.” 
The 1955-56 line of 


mannequins is effective 


“Durabelle” 

Two dozen chiid- 
ren’s figures include the Mary Brosnan kids 
recently featured in Life and a 
charming group of youngsters in tough plas- 
tic 


plastu 


magazine, 


Display Techniques 
Demonstrated By Buzan 

A display “school” was conducted by Lloyd 
tuzan, S. & Q. Clothiers, Lubbock, Texas, 
for the benefit of members of the Western 
Market Association meeting in that city tn 
June. Buzan demonstrated preparations, 
rigging, and settings for all types of apparel 
display. 


Daughter Is Born 
To The Mayers 


Jules Mayer, on the force of 
Greneker Corporation, New York City, 
Mrs. Mayer have announced the birth ot a 


The 


and 


sales 


daughter, Desiree 
COMING UPI 

National Sandwich Month Aug. 1-31 
National Relaxation Week Aug. 2-8 
World War II Memorial Day Aug. 14 
National Aviation Day Aug. 19 
Child Safety Week Sept. 4-11 | 
Labor Day Sept. 5 | 
Felt Hat Day Sept. 15 | 
I Am An American Day Sept. 17 
National Dog Week Sept. 18-24 
National Home Week Sept. 19-26 
National Sweater Week Sept. 26-30 
National Tie Week Oct. 1-8 | 
Let’s Go Hunting Month October 1-31 
Restaurant Month Oct. 1-31 
Employ the Physically 

Handicapped Week Oct. 2-8 
National Letter Writing Week Oct. 2-8 
National Pharmacy Week Oct. 2-8 
National Wine Week Oct. 8-15 
Fire Prevention Week Oct. 9-15 
Columbus Day Oct. 12 | 
Sweetest Day Oct. 15 
United Nations Week Oct. 16-24 
National Bible Week Oct. 17-23 
National Apple Day Oct. 
Navy Day Oct. 27 
Hallowe’en Oct. 
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{nother 


david hamberger 


Original 


the exquisite CARILLON ARCH 


No. SPF W 720--White craftexed arch 
set off by papier mache column tops. 
White bells 


white green 


plastic trimined with 


shaded pine needles, 


chartreuse sequinned ornaments and 
red berries. Bell ropes are of gold 
silk Back finished but un- 
trimmed, Unit: 6 H, 3 W. 15” D 


With foliage: 7 H, 5° W. 15” D. 


cord, 


david hamberger, inc. 


136 W. 31st Street 
New York City 


PE 6-0464 











FOIL—FOIL PAPER 


PUFFING FOIL— BASE METAL — FOIL BOARD 





All Colors 
Printed Patterns — Striped Patterns 


25 — 50 — 100-Foot Rolls — Ream Rolls 
SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY STREET 
NEW YORK 38, N. Y. 














27 | 


31 | 





, ~ tee SNO BLOCK. 


REAL/STIC SNOW TEXTURE 




















Buy 
FROSTEE 


Now 
Use them for: 
e Closing out summer 
goods 
Fur sale promotions 
Fall clothing sales 
Christmas windows 


over. 


Write for 
Samples & Ideas 


ANTIOCH, ILL. 














AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 


© Winter sport displays 

Frostee can be used over & 
Also be sure you get 
Frostee Fireproof Sno Flakes. 


SNO BLOCKS 


FROSTEE SNO CO. 





EATON 


VELVETY. 
GRASS MATS 


EATON BROTHERS CORP, HAMBURG, N.Y. 
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BALA CYNWYD counter sales. Obviously, here is a special- 
[Continued from page 29] ized department that expertly merchandises 
to define specialized open department areas. customer satisfaction as its stock-in-trade. 
Small display platforms throughout the store Trained service is the selling point, and it 1s 
let the merchandise tell a straight-forward put across by the deliberate creation of an 
selling story, without interruption or embel- intimate and secluded atmosphere. A rococo 
lishment—no props, no primping—just plain white-framed mirror matches the fluid grace 
selling put on a pedestal. The use of props of the Victorian wallpapered walls and the 
is reserved for wall platforms, where it is fragile beauty of the ornate crystal chandelier. 
possible to create a convincing background for The off-white enameled shelves are bin-type 
the development of a complete selling theme sliding drawers for color and size segregation 
And now let us look into the corset depart- of brassieres. The only two figures used are 
ment, beyond the artfully designed entrance the dressmaker form type—for immediate as- 
panel, where a gracefully curved wall belies sociation of idea with proper hitting 
the straight-laced make-believe of torso chairs very department in the Lord & Taylor 
which are emphatically Lord & Taylor. Even Bala Cynwyd store expresses store person- 
the chairs are properly fitted to fashion and ality, and evidence of this happy faculty is 


Visit Our Studios and 
Showroom 


in our own General 
Display Building, just 
a few minutes from 
all of Cincinnati's fine 
hotels af 


CINCINNATI 2, O. 


General Display Bidg 
When vacationing or traveling by motor, 
plane, train or river boat, stop in Cincin- 


nati, be our guest af our showroom 
and tactory. 


function. A minimum display of merchan- apparent in non-fashion departments, too. We 
dise serves to remind the customer that this will see more of Bala Cynwood next month 


General Display Corporation is ideally 
located in the great Cincinnati rail-truck 
hub making possible fast and economi- 
cal delivery of your display needs. There 
are 7 major railroads and 143 motor car- 
riers serving the entire United States 
from this center. 


DESIGNERS and MANUFACTURERS 


e DECORATIVE SET PIECES 
@ ARTIFICIAL FLOWERS 

@ FOLIAGES 

@ PLANTS 


corset department is in the fitting business and learn more about what gives a store indi- 


—_——— ar a a eC 
ee eeeeEeEeeeeEeEeeeEeEeeeEeEeeeEeEeeeEeEeEeEeeEeEeEeEEEeeeeeeeEeeeEeEeeEeEEE—eE——e——eEe———————— Eee ee eee ee ee ee 


and might take a dim view of hasty over-the- viduality and flexibility for an always new 


DISPLAY PARADE No.194 sy 





A NATIVE OF SALT LAKE CITY, HARRY STUDIED AT NADINE COLLEGE OF 
ADVERTISING AND COLORADO STATE UNIVERSITY. 
A LIST OF HIS CIVIC ACTIVITIES G- ORGANIZATIONS 
WOULD FILL THIS PAGE. A MASTER SERGEANT 
IM CHARGE OF AN ENGINEER DEPOT(MANILA) AER JYE 
DURING WORLD WARTL,IN WHICH HESERVED . 
3 YEARS, HE WAS RECALLED In 1950, } 
APPOINTED WARRANT OFFICER AND MADE ~ 
SUPPLY OFFICER FOR 3137" ENGINEER is 
CONSTRUCTION GROUP. CAMP CARSON COLO.’ , 
PRESTO STAPLES HARRY HAS BEEN WITH OMON 
No Finer Staples Made at Any Price FOR 16 YEARS, 15 IN DISPLAY. TAREE 
YEARS AGO, HE WAS MADE SALES -PL/ , 
SPECIAL! ASSISTANT TO THE RESIDENTIAL SALES i 
TO FIT YOUR | (AANAG RE-ELECTE 4 
HANSEN KLINGTITE MODEL T2 | ee enn en ge a DISPLAY ss ic, 
TACKER | GUILO, 1m WHICH POSITION HE HAS 
at our low price DISTINGUISHED MIPASELF. 
$ 9 5 HE 1$ MARRIED (MELLIE MAE Soowsts). 
AND HAS ASON, JAMIE, 11. 
Narrow -ylig WHILE Me LIKES GOLF, HIS 
a og, TO FIT : ape HOS BY, “ ADOITION 
ALL OTHER TACKERS $7.10 5000. a WS PATRI, 1S WORK ./ 
GUARANTEED RETURNABLE THE JANITOR AT 6:30 


Your ONE Source of 


All Display Needs C——— » 


GENERAL 
@ Rocks 
@ Fixtures (DisPcay) 


@ Mannequins i, 


®@ Display Materials 


—__”e eee eh emhcermhcermlhlerlhl erm e ee e 
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IF NOT 100% PERFECT i” OROER TO GET A 
HEAD START ON THE DAY. 
SWIVEL 


PRICE 


TICKET 
pa 


$ 























525 Broadway, New York City 








MERSIN | Union Exectnic Co. o Mussount, Sr. Lous, Mo, ~ 
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and refreshing expression of a well-known and 
well-liked personality that makes friends | 
easily. Variety is the spice of successful per- 
sonality, when the ingredient is seem- 
ingly effortless charm. 


hasic 


Next month we will observe how cleverly 
Lord & Taylor identifies itself with the 
Quaker, the Shaker and the Pennsylvania 
Dutch how mens and boys’ departments 
make their customers feel at home and 
how the selling story is brought home in 


home departments. 


General Plastics Catalogue 
Covers Outdoor Decorations 


\ handsome 
ot the 
has heen 


with many 
illustrations in tull 
(;eneral Plastics Cor 


32 page catalogue, 
numerous color, 


released by 


poration, 1400 North Washington street, 
Marion, Ind., covering the firm's complete 
line of large outdoor plastic Christmas 
lighting units for decorating streets, build 
ing tronts, and homes. Included are such 
items as candles, Santas, choir boys, snow 
men, bells, candy canes, reindeer, and many 
others. Copies of the catalogue will be sent 


on request, 


Heart Disease Claims 
Mrs. Rose Mendle 


It is with that we 
death ot Mrs Mendle, 
1). Mendle, chairman of the 
can Fixture, Inc., St 
the president of the 
Mendle. Mrs. Mendle 
Sunday, July 3rd, at 
at the age ot 60. She 
secretary of the 
Women, and 


announce the 
Milton 
Amer 
mother of 
Alvin M 


heart disease 


regret 

wite ot 
board of 
Louis, 


Rose 


and 
Company, 
died oft 
her home in St 


was a former financial 
National Council of 
also a tormer 

Immigrant Aid Society of St 


World War Il 

In addition to her 
Mendle 1s 
William 


Jewish 
the 
|ouris during 


member of 


Mrs 
daughter, Mrs 
grandchildren 


husband and son, 
survived by a 


Berman, and five 


Fire Destroys Plant 
Of Courtenay Mannequin 


Otto Mastrovito, 
Mannequin Company, Os 


president of Courtenay 
sining, N. Y.. 


withdraw Ing irom 


has 
announced that his firm ts 


the display mannequin business following a 
fire which completely destroyed its building, 
equipment, materials, and moulds 
New Catalogue Issued 
By National Display 

National Display Materials, 65 North 
Sixth street, Brooklyn ll, has sued a new 
catalogue, listing among other items. shell 
tinsels, diamond dust, and imitation toods 
{ opies are available on request 


Court Is Retained 
By Hudson's Bay 


lHiudsons B 
Winnipeg, (anada, has 


head 
retained 


Phe ay Company, with 


quarters at 


lee W. Court Associates. In Moston. as 
msultant im connection with visual met 
chandising itl the nn 1x large and 23 


throughout 


mall department stores 


AVGUSt, 1739 





outs. 


| 














ONLY q HAS IT! 





FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 
Superb Stylings — Used in the FINER Stores Like 


LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 





FLAIR prastic MANIKINS 


> W. 18th STREET 








NEW YORK CITY 




















COLORFUL FELT 


PENNANTS 


Large size 30''x!2" soft felt pennants 
Silk-screened lettering in bright yellow 
on red, blue, or green felt. Hand sewn 
yellow felt edging. Available in either 
BACK TO SCHOOL" or "BACK TO 
COLLEGE" messages, choice of colors 
Order from your Duplex representative 
or directly from this ad. Spot delivery! 


$4.60 


DOZEN 


DUPLEX DISPLAY & MFG, CO. 


916 Arch St., Phila. 7, Pa. 











RUSTIC & 


WESTERN DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 


Poles — Slabs — Bark 


Rustic Furniture Co., Inc. 
“PARKCRAFT” 


Phone WI 9-6479 Williamstown, WN. J. 














SOMETHING REALLY NEW! 


DECORATIVE BRASS HOOKS 
FOR PERFORATED HARDBOARD 


Write for Free Brochure 


ARTHUR V. LEONARD 
8944 Sagamore Rd. Kanses City 13, Mo. 








WHEN YOU THINK OF + AND FOIL PAPER 


THINK 


RAO 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, WN. J. 








USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 











HERNARD 3-D LETTERS 





and 


MERCURY available in Ye" 


ower 


anda | We , 
caste 


upper 





GOTHIC 


CONDENSED 4vailablie in t'% ana i'/; 


high, upper and lower case 4 capitals only 
' 1ee0 
3 TYPES 23 STYLES 
A—PIN.-BACK @ White piast 
inferchangeable ce: amic composition 
B--SANDED BACK @ “recision Molded 
attach with give @ Stocked for immediate 
C—TRACK shipment 
for stand-up signs @ inexpensive 


Also letters, trademarks logos to specifications 


FREE —somples and catalog 


HERNARD MFG. CO., INC. 


923 OLD NEPPERHAN AVE., YONKERS, N. Y. 














wherever 
he 
appears! 


—Robert Rough, publicity director of Bullock's-Westwood, Los Angeles, sends in this photograph of 
a ceramics display with the comment: “We felt this might be of interest as far as typical California 
display is concerned. The background is of natural fieldstone, typical of our architecture here at 
Westwood. We have used native shrubs of yucca from the hills of Malibu, cactus from Portuguese 
| Bend, and tree branches from Topanga canyon, all of which are along our California coastline. 
Our copy read: ‘A Gift for California Living’. — 
STANDARD COSTUME 
Made of fine quality velour 5’ delus 


tered imitation tur, satin lined trimming, as Was appointed merchandise manager of the 


yhote h tent plastic a 
—y 4 pong pas Chae ‘but store. William Border took over as display 


fons Holly and belis trimming on hat ) © ° ° head. 

and sieeves Exclusive Cornell standard io ank er le hec; . d I; Yr and advertising 
nylon wig and beard set (cemented and rati lala CCA Isp ay all acvel l 2 
lock stitched). Complete costume $75 | manager at Thompson-Belden’s, Omaha. Les- 


DE LUXE COSTUME lie Hart was the assistant. 

Made of best quality Merrimac twill back J Pollari, formerly display Manage! of 
velveteen 6° Real fur, satin lined, re AUGUST, 1930 the Herbst Department Store, Fargo, NN. 1).. 
movable trimming, on hat boot tops, , 
sleeves end bottom of lacket Jacket | \. G. Munroe, display manager at Schune- joined Madigan Brothers, Chicago, in the 
and hat satin lined Non-cracking pat man & Mannheimer’s, St. Paul, resigned after same capacity At Herbst’s, David Train, 
ent plastic boot tops, 4/,' belt and large , : 
nettane Removable holly and bells being with the store for 14 years. He was _ assistant, became head of the department 

trimming on hat and sleeves Exclusive succeeded by his assistant, Robert Buss, who William H. Scharninghausen, display man 
Cornell specially full nylon deluxe wig and ’, ' » ‘ 
beard set (cemented and lock stitched) | was also president of the local display club ager of the Bon Marche, Seattle, was elected 


Complete costume $150 | W. Myron Eberly, display manager for president of the local club. Others elected 
EXTRA WIG AND BEARD SETS (Coyle & Richardson, Inc., Charleston, W. Va., were J. A. Smith, Frederick & Nelson, first 
BUDGET SET $20 


EXCLUSIVE STANDARD $30 
EXCLUSIVE DE LUXE $40 


OUR EXCLUSIVE NYLON WIG AND BEARD 
SETS are the only sets on the market with 
the roots cemented with waterproof cement 
PLUS «4 special tock stitch construction 
Wash them regularly, they retain their wave 


— 


Brush them daily, they are durable 


Also producers of the only officially fran 
chised Walt Disney Mickey Mouse and other 
Cherecter Costumes for store promotions! 


“PERSONAL APPEARANCE” COSTUMES 


Gertrude Cornell 


“Creator and Manufacturer 
of Promotional C ostumes” 


140 W. 42nd St., New York 18, N. Y. 
FACTORY: BLAIRSTOWN, N. J. 








Write or Wire for FREE Photos 


Please rush me FREE photos of 
| promotional costumes. 


| NAME 
| FIRM NAME 


| ADDDRESS. 


ery —————— ll lt —This display, by Alex Kaufman, was executed for El Al Israel Airlines. New York City, with 
emphasis on its service to Africa and the Holy Land— 


Ce TS TT 
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CUSTOM BUILT 
DISPLAY 
TURNTABLES 


cificatons. 






Revolving window display 
turntable showing 3 rooms of } 1} 
furniture at the same time ! 
Also available a= ‘| ’ 
Posts and Velvet —— 


Rope Railings Write for prices. 


AMERICAN STAGE EQUIPMENT, INC. 
805 East 134 St., Bronx 54, N. Y. 


Sizes from 34" dia. up 
Send for free litera- 
ture. Stofe your spe- 











AUTUMN OAK 


CEDAR SLABS — POLES — BACK-TO- 
SCHOOL—ITALIAN WHEAT—RUSCUS— 
FALL & CHRISTMAS—PAPIER MACHE— 
WOOD FLAKES—CHIPS—RAIL FENCES 
—CORK—TINSELS—DIAMOND DUST— 
MICA—SNOW 


Leading stores from coast to coast buy the 
KEW BEE KUT line. Manufacturers and crea- 
tors. Always something new. Ask your jobber 
to show you our new catalog or write direct if 
necessary. 


NATIONAL DISPLAY MATERIALS 
Div. of National Sawdust Co., Inc. 
65 N. 6th Street Brooklyn, N. Y. 











for Vets 


WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. 
and Foreign students. The only 
professional course offered in N. Y. C 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


321 WEST 5éth STREET, N.Y.C. 


Appr. 
thorough 


PL. 7-0064 








~ BACK TO SCHOOL” 


DISPLAYS 


See Your Jobber or Send for Catalog 


THE MULDNER COMPANY, INC. 
397 BRIDGE STREET 


BROOKLYN 1, N. Y. 











Order Your ‘‘Naturalike’”’ Grass Mats 


and TUFF-TURF seprinklings from your display jobber 
today NOW! “NATURALIKE”™ are the finest GRASS 
MATS you can buy. Ask for “NATURALIKE”™ when 
ordering. 


MEMORIAL GRASS COMPANY 
UHRICHSVILLE, OHIO 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 














FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 








PLEASE MENTION DISPLAY WORLD e 
WHEN WRITING ADVERTISERS e@ 








AUGUST, 


‘Fao 











Kred J 


sock mid 


Vice president : Portmann., 


Shoe Company, vice-president ; 


vice-president; George Sullivan, 
Shoe Company, secretary-treasuret 
M. J 


& Son. Dallas. 


Birmingham, 


fuss joined Portes 


Company, as display 


Matt Markusich resigned as display 
ager of The Fair, San Antoni, to accept 
similar post with Clarke Stores, Inc., of 


same City. 


Karl Schlecht resigned as display manager 


of Bedell’s, Chicago. 

George Wahlbert, formerly with 
New 
city, as display 


manager He succeeded 


Poliner, resigned. 


AUGUST, 1945 


(Charles Dodson was appoimted display man 


had 


ager for Lasalle & Koch, Toledo. He 
been with Ware's, New Rochelle, N. Y 
Charles Krantz, formerly display 


for Solos, Philadelphia, joined Bonwit Teller, 


of the same city, in a similar capacity 


Virginia Vance jomed the display staff 
Boyd Gasque at H. P. Selman & Co., Louis 
ville. 

The first meeting of the new Greater 


Display Club was held 
elected ofhcers: 
Pan American World Airways; 
Harry Eastham, Burdine’s; 
Lenhoff, Hartley's; 
Lou Goin, Milgrim’s; 
Mildred Duke, Burdine’s. 
Vollmer 


kk. Lawrence 


Vollmer had been 
Buftalo 
After three years in the Tank Corps, 


Al Parke rejoined W. L. 


with J. N 


ciates, Chicago, as manager of the 
stores division. 
Harold L. Kelly resigned as display 


ager for Desmond's, Los Angeles 


The resignation of Alfredo Fanelli as dis 
play manager for The Tailored Woman, New 
York City, was made known. He was su 


ceeded by John Stewart 


Schwartz Promoted 
By Weyerhaeuser 


( secoTR!C | } 


representative for Weyerhaeuser Sales Com 


pany, has been promoted 


representative in the Central Division, 


will assume the responsibilities ot manage! 


of industrial sales tor the 
hardboard department 

The newly created post results trom 
recent exXpalhision of Weyerhaeuser s 


trial hardboard sales organization 


Houston Store Names 
Bill Campbell 


Formerly with ¢ N. Vicary 


(anton, Ohio, and Donnenteld’s, Dayton, as 
display director, Bill Campbell has joined Ben 
Wolfman, Inc., Houston, in the same capacity 
His assistant is John Pinchback, who has been 


acting display director 


lurrell 
Wil 
ham Jorgensen, Hardman Hat Company, third 


I lot she ttl 


Murphree, long associated with Drey 
( lothing 
Manage! 
Thidli 


Worth’'s, 
York ¢ ity, joined Orkin's, of the same 


managet 


Miami 
The following were 
President, Edward Bedinger, 
vice-president, 
treasurer, Harry 
recording secretary, Mary 
corresponding secretary, 


rejoined the display 
staff of Macy's, New York City, as assistant 
to Irving kldredge, window display manager 
Adam & Co., 
Lieut 
Stensgaard & Asso 


retail 


idl 


Schwartz, industrial hardboard 


Previously a sales 


W ey erhaeuset 


madus 


Lompany, 


— 















New. Low Cost .. . 


Easy - To - Use 


colorama 


Snap-on Legs! 


ideal for Fashion and Accessory Lines 


Make your own all-purpose display stands 
and tables — any site, any shape, individual 
or multi-level (as shown) Use with glass, 
wood or plastic 4°" to %"’ thick. Just slide 
legs into place “hold-tight’ clamp ends 
grip securely Strong, durable, beautiful 


Made of anodized aluminum in choice of blue, 
red, gold or silver with rubber-tipped feet. 


6°" Legs—$17 Doz. 12°° Legs-—$19 Doz. 
9°’ Legs—$S18 Doz. 15°" Legs—-$20 Dos. 
All orders postpaid 
Less than | dozen quantity add i0% 


Jobber Inquiries Invited 


TACONY FILE & 
HARDWARE CO. 


7225 WISSINOMING ST., 


PHILA. 35, PA. 





SILENT SALESMAN with 


SIZZLING SELLING SENTENCES 


MODEL 99C 


The only continuous advertising projector guar- 
anteed to show brilliant Kodachrome pictures in 
your window. Show |72 beautiful Kodachrome 
slides with 10-word Sizzling Selling Sentences 
with each slide showing for six seconds 


Powerful 750 watt, 200 hour lamp, Small, 
compact, easy to carry. 18°" height, 14° width, 
14°° depth. 8x12" screen size. Beautiful leather- 
ette covering in several color combinations 

ideal counter cabinet to sell all types of mer- 
chandise. Push button attachment for intermittent 
showings. Customer pushes button, projector op- 
erates one cycle of 12 slides and shuts off, ready 
for neat showing. 


PRICE: $165°° Quantity discounts on request. 


Send in your order today 
‘ 
Picture FR 
OCONOMOWOC, WISCONSIN 
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WHITE MICA 


FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDON & VAN DYKE STS. 
EAST RUTHERFORD, NJ 


1525 CIRCLE AVE. 
FOREST PARK, ILL. 





'@acve 
mate 


SAVAGE 
PAPER PRODUCTS 


STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write today for illustrated catalog 


SAVAGE UNIVERSAL 
460 Lexington Ave 








CORP. 
New York 17, N. Y 





LARGE and SMALL 
WOOD — PLASTIC 
We've Got em all! 
LETTERS Siuiterst 5 Se 
Write now fer FREE illus- 
oP ANJER BROS. | 


All sizes of perfectly pro 
DISPLAY portioned letters to make 
impelling All in stock 
fo 
trated folder and price list. 
267 Mt. Pleasant Ave.. Newark. J 

















1/250 H.P. 

Sheded Pele Motor 
All Bronze Pump 

4 tt. Shut OFF 

1 gpm ef 1 feet 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 47 ether sizes. 


EASY INDUSTRIES 


167? N CLINTON STREET “— lism Velem. 
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STARER DISPLAYS 


737 WN. POURTH ST... MILWAUKEE 3, WISC 


i month for 


—A recent window display used by Commonwealth Edison Company, Chicago; E. R. Mitchell is 
display director— 


Maharam Named Distributor 


| For New Display Product 


West 


heen ap 


Maharam Fabri 
46th New 
pointed the exclusive 
Wall” in the display field, according to an 
Herbert Zipkin, president 
M olding 
_ the manutacturer 


{ orporation, 130 
York City, has 
distributor of “Decro 


street, 


announcement by 
of National Vacuum 
Yonkers. \ y 


Recently 


( orporation, 


introduced to the consumer mat 


ket as a do-it-yourself wall covering, “Decro 
Wall’ 


tor wse 


has proven to be eminently suitable 
rigid vinyl-plastx 
brick of 
adhesive tor 


br i¢ k 


be quickly erected with the use of a tacking 


in display The 


sheets, authentically simulating 


stone, may be used with an 


permanent installations, o1 walls can 


or staple gun 


Siska Haaxman, Holland, 
Studying American Display 

Miss Siska Haaxman, assistant display 
director, The Bee Hive, The Hague, Holland, 
\merica 
Thus tats 


is spending three months in while 


studying display in this country 


she has spent two weeks with Guimbel's, 


Philadelphia, the same period of time with 
Saks-34th Street, New York City, and will 
display methods te other 


observe major 


cities during her visit 


Timely Service Discontinues 
Retail Display Line 
( onfirming recent reports, Timely 


that tor the 


service, 


Irv Brooklyn, has announced 


present § at least it will cease produ nly 


retail display items in order to concentrate 


on national advertisers paoit oT sale units 
Trip To Europe 
For Irene Miller 


Miller. who does an 
DISPLAY 


mteriol 


article each 
WORLD on new 


route to 


Irene 
stores o1 display, is en 


furope, where she will spend several weeks 


Williams Introduces Line 


Of New Card Holders 


A new and complete line of stainless steel 
card holders has just 
DD. G. Williams, Ine 


toolproot 


heen introduced by 
Advanced design and 
construction eliminate 


while the 


welded 
thumbscrews and fitments, stain 
less steel does not rust, tarnish, or discolor 
Photographs and particulars can be had by 
Williams, Inc., 498 Seventh 


York ( ity 18 


addressing LD. G 
New 


avenue, 


Charles E. Boyd Dies 
At The Age of 88 


Well known in display, particularly in the 
Pacific Northwest. Charles Ff died 
recently in Seattle at the age of 838. For many 
years he operated the Boyd Display Center 
three 


,0yd 


in that city, retiring years ago. At 


one time he was display director of Frederick 
& Nelson, Seattle Hie is 


sister. and 


survived by a 
son, granddaughter 
Charm-Line Moves 
To Larger Quarters 


The Charm-Line 
of decorative 


(company, manutacturet 
has moved to larget 
occupying 7,500 
space at 173 Pacific street, Brooklyn 
location 1s two doors 


papers, 
quarters, square teet ot 
The 
west of the building 
housing the parent firm, Columbia Display 


Materials Company 








SOURCE SERVICE 


If in any of the illustrations in 
DISPLAY WORLD you see some prop- 
erty, fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you 
with the source from which it can be 
obtained. Just address your inquiry to 
the Editor, DISPLAY WORLD, Cincin- 


nati 1, and it will have prompt attention. 








DISPLAY WORLD 








FOR SALE 
Modern Self-Selection Merchandising Units 


Same as New 


1 large men’s furnishings unit with 68 bins: 
Sketch available 


18 fit. x 17 ft.: white oak. 


removable panels: 


| large white oak sock displayer, 4 ft. long, capacity 100 doz., on 


casters. 


] large white oak belt displayer, 4 it. long, on casters. 
These units offered subject to prior sale. 


MAX GOLDBERG CO. 


310 W. Market St. 


Louisville 2, Ky. 


SALESMAN — Highest commission 
or bonus and guarantee for top 
salesman, Must love display, travel 
ing, have imagination, be creative, 
hard working, young, aggressive 
Lush Southeast or West-Southwest 
territories open. Decoratives, nov 
elties, fixtures (modern) Address 


BOX 6NO, c/o DISPLAY WORLD 


SHOWROOM 
Established for display on W. 24th 
Street, New York City to sublet on 
share low rental will consider 
New York representation for out-of 
town manutacturet 

Address BOX &DE 
Care of DISPLAY WORLD 














CORRESPONDENCE INSTRUC- 
TION—In window display. In op 
eration for over 40 years with over 
2,000 graduates in nearly every 
country in the world Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-1 WN. Cicero 
Ave., Chicago 40, Ill. 








RECONDITIONED 
MANNEQUINS 


Completely Refinished 
Look Absolutely New 
$32.50 $42.50 $61.50 

Hundreds to choose from. 
WRITE 
Herzberg-Robbins, Inc. 
110 West 30th St. 

New York City 1 
PEnnsylvania 6-3585 








XMAS CLOSE-OUTS 


tow Drops—Garlands—Vines 


—Props—etc. below mfg. cost. 


Photos and Prices on request 


Roseway Display 
715 Broadway 
Brooklyn 6, N. Y. 


DISPLAY MANAGER 
Chain store experience, South 
\frica, S8,000-4 


MARY DIEHL AGENCY 
50 E. 42 St. 
New York City 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 





SALE 


ef Silvestri Christ 


FOR 
complete acts 
mas story hook windows iff excel 
lent condition Will sell complete 
or in units at low price Wire tor 
photographs and details 


ALLEN BIXBY 
Wolf & Dessauer, Fort Wayne, Ind. 




















OPPORTUNITY 


For young displayman with 
ability to handle both women’s 
and men’s fine apparel, acces- 
sories in one of the leading 
New Orleans specialty stores 
in best location. State ex- 
perience and salary expected. 
Photos of self and work if 
possible. 


Address Box 8AB 


Care of DISPLAY WORLD 


For Sale Or Lease--The Only One 
of its Kind In the World! Stained 
glass window, “The Nativity,” in 
full color on sheet plasti Lilum., 
electrically animated, sound track 
Plays Xmas carols on continuous 
tape (Complete Enel. in cabinet 
& wood trame. J. E. Princiotta, 
Gen. Mer., Ad-Sales Co., 1410 
Hadley St., Whittier, Calif. 


ADVERTISING and or DISPLAY 
MANAGER-—lor a Compan) who 
wants advertising ability and dis 
play imagination proven design 
hackground, plus sales 
layouts, copy and managerial ex 
perience Address BOX SBC, ( are 
of DISPLAY WORLD 


record, criep 











FOR SALE 


lh Price... 


Showcard Machine 


PRACTICALLY NEW 
HALF OF TYPE NEVER 
BEEN IN USE 
COST $200 NOW $100 


ROUSE’S STORE 


West Newton, Pa. 





FACTORY REPRESENTATIVES 
We are looking for 
POP DISPLAY LINES for 
SOUTHEASTERN STATES 
Have Beautiful New Showroom 
\ddress BOX 8EF 
Care of DISPLAY WORLD 








POSITION WANTED 


Displayman with 14 years , 
position iti Florida 


‘ A peri 

ence desires 

Married, age 3. Experience in de 

partment store and men tore 

References, and photos on request 
ROBERT KLIPSTINE 

2146 Victoria Ave., Dayton 6, Ohlo 

















WANTED 
A Used Animated Silvestri 
Christmas Window 
One of the Angel Series 
Send photographs with com 
plete details and price 
Everett Quintrell 


DISPLAY DIRECTOR 
The Elder & Johnston Co., 
Dayton, Ohio 








CLOSE-OUT 
PLASTIC TUBES 


x 43". Samples and 


prices on 


Sizes 4 i 
request Below 


manutacturing cost 


Roseway Display 
715 Broadway 
Brooklyn 6, N. Y. 











Distribution Wanted—To salesmen 
and display companies, amusing 
papier-mache chipmunks and squir 
reis S$” to 10” (lever ‘*Back-to 
School” kids 5” to 10”. Santas 15’; 
exquisite fairies; Xmas mobiles 
Original, unusual items sell to finest 
store. Good com. Ruth Stanford, R. 
O’Hara Displays, 1511 Avenue M, 
Galveston, Texas. 








ADDITIONAL LINE WANTED 


for salesman with excellent follow 
ing with Department Stores and 
Better Retail Shops in New Eng 
land and N. Y. State 


Address BOX 8CD 
(are of DISPLAY WORLD 








Use 


the 


Opportunity Exchange for... 


Pesitions Wanted 
Displaymen Wanted 
Close-out Equipment 


for Sale 


$4.00 
$38.00 


1 in. x 1 Column 
1 in. x 2 Columns 


Men Wanted 
Salesmen Wanted 
Jobbers Wanted 


Business For Sale 


$ 8.00 
$16.00 


2 in. x 1 Column 


2 in. x 2 Columns 


(Cash with copy) 


Any Larger Size Units may be inserted at the rate of 
$4.00 per Single Column Inch 


September Opportunity Exchange Forms Close 


August 5 





AUGUST, 1955 
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FACTORY REBUILT 
see cern sonra Model 712 


; enero “wees: “rename 2 poe o— | Revolves 3 
"mene ater ne . é J , { 3 times a 
ee i Yi minute. 
Wapeee”*. —y | Carries up to 
aOR es 008 LBP EAIA 
eee : 200 Ibs. 
Bae . Pina ncincennsaasta 


d , ; Lights turn 
‘es ' with table. 


$493 ~~ 


Williams, Greneker, | : ol0:Sho 


and other leading | ELECTRIC TURNTABLES 


Se ae e The action display way 
acking charge 92. 
to boost your sales! 


, | | The Kasson Roto-Sho assures profit- 
| | | able, trouble-free operation. Used 
| | | nationally by merchants for unusual 


action displays. Permits novel lighting 
effects as well as operation of electrical 
devices. Tables in 912”, 14” and 18” 
| | diameters. Sturdy steel construction. 
Refinishers G - Wig: Stylists | | ‘ 

| Guaranteed! 


DESIGNED AROUND YOUR NEEDS! Write today for free, illustrated folder show- 
MEW YORK = 182 Weed 28% Stree? ing build-up fixture and prices. 
CHICAGO — 11 Seuth Despiaines For the bold and dramatic or the small scale ond precious qualities, 


tog ~— 3007 Canton Street good taste combined with unmistokable and unique effect — we hove | KASSON DIE & MOTOR CORP. 


SAN aos Sad . Lk». te | for immediote delivery a complete line of decorative surface trect- | Formerly General Die & Stamping Co. 


ments, paper or fabric. Write for sample books Dept. D-85, 32-14 Northern Bivd. 
Long Island City 1, N. Y. 


FACTORY-ON-WHEELS LAVERNE ORIGINALS Integrity Since 1919 


160 EAST 57th STREET « NEW YORK 22 + Plaza 9-5455 











Americas Largest Manikin 

















Advertising Index—August, 1955 


\ ' 


Roberts Colonial House 
om Lrait Cory 44 Madisonia Manikins, In BU Robinson Plastic Co 
In Milton & , Plastics. Ine , Maharam Fabric Corp . 9 Round Tubes and Cores Co 
Products (: {ompany ot Manhattan Wood Letter Co Russel’s of California 
Stage ‘| | he sno oO 43 Manko Fabrics Co., In Rustic Furniture Co., In 
on Works y Marshall, W. F 
Wood 11 : Masonite Corp 
Flowe Memorial (,rass ( 
Producti ; Mitten’s Display Letters Savage Universal Corp 
Morgan Co Phe J Schack’s, In Inside Front Cove 
(,eneral DD play { or] ws Muldner Co., Ihe 7/7 Qi hupp Florist Supply Cc; c% 
General Plastics Compan) ) Shoe Form Co., In 
Grace Letter ( Shopsin Paper Co 
N Showcard Machine Co 
National Display Materials y Silvestri Art Mfg. Co., The 
New York Display Mfrs Spanjer Brothers 
i imberger ln ene Reaver Displays 
Hansen Mig. | ” \ «| Mie C, 6b Stempler & Sons, Inc., Barney 
sarbor Fly woo a wb Stensgaard & Assoc., Inc., W 
Hiarwald (Cs Lhe 
Hernard Mig. Cs a 
Hiertvy (Ce ’ r 
Herzberg: Robbins » (hihorst XR A 43 
liomasote Compan (Opportunity I xchange Tacony File & Hardware Co 
lero, In 
Timbertone Decorative Co I ne 


mw * 


> 


aNIAO ON 
“J ee VI ’ 
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Hol Wreath Mar Pan-America Art School 


Parallel Mig. Corp , 

Park, Inc., Philip R 3 Lirich Brothers 

Picture Recording Ce 7; U. S. Mica Co., In 

Presto Staple (i ] tl" S. Plywood Corp 
l'pson Company 


Vv 
Van Arden Fabrics 
kK 


don Cs . Rakeman Scenic Studios, Chester 72 W 
verne (iriginals #8 ek Studios é W alters. I mv : Ben 

e Display: Research Products Cory Wevyerhacuser Sales C: 

inex { 4 I woe ‘)} } Revnolds Ele tric t< VW H Display (0 
onarad Arthur \ 7 Rip Studi Williams, Inc., D. G 


la 
La 
la 
| 
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DISPLAY WORLD 





await youat. 
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FIRST. WITH THE NEWEST FOR ALMOST SIXTY YEARS 
136 WEST 24th STREET * NEW YORK CITY.N. Y. 


* 


These spectacular Angels of Radio 
City fame ... now available to 
one store only in each city 

In addition . . . for your Xmas plan- 
ning . .. be certain to see our 
EXCITING CANDELABRAS, 
DISTINCTIVE LEDGE UNITS, 
UNIQUE COLUMN TRIMS. 








COMMANDING NATIONAL ATTENTION! 


Korrect-Way’s Satin Chrome and Polished Brass 
Plated Department Store Metal Fixture Line 


Advance Design... Over 77 Metal 
Display Pieces For Featuring 
Merchandise in All Departments 


— 


| 
KORRECT-WAY | if 


DISTRIBUTORS 


ATLANTA, GEORGIA, 
Melvin S. Roos & Co., 181 Pryor Street 


SB 4 
BALTIMORE, MARYLAND, 
Baltimore Display industries, 7 S. Hanover St 
BOSTON, MASSACHUSETTS, 3 
Eostern Displays, inc., 51 Krieeland Street 
BUFFALO 2, NEW YORK, 7 
Samvel C. Dutch & Son, 265 Pearl Street 
CHICAGO, ILLINOIS, : 
"Hecht Fixture Co., 211 S. Wacker Drive -- 
CINCINNATI, OHIO, Ses d 
< 


General Display Corp., 25 Opera Place 


Fd 
oF Vee \ i> ¢ ts 
Southwest Fixt. Co. Inc., 907 Commerce St | ; 
13, 44 waeelhe) 7 \slek 


Walter W. Martin, 1622 Arapahoe Street ' 
DETROIT, MICHIGAN, be y 


The Art Products Co., 1425 Broadway 
HAVANA, CUBA, 
Cia de Maderas Gancedo, S.A 
Avenida De Gancedo 
HONOLULU, HAWAII, 
Bader's Display House, Ltd., P.O. Box 3949 
KANSAS CITY, MISSOURI, 
National Equipment Corp., 919 Broadway 
LOS ANGELES, CALIFORNIA, 
B. A. Jacobs Co., 855 S. Los Angeles St 
MIAMI 32, FLORIDA, 
Morty Fay Displays, inc., 853 N.E. 2nd Ave te : 
MINNEAPOLIS, MINNESOTA, These exciting new fixtures are being selected now by stores of 


L. E. Hier Display Equipment Co., 23 N. 6th St. & National significance. Contact your nearest 


MONTREAL, QUEBEC, CANADA, a | : 
Fay Perm Displays, Lid. © $¢. Cotherine $t., € Korrect-Way Distributor for complete information. 


NEW ORLEANS, LOUISIANA, 
Wray Williams Display Co., 534 Canal St 


NEW YORK, NEW YORK, 
Supreme Display Equipment Company, 
53 West 35th Street 


OAKLAND, CALIFORNIA, 
Oackland Displays, 1422 Jeftersén St 


OKLAHOMA CITY, OKLAHOMA, 
Eagle amen lie: We are interested. SEND US MORE INFORMATION 


PHILADELPHIA, PENNSYLVANIA, ON YOUR DEPARTMENT STORE METAL FIXTURE LINE 


Naythons Display Fixture Co., 909 Arch St 
PITTSBURGH, PENNSYLVANIA, . " NAME 
Art R. Cohen Company, 810 Penn Avenue M | th 
ee) 269.1, seme) ticle), B al IS STORE 
Mr. Roderick S. Clancy, P.O. Box 463] wl 


oT. LOUIS, MISSOURI, 

Nu Era's Midwest Displays, Inc., 8O8 N. 7th St COUPON ADDRESS 
SALT LAKE CITY, UTAH, 

Commercial Displays, 128 Regent Street Today! CITY ZONE STATE 
SAN DIEGO, CALIFORNIA, of 


Jay Displays, 228 “B" Street American Fixture inc. 
SAN FRANCISCO, CALIFORNIA, 2300 LOCUST STREET SAINT LOUIS 3, MISSOURI 


Kehoe Display Fixture Co., 54] Market St NEW YORK 36. NEW YORK CHICAGO 6, ILLINOIS 
42ND : 220 W. ADAMS STREET 





; 





